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A great newspaper is more than a paper mask 


: 66 ‘5 
c W hen the press is free and every 
~ Ke 
seme man able to read, all is safe.” 
nN .- lL homas Jefferson 
~ 


3 OS San Francisco Chronicle 


WHAT HAVE YOU DONE FOR YOUR 
WOMEN READERS LATELY? ——— 


GIVE THEM THE ONLY SOAP OPERA COLUMN THAT 


PROVIDES GOSSIP — RECAPS AND FOR THE FIRST TIME 
PREVIEWS OF THE NATION’S FAVORITE SOAPS 


Sunday Dispatch Pittston, Pennsylvania 
“In the past 32 years of publishing the Sunday Dispatch we doubt if any new 
column has ever received the response that has come from our new feature, 
“Speaking of Soaps.” From what we can determine, the column has most of our 
women readers (and probably some men who won't admit it) buzzing every 


Sunday morning.” 
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Lee Patterson and Erika Slezak as Joe and Viki Riley on 
ABC's daytime dramatic series, “One Life to Live.” 


Fans mourning the 
‘passing’ of Joe Riley on 
“One Life To Live,” will be 
delighted to learn that Lee 
Patterson, Riley's alter-ego 
has joined the cast of 

~ “Another World” in the role 
of Dr. Kevin Cooke. His 
debut on the series is set for 
October ISth. Since his 
emergence on the daytime 
scene in 1968 in the role of 
Joe Riley, Lee has built up 
an incredible fan following 
that he has sustained even 
during a year's leave of 
absence from the series a 
number of years ago 
Although nothing can 
match the chemistry that 
- took place between Lee’s Joe 
and Erika Slezak’s Vicki as 
they masterfully played out 
storylines that tugged at 
viewer's heartstrings and 
: kept fans glued to their TV 
- sets, Lee’s new role as Dr 
. the head of the 


cardiac unit at Bay City 
Hospital promises to 
surprise and delight his 
legion of fans 

Patterson, a native of 
Vancouver, B.C., has 
starred in 28 British motion 
pictures, and in the United 
States had leading roles in 
several major films, 
including “Esther Costello,” 
with Joan Crawford, and 
“Third Man In the 
Mountain” for Walt Disney 
He was also a regular on 
prime-time TV's “Surtside 
6,” played the lead opposite 
Geraldine Page in the 
Broadway production of 
“P.S. 1 Love You,” and 
starred with Arlene Dahl in 
the touring company of 
“Roman Candle.” 

The character of Cooke is 
also described as being a 
close colleague of Dr, 
Matthews, which brings us 
to another important 


addition on the set of 
“Another World.” 

Joining the cast, or shall 
we say rejoining the cast of 
“Another World” on 
October 8 will be David 
Bailey as Dr Russ 
Matthews 

Now a look at what's been 
happening and what will 
happen on all of TV's 
afternoon dramas. 


Recap 10,1 - 10,5 
Preview 10/8 - 10/12 


RYAN’S HOPE — Joe is 
acting strange and Siobhan 
is getting confused. Frank's 
career may go up in smoke. 
He worries about his family 
name. Adam and_ Pat 
exchange views on Nancy 
Rae is shakened by 
questions from the FBI. 

PRIS WEEK: Ray 
squirms and Frank fumes. 
Jill is caught in the middle. 
ALL MY CHILDREN — 
Tom is furious with Erica 
who is furious with Betsy 
Paul tries to see Ellen at the 
boutique and is shocked by 
what he finds. Kelly takes 
steps to help herself while 
Eddie tries to take 
advantage of her again. 
Ruth gets some help in 
deciding about her unborn 
child. Frank and Nancy go 
head-to-head. 

THIS WEEK: Ann's 

presence complicates 
Phoebe’s life. Brooke makes 
more enemies. 
ONE LIFE TO LIVE — 
Mario continues to confuse 
Llanview’s residents. Will is 
the latest one to be 
bewildered by some of his 
statements. Vicki vows to 
carry on despite Joe’s death. 
Clint makes a decision about 
the Banner. Carla and Jack 
prepare for their wedding 
day. Maggie goes to work 
with an ulterior motive. 

THIS WEEK: 
reveals more about himself. 
Karen sees things a bit more 
clearly. 


BY MARY ANN COOPER 


Mario ~ 


EDGE OF NIGHT — The 
bitterness between Logan 
and Ravin has reached 
monumental proportions 
and Jamie is caught in the 
middle. April turns on her 
mother but still can’t break 
her hold. 

THIS WEEK: April and 
Draper fight about Jamie. 
Ravin becomes vicious. 
GENERAL HOSPITAL — 
Luke loses his head and 
rapes Laura. Anne is 
starting to care more and 
more about Joe but Jeremy 


f will marry. Laura is 
discovered in the park where 
she has collapsed. Mitch and 
Susan spend the night 
together. The lawsuit is 
dropped. 

THIS WEEK: Tracy fears 
that she’s losing Mitch. 
Scotty is determined to take 
care of the man who raped 
his wife. Roy is questioned 
by the police 
THE DOCTORS — Colin 
and MJ argue about his “all 
work and no play” attitude 
in the hospital. She is not 
aware that he is taking pills 
to keep himself going. 
Jason’s letter orders Nola 
out by the end of the month 
but she is trying to get Mona 
more involved with the baby 
so that Mona will become 
attached to her 

THIS WEEK: Nola’s plan 

to upset MJ and Colin 
gathers esteem. Luke's life is 
in danger. 
DAYS OF OUR LIVES — 
Amanda returns to Greg 
after she learns she can no 
longer have children. Julie’s 
chest operation to remove 
scarring is successful and 
Dr. Barr is trying to 
convince her to have the face 
surgery as well, Don worries 
that Samantha may have 
reverted to her old ways and 
cant bring himself to 
express these fears to 
Marlena. Bill's visit to Laura 
is a disaster. 

THIS WEEK: Julie and 
Doug compound their 
problems and Marlena 
reaches out to Samantha. 
AS THE WORLD TURNS 
Kim is still haunted by 
memories of Dan but tries to 
bravely carry on. Sheila’s 
similarity to Natalie has 
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Tom rattled. Bennett and 
Grant have a face-to-face 
showdown. Melinda thinks 
that she may be taking a 
chance on Matt. 
GUIDING LIGHT — Rita 
can’t turn off her attraction 
to Greg and her marriage is 
all but over. Ross continues 
to subtly pursue Jackie 
under Alan's nose. Lainie 
fights her feelings for Mark 
to protect Kattie’s feelings. 
LOVE OF LIVE — Amy 
and Steve are becoming 
quite an item but all is not 
perfect. Gina feels guilty and 
ashamed and tries to pick up 
the pieces. Ben and Mia may 
be lovers but they are 
anything but good for one 
another. 

SEARCH FOR TOMOR- 
ROW — Helene and 
Mignon team up to thwart 
Lisa and Travis. David takes 
steps to secure Renata’s 
safety. Jo and = Martin 
continue to try to find a 
common ground to cement 
their feelings for one 
another. Wendy pines for 
Todd. 

THE YOUNG AND THE 
RESTLESS — The honey- 
moon is definitely over 
between Nikki and Greg as 
she pressures him about 
money matters. With Stu on 
the hook, Jill continues to 
pursue Derek. Stu's trapped 
and can't get rid of Jill 
without paying a high price 
tag. 

ANOTHER WORLD — 
Iris is dismayed by Sylvie’s 
assertion that Kirk will 
make Iris choose between 
Sylvie and Kirk. Despite 
Sally’s bad-mouthing, Joey 
still pursues Eileen. Eileen 
finally admits to Joey that 
she slept with Phil. Rose and 
Paul realize their love for 
one another. 

THIS WEEK: — Janice 
worries about Mitchell's 
impact on her life. Russ 
Matthews returns. Bay City 
welcomes a new face. 
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t you believe in 


and the rewards just happen. 


Whether it’s grooming this year’s Grand 
Champion, or researching a controversial 
news story, total commitment to what you 
believe in is important. 

Harte-Hanks newspapers are committed to 
editorial excellence. 1b achieve that goal, we 
set the stage so that our professional journal- 
ists can carry out the three main responsibili- 
ties of a newspaper. These include a 
fundamental First Amendment responsibility 
to inform, fairly and accurately. A responsibil- 
ity to lead, by taking a stand to improve the 
quality of life in the community. And a re- 
sponsibility to meet the changing informa- 
tional needs of our readers — from helping 


them find the best bargain, to knowing who 
won the blue ribbon at the State Fair. 

Performing these functions effectively is a 
tough challenge that takes the utmost skill 
and dedication. Harte-Hanks editors, writers 
and reporters are meeting that challenge. 

And as a result, they receive hundreds of 
awards for outstanding journalism each year. 
We are proud of this recognition by their 
peste for editorial excellence. An ideal they 

elieve in and work hard to achieve. 


Harte-Hanks Communications, INc. 


ney) P. O. Box 269, San Antonio, Texas 78291 
(2) 


Newspapers 
choose 
Landon 


(for Marketing Consulting, too) 


“Dick Hare’s expertise in 
the marketing field has 
helped us immeasurably 
in both advertising and 
circulation as well as in 
the position of the 
Clarion Ledger/Jackson 
Daily News in our local, 
state and national mar- 
kets,” states Rea Heder- 
man, Executive Editor. 
“In addition, our depart- 
Rea Federman. apeautive Editor Bene pasuatndigel respond 


Clarion-Ledger/Jackson Daily News well to his professionalism.” 
Jackson, Mississippi 


With newspaper profits under attack from so many di- 
rections today, not even the ablest publisher can always 
stay on top of all the areas that require top management 
attention. And while you're busy putting out fires to 
protect the profits you have, you may well be missing 
some good opportunities to develop new sources 

of revenue. 


This is where Landon Management and Marketing Services 
can prove helpful. Headed by consultant Dick Hare, former 
Director of Advertising & Research for Gannett Newspapers, 
Landon Management and Marketing Services offer exper- 
ienced, professional newspaper management counseling on 
an as-needed basis --- with the advantage of providing an 
outsider’s view of the client’s problems. 


For details, see our new brochure, “ How to Brighten 
Your Profit Picture”. Write or call Owen Landon, 
President, for more information. 


LANDON ASSOCIATES, INC. 
750 Third Avenue, New York City 10017 


(212) 867-1112 
A Newspaper Marketing Company 


JANUARY 


24-26—Texas Press Association, Rodeway Inn & Conference Center, Ar- 
lington, Texas. 

24-26—Kentucky Press Association, Executive Rivermont, Owensboro, 
Ky. 

24-26—N.C. Press Association, UNC Institute, Chapel Hill, N.C. 

26-29—Great Lakes Newspaper Production Conference Inc., Detroit Plaza 
Hotel, Detroit. 

27-Feb. 2—Suburban Newspapers of America Management Conference, 

Wailea Beach, Hawaii. 


FEBRUARY 
4-8—ANPA/RI Direct Screen Color Separation Seminar, ANPA Re- 
search Institute, Easton, Pa. 


10-12—Southern Newspaper Publishers Association production confer- 
ence, Orlando Hyatt House, Kissimmee, Fla. 


11-15—ANPA Management Development Workshop, Water Tower Hyatt 
House, Chicago, Ill. 

13-15—Ohio Newspaper Association, Sheraton-Columbus Hotel, Colum- 
bus, Ohio. 

14-15—Inland Cost Clinic, Hyatt Regency O'Hare, Chicago. 

14-17—Annual California Newspaper Publishers Association Convention, 
Hotel del Coronado, Coronado, Calif. 

17-20—Newspaper Advertising Co-operative Network seminar, Sheraton 
Sand Key Hotel, Clearwater Beach, Fla. 

20-22—International Circulation Managers Association/American News- 
paper Publishers Association legal symposium, Fairmont Hotel, 
Dallas, Texas. 

22-24—Mississippi Valley Classified Managers and National Telephone 
Supervisors, Hyatt Regency Hotel, Chicago. 

25-29—ANPA/RI Basic Offset Press and Plate Seminar, ANPA Research 
Institute, Easton, Pa. 


25-29—ANPA Key Executive Seminar, Royal Orleans Hotel, New Orleans, 
La. 


28-March 2—Maryland-Delaware-DC Press Association, Ramada Inn, Bal- 
timore, Md. 


MARCH 

2-4—Texas Daily Newspaper Association, la Posada Hotel, Laredo, 
Texas. 

2-5—Inland Daily Press Association, Hyatt Regency, Phoenix, Ariz. 

6-9—New York Press Association, mid-winter convention, Americana 
Inn, Albany, N.Y. 

9-11—New York State Publishers Association, Rye Town Hilton Inn, Rye, 

N.Y. 


10-14—ANPA/RI Management Introduction to New Technology, ANPA 
Research Institute, Easton, Pa. : 

13-15—New England Association Circulation Executives, Boston Mariott, 
Newton, Mass. 

14-15—Mid-West Circulation Managers Association, Plaza Cosmopolitan, 
Denver, Colo. 

16-18—First Amendment Congress, Williamsburg, Va. 

16-19—ANPA Conference for Young Newspaper Men and Women, Don 
CeSar Beach Resort Hotel, St. Petersburg, Fla. 

16-19—ANPA Labor Negotiators Seminar, Houstonian Inn, Houston, Tex. 

18-21—Inter American Press Association, board of directors, Hotel Car- 
iari, San Jose, Costa Rica. 

19-22—National Newspaper Association, government affairs conference, 
Hyatt Regency, Washington, D.C. 

23-25—Central States Circulation Managers Association, Galt House, 
Louisville, Ky. 

23-26—ANPA/INPA Strategic Planning Seminar, Houstonian Inn, Hous- | 
ton, Tex. 

26-28—American-East Newspaper Production Conference, Hershey Con- | 
vention Center, Hershey, Pa. 

24-28—ANPA/RI Camera Techniques Seminar, ANPA Research Institute, 
Easton, Pa. 

25-28—ANPA Foundation Conference for Newspaper in Education Pro-— 
gram Development, Sir Francis Drake, San Francisco, Calif. 

30-Apr. 5—ANPA/INPA Newspaper Executives Marketing Seminar, 

Scottsdale Conference Center, Scottsdale, Ariz. 
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Growing where the growth Is ... 


HELPS 353 NEWSPAPERS DEVELOP 


MORE READERS,MORE CIRCULATION,MORE ADVERTISING 
FAMILY WEEKLY « 


PAMILY- WEEKLY 


i ees 


12 200, 000 CIRCULATION BASE | 


More than 13,200,000 Delivered 


Family Weekly’s subscribing newspapers enjoy above- 
average growth, increased circulation rates, enhanced 
popularity ... and more rop advertising linage, with the 
benefit of the magazine’s unique “TRIP” (Tie-in Retail 
Incentive Program). Last year more than 12,000,000 rop 
advertising lines tied in with FW’s national brand name 


ads. More than 2,500 newspaper salespeople were in- 
voved in FW’s merchandising awards program. 


Also, FW’s “Circulation Bonanza” this year again will 
award 50 all-expense-paid vacation trips to par- 
ticipating newspapers’ circulation staffers. 


READ REGULARLY BY MORE THAN 27,000,000 ADULTS AND MILLIONS OF YOUNGSTERS 


MYSTERY WHITER YO dams 
\h EM EXPEIIENCES 


Morton Frank, President and Publisher, 641 Lexington Ave., NYC 10022 (212-980-0257); Patrick Linskey, Executive Vice-President, 
(212-980-0260); Robert D. Carney, V.P./Newspaper Relations, 143 Rolling Hills Dr., Daphne, Ala. 36526 (205-626-3366); Lee Ellis, 
V.P./ Newspaper Relations, 963 Grange Hall Rd., Cardiff, Calif. 92007 (714-436-3151); Robert J. Christian, V.P./ Newspaper Services, 24 
Drum Hill Rd., Wilton, Conn. 06897 (203-762-2632); Newspaper Relations Managers: James G. Baher, 14 Mayflower Dr., Batavia, III. 
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Houston, Tx. 77042 (713-493-9269); Merchandising Manager: Margaret Alexander, 641 Lexington Ave., NYC 10022 (212-980-0285) 


Newsbriefs 
Paul Miller hospitalized 

Paul Miller, retired chairman of the board, Gannett Co. 
Inc., is recovering in Palm Beach, Fla. from a stroke he 
suffered January 5. 

The 73-year-old former president and chairman of the 
Associated Press is recuperating at Good Samaritan 
Hospital, where he is receiving physical therapy and speech 
therapy. He is expected to be released January 19. 

He and his wife, Louise, had been at their Palm Beach 
winter home since November. 

Mrs. Miller asked that any contact with them be made 
through Miller’s office at Gannett headquarters, Lincoln 
Tower, Rochester, N.Y. 

Press rights lawyer stabbed 

Even from a hospital bed newspaper attorney Dan Paul 
pleads for the First Amendment rights of the news media. 
In this case he’s personally involved. 

The public defender for Bradley Scott, 18-year-old 
unemployed Canadian who is charged with stabbing Paul in 
his luxurious Miami home January 9, sought a court order 
to restrain publicity on the ground that the press had a 

ae conflict of interest. Paul and his law firm have represented 
the Miami Herald and the New York Times Co. 
newspapers in proceedings pertaining to libel and access to 
information. 

Circuit Judge David Levy denied the request. It would be 
an untoward and improper restraining of the press. . . that 
would be tantamount to a loss of freedom in general, he 
said. 

Through his counsel Paul said, ‘‘Dan Paul opposes any 
efforts to restrict public access to the facts in this case.” 

The news media tried to learn whether Scott was an 
intruder who attacked Paul or was a guest who resisted 
sexual advances by the lawyer. 

. Only a censored version of a report was made 
The Dallas Morning News has grown up with available to the press by the State Attorney’s Office 
Dallas. We know our city inside which asserted the Report was not a public 

and out. That’s why, in 1979, we increased our record. 
leadership over the evening paper in both Scott is to be arraigned January 24. Paul underwent 
daily and Sunday circulation, in over 2,000 surgery at Jackson Memorial Hospital in Miami to guard 
more total pages, in almost 6 million more against further scarring from knife wounds in the face, 
total ad lines, in publishing an unprecedented chest, back and arms. 


3 million Classified Ads and in more 
up-scale demographic readership. 


Our readers depend on us for more than just 
facts and figures. As a vital part of the 


Anti-takeover protection 


Lee Enterprises, Inc. is asking stockholders to amend its 


community, The Morning News provides infor- certificate of incorporation to add a new safeguard against 
mation that serves our readers’ varied tastes Outside takeovers: ; ; 
and helps them grow along with our city The amendment would require Lee’s board of directors in 


considering a tender or merger offer to ‘‘give due 
consideration to all relevant factors including without 
limitation the social and economic effects on the 
Th t employees, customers, suppliers, and other constituents of 
a extra edge. the corporation and its subsidiaries and on the communities 
= in which the corporation and its subsidiaries operate or are 
= located.” 

This ‘‘porcupine amendment”’ is intended to strengthen 
several other anti-takeover provisions in Lee’s charter, 
president Lloyd G. Schermer said. 

He maintained ‘‘there is nothing”’ in the way of a merger 
or takeover attempt ‘‘to have caused us to do this.”’ 

Other anti-takeover measures in Lee’s charter prohibit 
E a any individual alien from owning more than 10% of the 
ats company’s stock and all aliens as a group from owning 
more than 20% and require a 75% stockholder vote to 
approve any merger or tender offer. 
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For 95 years, The Dallas Morning News 
has been a way of life in Dallas. 


| s600 an ounce a Mornin i 


The Hallas 


he Fourth Estate 


“There are three estates in Parliament but in 
the Reporters’ Gallery yonder there sits a Fourth 
Estate more important far than they all. It is not a 
figure of speech or witty saying; it is a literal fact, 


very momentous to us in these times.” 


— Attributed to Edmund Burke, 


18th Century English Statesman 
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A two-year term of office 


Frank Savino, the up-coming president of the Interna- 
tional Newspaper Advertising Executives, has announced 
his administration will be directed towards enlisting the 
help of newspaper publishers in developing a system of 
standardized advertising formats. It’s a good theme which 
he explains in this issue. 

But, Savino put his finger on a basic problem in his associ- 
ation, as well as other newspaper groups, when he said: 
“You don’t do too much in a year.” 

INAE like most major newspaper associations has an es- 
calator system for the elevation of its president, or chief 
elected official, to a one-year term. The American Newspa- 
per Publishers Association is the one major exception with a 
two-year term. Others include the National Newspaper Pub- 
lishers Association, the National Federation of Press Wo- 
men, and the International Advertising Association. 

We think Savino has a point. 

Being the chief elected officer of a major organization is a 
demanding and time-consuming job for a busy executive. 
This is frequently cited as the major reason why a two-year 
term would be too much of an imposition on an executive. 

Look at it this way. The executive who gets to the top 
elected spot usually has spent many years “in the vineyard”’ 
spending long hours as chairman of various committees, on 
the board of directors, in other elected offices preparing for 
the top job to which he or she will be elected, hopefully. That 
sort of loyalty and dedication is rewarded by the ultimate 
election. Conversely, election to the top job is not honorary 
for time and effort spent in the past. It is recognition of the 
ability of the executive to be of vital service to the associa- 
tion. 

It seems to us that most executives who look at the job as 
being more than honorary, and who have worked hard for 
the organization in many previous positions, would be more 
than willing to spend two years in office instead of one to 
provide much-needed momentum and continuity. Most of 
the major associations which already have strong, paid 
headquarters staffs, would benefit from such a change. 


Kenaf passes the test 


Newsprint made from kenaf passed its first test with fly- 
ing colors, we are told. One need only look at last week’s 
announcement of a rise in price for newsprint made from 
woodpulp to $440 per metric ton to realize that it is essential 
for the industry to develop an auxiliary source of fibre for its 
basic product. If the cost of paper made from wood fibres 
continues to rise, it may be that other sources of fibre will 
become economically feasible in addition to kenaf. 
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Americans favor tougher 
controls on the press 


By George Gallup, Jr. 


The First Amendment Congress is 
being held at an especially opportune 
time, for it is clear from our recent sur- 
vey that the press in America is operat- 
ing in an environment of public opinion 
that is increasingly indifferent—and to 
some extent hostile—to the cause of a 
free press in America. 

In brief, the survey shows Americans 
leaning heavily, 2-to-1, to the view that 
present curbs on the press are ‘‘not strict 
enough’’ rather than ‘“‘too strict.”’ 
Tougher restrictions are favored by 
those who feel that newspapers some- 
times publish information that is not in 
the. best interests of the nation and 
should be kept confidential, distort and 
exaggerate the news in the interest of 
making headlines and selling newspa- 
pers, and rush to print without first mak- 
ing sure all facts are correct. 

The results of another survey question 
further define the public’s views toward 
newspaper accuracy and clearly reveal 
an area where newspapers can strive for 
improvement. When we asked people 
what their own experience has been with 
newspaper reports of things that they 
knew about personally, about half (47%) 
of readers said their newspaper had got- 
ten the facts straight, but as many as one 
in three (34%) said they did not. 

The proportion of Americans who say 
their newspapers were accurate in their 
treatment has dropped a full 23 points 
since 1958, a trend which unless reversed 
will not enhance the public’s image of the 
press in the years ahead. 

The current survey, for example, 
shows that those who feel the press has 
been inaccurate in treating news items 
relating to their own lives are more likely 
to favor stricter curbs on the press than 
are those who feel the facts were dealt 
with accurately. 

In seeking to improve the image of the 
press and create a more favorable envi- 
ronment of public opinion in which to 
Operate, two broad approaches would 
seem to be called for: 

(1) Making greater efforts to give jour- 
nalists and others in the media a renewed 
sense of the need for professional stan- 
dards. 

(2) Raising the level of consciousness 
of the American public regarding their 
basic freedoms. 


George Gallup, Jr. president, Gallup 
Poll, announced results of a survey con- 
ducted by his Princeton, N.J., based or- 
ganization as a public service for The First 
Amendment Congress in Philadelphia 
January 17. 
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Evidence that Americans may be tak- 
ing their basic freedoms, including free- 
dom of the press, for granted is seen in 
the startling finding that as many as three 
Americans in every four draw a blank 
when asked if they know what The First 
Amendment to the U.S. Constitution is 
or with what it deals. 

Perhaps even more alarming, six in 10 
among persons with a college back- 
ground indicate a lack of awareness. 

As still further evidence of a shocking 
gap in the awareness and knowledge re- 
garding freedom of the press, a recent 
Gallup Youth Survey conducted in con- 
junction with The Associated Press 
shows that six in 10 teenagers are unable 
to name the document that guarantees 
the right of a free press in this country. 

The results I am reporting are based on 
a survey (conducted as a public service 
for The First Amendment Congress) in 
which 1,523 adults, 18 and older, were 
interviewed in person in more than 300 
scientifically selected localities across 
the nation during the period December 
7-10. 

I would like now to give you further 
details on the survey: 

About four persons in 10 (37%) say the 
present curbs on the press are ‘‘not strict 
enough’’ while 17% say ‘‘too strict’’. 
Another 32% say ‘‘about right’’ and 14% 
do not express an opinion. 

By way of comparison, 21% of the 
public in 1958 answered a comparable 
question by saying they would approve 
of placing greater curbs on what news- 
papers print, 58% said they would disap- 
prove while another 21% did not express 
an opinion. 

When the current findings are 
examined in terms of background 
characteristics we find that persons with 
a college background are slightly less 
likely to favor stricter curbs than are 
those with less than a college education, 
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NYT News Service fills a wide variety 
of needs in the age of “electronic newsrooms”... 


Our copy is transmitted to subscribing newspapers on an 
instantaneous computer-to-computer basis ... via highspeed 
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but nevertheless lean in favor of stronger 
controls. 

Before discussing possible steps that 
might be taken to improve the climate of 
public opinion in which the press must 
operate, I would like to point out that 
survey findings clearly show that a great 
deal of goodwill exists toward the press 
upon which to build in the years ahead. 

@ Local newspapers rank third on a 
list of 24 organizations rated in terms of 
efforts to improve city life. 

@ Journalists rank relatively high 
among 20 selected occupations rated by 
the public on “‘honesty and ethnical 
standards’’. 

@ A career in newspaper or broadcast 
journalism is one of the top career 
choices of college students. 

© Confidence in newspapers has 
grown over the last decade. In 1973, 39 
percent of the public said they had a 
“great deal’’ or ‘‘quite a lot’’ of confi- 
dence in newspapers. In the latest survey 
the comparable figure is 51 percent. 

A final survey question offers still 
further encouraging news for journalists 
and others concerned about recent court 
rulings. 

A steadily increasing proportion of 
Americans believe a reporter should not 
be required to reveal information sources 
used in gathering information for a news 
report. A total of 69 percent in the cur- 
rent survey hold this view. In 1972, the 
comparable proportion was 57%. 

Looking to the future, two broad ap- 
proaches would seem to be appropriate, 
as indicated earlier: 

1. Still greater efforts by members of 
the media to maintain the highest princi- 
ples of journalism, and a renewed dedi- 
cation to helping future journalists de- 
velop the taste and sensitivity which a 
responsible press requires. 

2. A major program of education—not 
only to increase awareness of basic free- 
doms, but to remind people of the long 
and difficult struggle behind the winning 
of these freedoms. Clearly it behooves 
those in the media to take a long hard 
look at what is going on in the class- 
rooms of their communities. 
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Thomson wins bidding war 
for control of F.P. group 


Thomson Newspapers Ltd. acquired 
2ontrol of F.P. Publications Ltd. on 
January 11 for $164,700,000, ending 
weeks of a furious bidding war with R. 
Howard Webster, chairman of Toronto 
Globe and Mail, one of F.P.’s eight daily 
newspapers, and Conrad Black, chair- 
man of Argus Corp. and Sterling News- 
papers Ltd. 

Thomson’s winning bid came about 
two hours after Webster had increased 
his ante by $5 million to $163.25 million. 
Argus Corp., the original bidder, had 
dropped out of the bidding at about $120 
million. Black initially bid about $102 
million last month, upping the ante to 
$119 million when Webster entered a bid 
for about $109 million. 

With the acquisition of control of F.P., 
Thomson will own the Vancouver Sun, 
Calgary Albertan, Winnipeg Free Press, 
Globe and Mail, Ottawa Journal, Vic- 
oria Colonist and Times, Lethbridge 
Herald, two weekly papers, and a pair of 
ob-printing companies. The addition of 
che 8 papers enlarges to 119 the number 
of North American newspapers owned 
oy Thomson, and to 35 the number oper- 
ated in Canada. Thomson circulation will 
limb to 2.4 million. 

Investigators from the consumer and 
2orporate affairs department's competi- 
don policy branch are examining the 
F.P. acquisition. The investigation was 
described by a branch official as 
‘routine for an acquisition of this size.” 

Thomson’s victorious bid was $2,000 
‘or each of the 1,448 voting shares, $77 
‘or each of the 1,949,426 equity shares 
and 10¢ for each of the 116 million pre- 
erred shares. The company plans to fi- 
dance the acquisition from internal cash 
ind borrowed funds. 

Thomson said it received 55% of the 
voting shares and 79% of the equity 
shares with acceptance by the Max Bell 
Foundation of Calgary with 22.5% of the 
voting shares, Starlaw Investments of 
Montreal with 25% and by Richard S. 
Malone, chairman of F.P. with 7.5%. 

Webster, who once owned the Globe 
and Mail, was a holdout. The John Sifton 
2state of Winnipeg, which holds 334 vot- 
ing shares held in trust for 15-year-old 
Victor Sifton, was restrained by a Win- 
nipeg court order from selling to Thom- 
son. Webster's holding company, News- 
co Investments Ltd., owns 22.5% of 
the F.P. voting shares and 20.6% of the 
equity shares. Thomson has control 
without them. 
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The bidding for the F.P. group was 
handled by John Tory, president of 
Woodbridge Ltd.—a holding company 
that owns 71% of Thomson newspapers. 
Tory made his headquarters in a 
downtown Toronto hotel. 

Thomson Newspapers had a profit of 
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$29.3 million in the first-half of 1979, up 
15% over the comparable 1978 period. 
Revenue rose 12% to $165 million. The 
British-based International Thomson 
Organization had a profit of about $114 
million on sales of $1.5 billion in 1978, 
the last full year for which figures are 
available. 

FP will report a substantial loss for 
1979. The demise of the Montreal Star 
and a long strike at the Vancouver Sun 
are mainly responsible. 
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ABC finds discrepancies 
in circulation totals of 
two Chattanooga dailies 


By John Consoli 


The results of an exhaustive six week 
audit of the Chattanooga News-Free 
Press and the Chattanooga Times by the 
Audit Bureau of Circulations shows that 
the News-Free Press overestimated its 
daily, Saturday and Sunday circulation 
by more than 11% each for the period 
ending September 30, 1979. 

The same audit shows that the Times 
overestimated its daily and Saturday. cir- 
culation by more than 3% and its Sun- 
day circulation by more than 4%. 

The ABC audit was unusually exten- 
sive because Curtis Adams, former cir- 
culation director of the Times (and prior 
to that of the News-Free Press) had 
made allegations of circulation padding 
against the Times (E&P, Sept. 29.) 
Times management, in turn, requested 
that the ABC conduct an extensive audit 
of the News-Free Press circulation fig- 
ures. 

One ABC auditor arrived in Chat- 
tanooga in early October and a second 
auditor came in shortly thereafter. The 
normal ABC auditing process takes be- 
tween 10 days and two weeks as opposed 
to six weeks. 

The results of the latest ABC audit 
drastically lowers the circulation of the 
News-Free Press. Publisher Roy 
McDonald and circulation manager 
George Jennings filed sworn statements 
with ABC dated October 2, 1979 which 
stated that circulation for the evening 
daily paper was 65,523. They also said 
circulation for the Saturday paper was 
63,013 and 80,059 on Sunday. 

During the summer and fall, the Free 
Press had run ads claiming a daily circu- 
lation of 65,000 and a Sunday circulation 
of 80,000. 

The ABC auditors, however, found 
that total average paid circulation was 
58,632 daily; 56,599 Saturday; and 70,915 
Sunday. 

The ABC audit report stated that the 
News-Free Press had been including 
newspapers distributed but not sold as 
part of its circulation figures. 

News-Free Press publisher McDonald 
refused to comment on the sizable circu- 
lation differential between his sworn 
statement and the ABC audit. He instead 
referred E&P to a full page ad carried 
by his paper on January 10. 

The ad contained a statement by Mc- 
Donald which said, ‘‘In my judgement, 
the circulation of the News-Free Press as 
shown by the ABC audit report for Sept. 
30, 1979 is grossly understated.”’ 
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McDonald added, ‘‘News-Free Press 
records for vending rack sales and re- 
turns of unsold papers were kept and 
reported just as they had been accepted 
for all previous years. These records did 
not meet the requirements of this year’s 
ABC auditors. Consequently, our Pub- 
lishers’ Statements as submitted were 
reduced because our records were not 
accepted and we were not given credit 
for many thousands of papers actually 
sold.”’ 

Times’ circulation director Michael 
Golden, who replaced Adams when he 
resigned in late August, said, ‘‘If 
McDonald is claiming he had the circula- 
tion, I would ask him when he is going to 
file his appeal with the managing director 
of ABC.” 

Under ABC procedure, after the audit 
is completed, the auditors tell the pub- 
lisher why circulation was decreased in 
their report. At that time, if the publisher 
disagrees with the results, he or she can 
refuse to sign the audit report, according 
to Chuck Bennett of the Audit Bureau. If 
this occurs, the report cannot go out until 
the matter is reviewed by the ABC man- 
aging director and the board. 

The ABC regulation states: ‘‘If the 
publisher believes that the data so fur- 
nished is inadequate to justify the pro- 
posed deductions, he may appeal to the 
managing director and in the event of 
dissatisfaction with the managing direc- 
tor’s decision, he may appeal to the 
board of directors.” 

Bennett said even if the publisher signs 
the audit report, he or she can still file an 
appeal at a later date and the matter will 
be brought before the ABC board. 

He said to his knowledge, McDonald 
has not filed an appeal on behalf of the 
News-Free Press. 

“I know of no appeal at this time,”’ 
Bennett said. 

Bennett also responded to Mc- 
Donald’s statement that ‘‘News-Free 
Press records for vending rack sales and 
returns of unsold papers were kept and 
reported just as they had been accepted 
for all previous years’’ and ‘‘these rec- 
ords did not meet the requirements of 
this year’s ABC auditors.” 

Bennett said, “‘We did not change our 
requirements. We were requested to 
make a more exhaustive audit in Chat- 
tanooga and we probed deeper. We 
found something we may not have found 
in previous audits.”’ 

Bennett said because the auditors 
spent considerably more time in Chat- 


tanooga than they did during the regular 
circulation audit, they may have had 
more time to put emphasis on areas not 
as closely examined in previous audits. 

The September 30, 1978 ABC audit of 
the News-Free Press, for example, 
showed a difference between the Pub- 
lisher’s Statement and the ABC Audit 
report of only 304 copies. The ABC audit 
of the Times, for the same period, ver- 
ified that the Publisher’s Statement cir- 
culation figures matched those of ABC 
auditors. 

This year, auditors spent considerably 
more time in Chattanooga. They spent 
more time monitoring honor boxes and 
rack vendors. 

While the News-Free Press figures 
were cut dramatically by ABC auditors, 
the audit report also showed that for the 
quarter ending September 30, 1979, the 
Times claimed 1,721 copies more daily; 

* 1,647 Saturday; and 2,274 more Sunday 
than auditors could account for. 

The average paid Times’ circulation 
for the entire 12 months ending Sep- 
tember 30, 1979 as reported by ABC au- 
ditors was 51,072 daily, 48,876 Saturday 
and 54,492 Sunday. This compares to the 
Publisher’s Statement which reported 
51,639 daily; 49,583 Saturday; and 55,920 
on Sunday. 

Times publisher Ruth Holmberg feels 
her paper came out with a ‘‘clean bill of 
health,’’ while the News-Free Press was 
found to have ‘‘figures that were not 
legitimate.” 

“Any intensive audit would show the 
amount of difference ours did (3% daily, 
4% Sunday,)’’ she said. ‘‘It’s not be- 
cause anybody tried to fudge. We were 
accused of padding our circulation. Ob- 
viously, we weren't.” 

“‘T don’t think the ABC uses a sliding 
scale when they measure circulation,” 
Holmberg added. ‘‘They use the same 
procedure for all newspapers. So I would 
have to assume they found circulation 
figures (at the News-Free Press) that 
weren't legitimate. The ABC says he 
(McDonald) doesn’t have it. We’ve all 
lived with ABC figures.”’ 

Times circulation director Golden said 
a good percentage of the circulation dis- 
allowed by ABC auditors for his paper 
was the result of padding by Curtis 
Adams before he left in August. 

Golden said Adams was selling news- 
papers to rack vendors at reduced rates 
and these papers were not returned if not 
sold. Thus, they were included as part of 
circulation. 

Ironically, it was Adams who made the 
same allegations about the Times and in- 
dicated that this was one of the reasons 
why he resigned and contacted the Audit 
Bureau. 

In response to Golden’s charge, 
Adams said, ‘‘These are the things I 
learned when I was working with them. 
You can’t believe what they tell you.” 
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de labeled the charge that he padded 
‘Times circulation figures ‘‘completely 
alse.”’ 

The Audit Bureau’s function, accord- 
ng to Bennett, is not to penalize people 
or using improper procedures, but to 
»nake sure that true and accurate figures 
ire made available to the public. 

‘‘We’re not in the business of crucify- 
ng people and we’re not here to penalize 
»eople,” he said. **We feel our explana- 
ions (in the audit report) are adequate to 
ilert others to the situation. All we are 
-rying to do is tell the truth.”’ 

Holmberg said she plans to ignore the 
News-Free Press ads claiming to still 
1ave 78,000 circulation. She said she will 
ot run any ads in her paper rapping the 
-:ompetition over the ABC audit results. 
— “T haven’t engaged in that type of 
vampaign and do not plan to,”’ she said. 

‘We will certainly let our advertisers 

‘now and we already have,’’ she added. 

The completed ABC audits show the 

ollowing figures: 


Chattanooga News-Free Press 


1979 1978 
-Svening 58,632 64,280 
saturday 56,599 61,930 
sunday 70,915 76,309 

Chattanooga Times 

1979 1978 
Aorning 51,072 53,886 
vaturday 48,876 $2,254 
| ‘unday 54,492 58,274 


McDonald tests 
morning edition 


The circulation battle in Chattanooga, 
ennessee heated up last week (Jan. 8) 
vhen News-Free Press publisher Roy 
McDonald put out a test morning news- 
aper. 

McDonald’s afternoon daily has a cir- 
ulation of 58,632 according to the most 
-ecent Audit Bureau of Circulation Au- 
lit, while the morning Chattanooga 

‘imes, published by Ruth Holmberg, sis- 
-er of New York Times publisher Arthur 
chs Sulzberger, has a daily circulation 

f 51,072. 

About 15,000 copies of McDonald’s 
yrototype morning paper—called the 
Thattanooga Morning News—were dis- 
ributed through racks and to select 
reas. 

When asked if he planned to come out 
vith a morning daily on a regular basis, 
McDonald told E&P: *‘I!’m a whim man. 

come to town this morning and decide 
0 do it. Why have plans, they get in the 
way of doing stuff.” 

Ruth Holmberg said, “‘I don’t have the 
“emotest notion what he is trying to do. I 
Nasn’t at all threatened by it (the test 
ssue),’’ she said. 


=DITOR & PUBLISHER for January 19, 1980 


TIMES (Morning & Sunday) 
Chattanooga (Hamilton County), Tennessee 


2 OUWOW) S3WIL 
WwweH) eboourNeUd 


Jui SUILOW 9104 


~  NEWS-FREE PRESS (Evening, Saturday Morning & Sunday) 
Chattanooga (Hamilton County), Tennessee 


Newspaper Publisher's Statement 


AVERAGES BY QUAR] 
Apel 


Sept. 30 statement 


THE CHATTANOOGA TIM 9, Sunday) 


Chattanooga (Hamilton County), Tennessee 


TOTAL AVERAGE PAID CIRCULATION FOR 12 MONTHS ENDING 


____ AVERAGE PAD CIRCULATION. 


1. TOTAL AVERAGE PAID CIRCULATION —_ 
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Two new sections added by LA Times 


Two new, separate sections will be 
added to the weekday editions of the Los 
Angeles Times, William F. Thomas, 
executive vicepresident and editor, has 
announced. 


A new section covering arts and re- 
lated entertainment subjects will begin 
January 21, and the Times’ first separate 
daily Business section starts February 4. 


With the addition of the two new sec- 
tion, the Times will offer a basic seven- 
section reading package on weekdays. 
Special-interest sections are added on 
Tuesdays (You magazine), Thursday 
(Food) and Fridays (Fashion80). 

On Sunday, the Times contains five 
basic sections and nine special-interest 
sections. 

The new daily arts and entertainment 
section will be called Calendar, a name 


derived from the Sunday Times’ Calen- 
dar section, which was established in 
1960. Previously, weekday arts and en- 
tertainment coverage was included in the 
View section. 

The View section will now expand its 
coverage of community, social and cul- 
tural events, as well as news and features 
on contemporary life styles. 

Currently, Sports and Business run as 
one section daily except Tuesday and 
Sunday. 

Five new staffers will be added to the 
Business section, bringing the number of 
editors, reporters and support personnel 
to 30. Business staff has increased in size 
by 50% in two years. 

As a result of the expansion, Linda 
Grant, previously a staff writer, has been 
named assistant Financial editor. Paul 
Steiger continues as Financial editor. 
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Vincent J. Manno 


Vincent J. Manno, 
leading newspaper 
consultant, dies 


Vincent J. Manno, 67, newspaper 
broker and financial consultant, died 
January 10 in Boca Raton (Fla.) Com- 
munity Hospital after a lengthy illness. 
He had recently moved to Florida from 
New Canaan, Conn. 

Manno earned the reputation of being 
No. | in the newspaper brokerage busi- 
ness over the past 30 years. He helped to 
negotiate some of the largest transac- 
tions in journalism history and also 
served as a consultant and board 
member for several major publishing 
companies. He testified frequently in 
legislative hearings involving the news- 
paper industry and also in litigation 
where his expertise in newspaper values 
was helpful. 

Beginning his career as a newspaper 
reporter in Philadelphia and Atlantic 
City, Manno moved to New York with 
Albert Zugsmith, publisher of the de- 
funct Atlantic City World, when the lat- 
ter joined with Smith Davis, the leading 
business broker in the newspaper field at 
that time. After Zugsmith withdrew from 
the firm to be a movie producer in Hol- 
lywood, Manno and George Romano 
formed a partnership for brokerage and 
evaluation services. 

One of Manno’s first coups as a broker 
was arranging the sale of the Honolulu 
Star Bulletin to a syndicate headed by 
Chinn Ho, Hawaiian financier and de- 
veloper. This led to the joint production 
compact with the Honolulu Advertiser. 
Several years ago Manno had a hand in 
the Gannett Company’s purchase of the 
Star Bulletin. 

Another achievement credited to 
Manno’s popularity was the combination 
of the Huntington, W. Va. newspapers 
and their eventual sale to Gannett. 

In recent years he was active in help- 
ing the Hearst Corporation to expand its 
newspaper holdings. Early in his career 
as a broker he had served the Hearst 
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Kenaf passes test runs 
with flying colors 


ANPA and International Paper Sales 
Co. disclosed this week that initial 
press-run tests on newsprint produced 
primarily from kenaf pulp have been 
satisfactorily completed and that further 
developmental and test work will pro- 
ceed in an orderly way to address several 
factors involving methods of kenaf 
growth, harvesting, transportation, pulp- 
ing and printing. 

Kenaf is a fast-growing, high-yield, 
fibrous plant which can be grown in 
many parts of the United States. 

International Paper Sales Co. which 
supervised the intial round of testing, re- 
ported to the ANPA Newsprint Commit- 
tee that it regards the testing so far to be 
promising and encouraging. ANPA Re- 
search Institute technicians who have 
assisted in the testing agree. 

International Paper Sales Co. presi- 
dent J. Hugh Whalen and C.A. 
Thompson, vicepresident of operations, 
presented the report to the committeee, 
which is chaired by Donald N. Sold- 
wedel, publisher and general manager 
of the Yuma (Ariz.) vaily Sun. 

‘‘Many, many agricultural, technical 
and economic questions remain to be 
studied,’’ Soldwedel said, ‘‘and the 
Newsprint Committee is recommending 
to the ANPA Board of Directors that the 
work be methodically continued.’ 

Press-run tests were conducted in De- 
cember in various printing processes by 
six ANPA-member newspapers: The 
Miami Herald; Nashville (Tenn.) Ban- 


organization in negotiating the sale of the 
Milwaukee Sentinel to the Journal Com- 
pany. 

William Randolph Hearst Jr. called 
him ‘‘the dean of newspaper brokers”’ 
and said ‘“‘if anyone wanted to buy a 
paper or find out if a paper was for sale 
he knew about it.”’ 

As a Hearst consultant, Manno ar- 
ranged the meeting of principals from 
New York City newspapers that resulted 
in the unique publication of the World- 
Journal-Tribune in 1966. 

A native of Philadelphia, Manno at- 
tended the University of Maryland, the 
South Jersey Law School and graduated 
from the University of Pennsylvania. He 
enlisted in the Army at the outbreak of 
World War II and was in the Normandy 
Beach invasion in 1944. He left the Army 
with the rank of captain after serving in 
the U.S. Government Military Authority 
in France and Germany. 

He is survived by his wife, Sharon 
Lee; their daughter, Felicia; a daughter 
by a previous marriage, Melissa; and a 
sister, Violet Manno Shumsky of Atlan- 
tic City. 


ner; St. Petersburg (Fla.) Times; Pine 
Bluff (Ark.) Commercial; Wall Street 
Journal; and Yuma (Ariz.) Daily Sun. 

‘*Although many challenges arose in 
this first, significant test,’ Thompson 
said, ‘‘we ultimately completed the test, 
and we arrived at these preliminary and 
general conclusions: 

1. Newsprint can be produced from 
kenaf 

2. Further development work is re- 
quired 

© To grow and harvest clean kenaf for 
delivery to mills 

@ To determine the best system for 
harvesting and handling at the mills 

e To determine where kenaf can be 
grown in the United States and the 
economics of the fibre for the production 
of newsprint 

© To conduct a risk analysis of basing 
newsprint production on an agricultural 
crop 

e To redesign the thermomechanical 
pulping system to eliminate feed and ex- 
pansion problems 

e To determine whether the shive 
(sliver) and lint problem can be elimi- 
nated 

e To determine if the high level of ash 
from mineral constituents of the fibre 
will cause unacceptable plate wear.’ 

Soldwedel in the near future will ap- 
point a special kenaf subcommittee of 
the newsprint committee to monitor sub- 
sequent development work. 

When further analysis of the initial test 
is completed, it is expected that a small 
amount of new pulp will be produced for 
more paper-production and press-run 
testing at the Yuma newspaper. Addi- 
tional kenaf plantings will also be made. 

‘““We now know,’ Soldwedel said, 
“that we can make usable newsprint 
from kenaf. Next we must find out how 
best to make it and whether this can be 
done economically for both its producers 
and its newspaper users.”’ 


Detroit News drops 


2% cash discount 


Detroit News has dropped the 2% cash 
discount that it allowed advertisers who 
paid ad bills within 10 days after inser- 
tion. 

Robert C. Nelson, vicepresident in 
charge of newspaper division, said the 
discount was eliminated on January 1. 

He said a reason for discontinuing the 
discount was that it found many late pay- 
ing advertisers were taking the deduc- 
tion. He reported no adverse reaction had 
been received from advertisers to date. 
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NAE’s new president 
oO press for unity 


By Bill Gloede 


In Frank Savino’s second-floor office 
uite at the Hackensack (N.J.) Record, 
here’s a conference table adorned with a 
ingle prop—a red and white desk plaque 
hat reads ‘“Communicate.”’ A few feet to 
ae left is a lamp table. It displays several 
ramed pamphlets, one of which quotes 
he late Senator Robert Kennedy: 
‘Some men see things as they are and 
ay ‘why’. . . I dream things that never 
vere and say ‘why not.’ ”’ 

When Savino takes over as INAE 
resident this week, he plans to ask the 
ewspaper industry ‘‘Why not?’’ as he 
vetitions publishers to cooperate in de- 
eloping a system of standardized for- 
aats. 

“The ad guys and promotions guys 
an’t do it—it’s got to start with the pub- 
shers,’’ says Savino. *‘Newsplan with- 
‘ut more standard formats is still a prob- 
em,’ he maintains. 

Savino, the Record’s vicepresident/ 
aarketing, believes the newspaper in- 
ustry’s chief asset is also a major liabil- 
y. The strength of the industry—the au- 
nomy of individual newspapers—has 
‘Iso hampered industry efforts at selling 
ational advertisers on the newspaper 
redium, he believes. 

“The format problem is real—we’ve 
ot to solve it,’ claims Savino after he 
ites reports and position statements is- 
ued by various advertising trade organi- 
ations and media analysts. During his 
-ear-long tenure as INAE president, 
-avino wants to generate a ‘‘total aware- 
ess on the part of publishers regardless 
f the size of their papers.’ He reasons 
rat if a few individual publishers resist a 
: tandardization plan, the entire industry 
vill suffer. 

Savino also wants to carry the 
ommunication-cooperation ethic into 

‘je entire range of industry organiza- 
ons. 
: ‘“‘T want to maintain rapport—the same 
‘ind of rapport found among depart- 
nents at individual newspapers—among 
‘ne industry trade organizations,’’ he 
ays. “‘If we have the unity, then we'll 
“ave the same strength as our major 
ompetetors.”’ 

Among Savino’s plans for the INAE in 
980 are the appointment of a past presi- 
ent’s council to work with the executive 
ommittee on issues facing the organiza- 
on; the implimentation of a new sales 
-aining course (which will be unveiled at 
re INAE meeting) developed with the 
lewspaper Advertising Bureau; the ini- 
al development of some kind of single 
illing system for national advertisers; a 
ontinuing membership drive; and an 
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Frank Savino 


effort to solicit more contributions to the 
INAE Foundation for advertising educa- 
tion. 

He admits, ‘‘ You don’t do too much in 
a year,”’ but he remains decidedly ambi- 
tious. He believes the INAE is at an all- 
time high in its development—and 
strength—as the organization enters the 
°80s with over 1,000 newspapers repre- 
senting over 90% of total U.S. and Cana- 
dian circulation in its membership. 

If Savino’s plans appear to have been 
generated in a Harvard ‘Thinktank,’ 
there’s a good reason why. Back in 1970, 
Record publisher Malcom Borg sent 
Savino through Harvard Business 
School’s Program for Management De- 
velopment. Savino, who at the time was 
retail advertising manager for the Rec- 
ord, says the course of study marked a 
major turing point in his career. 

Says Savino, ‘‘I went up there an ad- 
vertising person—I came back a corpo- 
rate person.” 

A 1952 graduate of St. Peter’s College 
in Jersey City, New Jersey, Savino, who 
had worked his way through college as a 
freelance photographer, took a job with 
the Hudson County (N.J.) Dispatch sell- 
ing classified ads. He went with the Rec- 
ord in 1954, also as a classified salesman, 
and over the next 25 years rose steadily 
through the ranks. 

He was named national advertising 
manager in 1965 and retail ad manager in 
1967. In 1971, shortly after he completed 
his studies at Harvard, Savino was pro- 
moted to ad director. A year later he was 
named corporate vicepresident/advertis- 
ing and over the next eight years took 
marketing, circulation, research and 
promotion under his wing. 

Savino joined INAE in 1966. His first 
committee assignment was with the ad- 
vertiser relations committee, that in 
1970-71. Two years later, Savino chaired 
the ad measurement committee and 
shepherded that group through a four- 


year struggle to keep the then failing 
Media Records measurement service 
from financial oblivion. As a result of 
that committee’s efforts, and the efforts 
of other industry organizations, newspa- 
pers retained independent measurement 
capabilities. Savino describes the period 
as “‘the hard years.’’ 

Though he calls himself a corporate 
man, he’s quick to qualify the designa- 
tion so as not to allow one to conjure up 
an image of a free-wheeling, highly-paid 
executive playboy who recreates as hard 
as he works. He doesn’t jog, and he 
doesn’t play golf, though he often plays 
basketball with his 14-year-old son. He’s 
a family man. He’s been married for al- 
most 25 years and has raised three chil- 
dren. He particularly enjoys working on 
special improvement projects around his 
home in suburban Emerson, N.J. He 
skis, sails and shoots pictures in his lei- 
sure time, but he concedes that he 
doesn’t do enough of any. 

Savino arrives in his office between 8 
and 8:30 a.m. and leaves between 5:30 
and 7 p.m., and though his work 
schedule doesn’t leave much time for 
other pursuits, he manages to serve in 
several community service activities and 
organizations. He’s a volunteer fireman 
in Emerson, the chairman of the Bergen 
County Cultural Arts Council, the 
chairman of the Harvard Business 
School’s Program for Management De- 
velopment in the New York metro region 
and a member of the North Jersey Ad- 
vertising Club. 

1980 will be a big year for Savino. Be- 
sides presiding over the INAE, he’ll be 
celebrating his 50th birthday and 25th 
wedding anniversary. And as he takes up 
the INAE gavel, he realizes that the next 
ten years will bring sweeping changes to 
the newspaper industry—changes in 
technology, operations and in the prod- 
uct itself. He asks questions like, “‘Are 
we really in the newspaper business? Or 
are we in the business of entertaining, 
serving and helping the reader cope?”’ 

The critical issue of the’80s, according 
to Savino, will be the industry’s ability to 
define what both readers and advertisers 
want from their newspapers. He actively 
supports the Newspaper Readership 
Council’s continuing efforts at answering 
those questions, pointing out that time is 
of the essence: “‘If we don’t find out— 
and if we don’t act swiftly—we’re going 
to be in trouble.’’ he says. 


D’Arcy acquires 


D’Arcy-MacManus & Masius, the 
10th-ranked American ad agency with 
1979 billings of some $820 million, an- 
nounced in a full-page ad in New York 
Times it plans to acquire deGarmo Inc.,a 
New York based agency with some $60 
million in billings. To be called 
D’ Arcy-MacManus & Masius/deGarmo, 
the new division is expected to top $125 
million in billings. 
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Maryland, Pa. 


and Texas 


stores win NoRMAs 


A fashion statement on quilt coats ina 
show-and-tell ad with color illustrations 
and unusual copy won first prize for 
Hutzler’s, Baltimore department store, 
in the ninth annual NORMA Awards 
competition for outstanding retail adver- 
tising in daily newspapers. 

The National Retail Merchants As- 
sociation and the Newspaper Advertis- 
ing Bureau, Inc. sponsor the contest. 
The winners for 1979 were announced at 
a special session this week of the 69th 
annual NRMA convention in the New 
York Hilton Hotel. 

Hutzler’s won in the category for 
stores with annual sales of more than $50 
million. Other winners in their categories 
were: Troutman’s, Greensburg, Pa. de- 
partment store, $25 to $50 million; Jos. 
A. Bank Clothiers, Baltimore, $5 to $25 
million, and Brody’s, Indiana, Pa. de- 
partment store, under $5 million. 
Foley’s, a Houston-based department 
store, won in the institutional competi- 
tion open to all volume groups. 

Troutman’s won in the $25 to $50 mil- 
lion category for an ad featuring mer- 
chandise from its Young Men’s Depart- 
ment which developed strong contem- 
porary identification by means of effec- 
tive graphics and a promotional tie-in 
with McDonald’s, the fast food restaur- 
ant chain. The ad offered a coupon good 
for two Big Mac hamburgers for the price 
of one to customers making purchases in 
the Troutman’s Young Men’s Depart- 
ment. ‘‘Or buy one Big Mac at any par- 
ticipating McDonald’s and you'll get a $5 
coupon toward a Kennington shirt. . .”’ 

Jos. A. Bank Clothiers’ winning ad in 
the $5 to $25 million category achieved 
impact with a sophisticated cartoon 
drawing of a bumpkin in a board room 
setting and a copy line reading: ‘‘You’ll 
never be one of us, Jenkins. You’re not 
wearing a Bank suit.”’ 

Brody’s winning ad in the under $5 
million category evoked topical interest 
with a headline reading: ‘‘The Indiana 
500.’ The copy explained that the refer- 
ence was to a stock of 500 jackets in 100 
racy styles and at a 25% saving—all in 
the Junior Coats Department. 

A teaser ad campaign by Foley’s 
which ran for seven consecutive days in 
the Austin (Tex.) American-Statesman 
won first prize for institutional advertis- 
ing. The ad in poster-color depicted a 
developing rainbow, and on the seventh 
day the copy read: ‘‘Tomorrow your 
Foley’s Opens in Highland Mall. In 
Style. Incredible.”’ 

Second place winners and runners-up 
in the various categories were: 

Over $50 million: runners-up, 
Neiman-Marcus, Dallas, and Dayton’s, 
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Minneapolis; honorable mentions, John 
Wanamaker, Philadelphia, B. Altman & 
Co., New York, Pomeroy’s, Levittown, 
Pa., and Halle’s, Cleveland. 

$25 to $50 million: runner-up, B. 
Siegel, Detroit specialty store; honorable 
mention, Harris & Frank, Los Angeles 
clothier. 


$5 to $25 million: runner-up, Mayor’s, 


able mentions, Hoffritz, New York, and 
James L. Tapp, Columbia, S.C. 

Under $5 million: runner-up, Willy 
Wonderful, Toronto specialty store; 
honorable mentions, Georgia Girl, At- 
lanta, Manufacturers Clothing Outlet, 
Garland, Tex., Edgar B., Winston- 
Salem, N.C. and Feron’s, New York. 

Institutional: runners-up, Channel 
Home Centers, Whippany, N.J. and 
Dayton’s, Minneapolis; honorable men- 
tions, Scandinavian Design, Natick, 
Mass., Maas Bros., Tampa, Fla., 
McDonald’s restaurant, Chillicothe, 
Ohio, Pizitz, Birmingham, Ala., 
Specialized Sound Systems, Madison, 


Coral Gables, Fla. jewelry store; honor- Wis. and Gimbels, Pittsburgh. 


1979 NoRMA Award Winners 


e Institutional Category 


First Prize—Foley’s, Houston 
Second Prize—Channel Home Centers, Whippany, N.J. 
Dayton’s, Minneapolis 

Honorable Mentions—Scandinavian Design, Natick, 
Mass. 
Maas Brothers, Tampa, Fla. 
McDonald’s Restaurant, Chilli- 
cothe, Ohio 
Pizitz, Birmingham, Ala. 
Specialized Sound Systems, 
Madison, Wis. 
Gimbels, Pittsburgh 


Over $50 Million Category 

First Prize—Hutzler’s, Baltimore 

Second Prize—Neiman-Marcus, Dallas 

Dayton’s, Minneapolis 

Honorable Mentions—John Wanamaker, Philadelphia 
B. Altman & Co., New York 
Pomeroy’s, Levittown, Pa. 
Halle’s, Cleveland 


$25-$50 Million Category 

First Prize—Troutman’s, Greensburg, Pa. 
Second Prize—B. Siegel, Detroit 
Honorable Mention—Harris & Frank 


$5-$25 Million Category 
First Prize—Joseph A. Bank Clothiers, Baltimore 
Second Prize—Mayor's, Coral Gables, Fla. 
Honorable Mentions—Hoffritz, New York 

James L. Tapp, Columbia, S.C. 


Under $5 Million Category 

First Prize—Brody’s, Indiana, Pa. 

Second Prize—Willy Wonderful, Toronto 

Honorable Mentions—Georgia Girl, Atlanta 
Manufacturers Clothing Outlet, 
Garland, Tx. 
Edgar B., Winston-Salem, N.C. 
Feron’s, New York 
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“ashion statement 


Hutzler’s, Baltimore department store, won first prize in the category for the 
argest stores, those doing over $50 million in annual sales. 

The winning ad used strong color graphics and unique copy to make a fashion 
tatement on quilt coats in a show-and-tell ad with lots of information about the 


aerchandise. 


illion Market 
d rep lights 
‘Oth candle 


_ Million Market Newspapers, the 

doperatively-owned national advertis- 
1g sales organization established in Au- 
ast, 1979, celebrated its 20th anniver- 
iry this week, and officially welcomed 
ne Hartford Courant into its member- 
1ip. 

Attending the luncheon at the St. 
egis Hotel in New York were MMN’s 
ard of directors, staff, and many of the 
ublishing executives who had a hand in 
1e formation of the company. 

MMN is the advertising sales rep- 
>sentative of the Atlanta Journal/Con- 
itution, Boston Globe, Detroit News, 
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Hartford Courant, Indianapolis Star/ 
News, Milwaukee Journal/Sentinel, 
Philadelphia Bulletin, St. Louis Post- 
Dispatch and Washington Star. The 
company is owned by the newspapers it 
represents. 

It was formed as a “‘joint resource”’ in 
1959 by five newspapers (Boston, Mil- 
waukee, Philadelphia, St. Louis, Wash- 
ington). In 1969, the San Jose 
Mercury-News joined as a full partner. 
San Jose withdrew to join the Knight- 
Ridder sales group in 1976. Indianapolis 
joined in 1976, Atlanta and Detroit joined 
in 1978. St. Louis must withdraw in 1980 
to join the Newhouse sales group. 

The owners exercise control of MMN 
through a Board of Directors, which is 
comprised of two representatives from 
each owner newspaper, plus the senior 
officer of MMN. Chairmanship rotates 

(Continued on page 46) 


Tre Brevis Dases 


A 
CELEBRATION 


BRITAIN 
British celebration 
Neiman-Marcus, Dallas, tied for sec- 
ond place in the category for stores with 
more than $50 million in annual sales 
with an ad that relates British acces- 


sories, British craftsmanship and British 
tradition. 


DayTOn’s WiDE WoRLD OF SPORT SHOES 


= 


BASKETBALL 


ie) 


Siv OG 


RACQUETBALL RUNNING 


Wide world of shoes 


Dayton’s, Minneapolis, offers the right 
shoe for each sport in an ad which tied 
for second place in the category for 
stores with annual sales over $50 million. 

The ad presents each shoe with strong 
graphics and a detailed explanation of 
how it helps and protects the wearer and 
how it meets the special needs of the 
active sport for which it was designed. 
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OPENS 
IN STYLE. 


On the 7th day 


Foley’s, Houston based department store, won first prize in the institutional 
category with a teaser campaign which ran for seven consecutive days in the 
Austin (Tex.) American-Statesman as a growing rainbow in vivid poster colors 
and which culminated in an announcement of the opening of a new Highland Mall 
branch. The copy read: 

“Tomorrow your Foley’s opens in Highland Mall. In style. Incredible.”’ 


OVORROW 
YOUR FOLEYS 


INCREDIBLE. 


IN FIGHIAND ALL 


Daily buys weeklies 


Vidette-Messenger Co. of Valparaiso, 
Ind. has acquired the Porter County Pub- 
lishing Co., Hebron, Ind., which in- 
cludes the Porter County Herald and the 
Kouts Times, weekly papers, and the 
South Porter County Shopper. The com- 
pany was owned by Maurice and 
Catherine Mason for 31 years. The Ma- 
sons will retain ownership of the build- 
ings housing the newspapers’ operation, 
which will be leased by the V-M Co. 
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Weeklies purchased 


Morris Communications Corp. ac- 
quired three weekly newspapers in 
Georgia on November 15, 1979, which 
were not previously reported by E&P. 
The papers are the semi-weekly Elberton 
Star, Hartwell Sun and Royston News 
Leader, a weekly started about 18 
months ago. The acquisitions were made 
by North American Publications, a 
wholly-owned subsidiary of Morris 
Communications Corp. 


; “Channel Hone Doctor,” says: 
ef “ENERGY CONSERVATION 
1S A FAMILY AFFAIR.” 


Energy Saving Tips for the Family 
’ eamammmatiomane HEATING COST! TLS ree acoene ete, 


Energy saving tips 


Channel Home Centers, Whippany, 
N.J. tied for second place in the institu- 
tional category of the NoRMA Awards 
competition. 

The winning ad featured energy saving 
tips and energy saving investments. It 
pointed out that ‘‘Energy conservation is 
a family affair,’ and it offered a glossary 
of energy terms useful to the household- 
er whois grappling with energy problems. 


‘ SPORTS 
Fighting Gish kiss ans 


nS 
VO CUT TAXES: Higa. bale 
"AWEL BIT loggers 


INSIDE |, QviEvow 
TODAY 


Paddy’s Day spoof 


Dayton’s, Minneapolis, tied for sec- 
ond prize in the institutional category of 
this year’s NoRMA Awards competition 
with a full page St. Patrick’s Day spoof 
for St. Paul, its sister city. 

The ad headline read—‘‘Little Green 
Men Invade St. Paul,’’ and among the 
wry items was a sports note, ‘‘Fighting 
Irish kiss and make up.”’ 
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Contemporary clout 


Have it your way! 
Get °5 off a Kennington shirt... 


Troutman’s, Greensburg, Pa., unit of Allied Department Stores Corp., won a 
first prize in the $25 to $50 million annual sales category of the NORMA Awards 
competition for outstanding retail newspaper ads. 

The winning ad featuring merchandise from the Young Men’s Department 
achieved strong contemporary identification by means of effective graphics and a 
promotional tie-in with McDonald’s, the fast food restaurant chain. The ad offered 
a coupon good for two Big Mac hamburgers for the price of one to customers 
making purchases in the Troutman’s Young Men’s Department. ‘‘Or buy one Big 
Mac at any participating McDonald’s and you'll get a $5 coupon toward a Ken- 


nington shirt. . . 


Air scrubbing units 


to handle ink mist 


Raleigh (N.C.) News & Observer has 
placed an order for 12 A-PAR (Air 
Purification and Return) Systems from 
MGI International. 

Ivan Mims, production director of the 
128,000 morning daily and the 164,000 
Sunday Times, said the newspaper plans 
to install the air scrubbing units with 
their own personnel. Seven A-PAR units 
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will be dedicated to the present 12 press 
unit Mark I press line with completion 
scheduled for January 1. 

The newspaper also plans, Mims said, 
to add nine press units of Mark I in the 
new addition to the present pressroom 
facility and at that time will install the 
balance of five A-PAR units. 


LaFontaine to CWO&O 


Robert C. LaFontaine will re-join 
Cresmer, Woodward, O’Mara & 


wi . 
Less is more 


‘*Sometimes rich girls insist on a little 
less for their money”’ says the headline 
on this prize winning bathing suit ad by 
B. Siegel, Detroit retailer. 

The ad took second place in the cate- 
gory for stores with annual sales between 
$25 and $50 million. 


UPI extends deadline 
for ownership units 


United Press International president 
Roderick W. Beaton told Epitor & Pus- 
LISHER that the news service expects to 
know by the end of January whether or 
not it will succeed in selling units of 
ownership to individual newspapers and 
broadcast stations throughout the United 
States. 

The original deadline for the offering 
was December 31, 1979, but it was ex- 
tended for 30 days. 

The plan is to sell approximately 90% 
interest in UPI at $180,000 per 2% unit. 
No one buyer would be allowed to ac- 
quire more than five units. 

The $18,000 is what limited partners, 
who have been offered UPI’s Private 
Placement, would obligate themselves 
for one unit (2%) on a worst case, 
pre-tax basis in 1980. The $180,000 cap 
in 1980 includes $100,000 working capi- 
tal contribution, $44,000 capital costs 
and $36,000 in estimated operating losses. 

The report on the offering in E&P’s 
September 29 issue did not include the 
capital costs and estimated operating 
losses in the $100,000. 


Ormsbee, Inc., newspaper advertising 
sales firm, in February, 1980, as senior 
vicepresident and assistant Pacific Coast 
Manager. LaFontaine has been advertis- 
ing director since 1975 for the San Fran- 
cisco Newspaper Agency, publishers of 
the San Francisco Chronicle and 
Examiner. 
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For as little as 79 
oe 


ui can invest in 


ure 24 karat GOLD 


Dorit Walls Vile May 


Gold rush 


‘*An unprecendented gold rush”’ says 
the copy in this ad by Mayor’s, Coral 
Gables, Fla., based jeweler, which wona 
second prize in the category for stores 
with annual sales between $5 and $25 
million. 

The ad offers 24K (99.9% pure) gold 
ingots, handcrafted into jewelry, as an 
investment the buyer can wear and enjoy 
at prices from $79 to $4,795. 


FM station swap 


deal completed 


Wilson C. Wearn, president of Mul- 
timedia, Inc., announced that the acqui- 
sition of WVEZ, an fm radio station in 
Louisville, Kentucky, was completed on 
January 9. The transaction involved a 
trade to Stoner Broadcasting System of 
Mulitmedia’s WBIR-am and fm stations 
in Knoxville, Tennessee. Stoner also re- 
ceived $1.5 million in cash. 

Multimedia, Inc. is also licensee of 
WAKY, an am radio station in Louis- 
ville. The company now owns and oper- 
ates six am and six fm radio stations. 


SCAMA meeting 


The 34th annual Southern Classified 
Advertising Managers Association Busi- 
ness Confereneces will get underway 
Sunday February 10 at the Lowe’s 
Anatole Hotel in Dallas, Texas. Chair- 
man Frank Thompson of the El Paso 
(Tex.) Times Herald Post has assured 
the group of an excellent program. The 
17th Annual Telephone Sales School will 
be held February 9 and 10 in conjunction 
with the SCAMA Conferences according 
to association president Neal Mathews 
of the Alexandria (La.) Daily Town Talk. 
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“You W/ never be one of us, Jennings. 
Youre not wearing a Bank suit.” 


Men and women in executive or professional suites needn't see 
a label to tell it’s a Jos. A. Bank suit. They know by the tasteful color- 
ings and patterns. The quiet air of understatement. The respect for 
tradition in every detail. And they'll know you're a person who 
doesn’t treat your money (or theirs) lightly. Jos. A. Bank. Where the 
way we buy, manufacture and sell saves you 30% in season. 


J°S. A. Bank Clothiers 


Baltimore @ Philadelphia « Washington e Charlotte e Atlanta 
Master Charge, VISA and NAC Honored 
DOWNTOWN: 25 South Charles Street (Park Free in First Maryland Building when you shop with us.) 
WOODLAWN: 6666 Security Blvd. * TOWSON: Dulaney Valley Shpg. Center 


Fle BN 


Bank on bank 


Jos. A. Bank Clothiers, Baltimore, won first prize for stores doing $5 to $25 


million in annual sales. 


The ad develops its impact from a drawing showing a bumpkin in a board room 


setting with the copy-line: ‘ 
wearing a Bank suit.” 


You'll never be one of us, Jennings. You’re not 


Broadcast measuring 
service acquired 


Media Records Corp., the newspaper 
linage auditing service, has acquired the 
assets of Comtrac, Inc., a broadcast 


measuring service in Santa Clara, Calif. 
Media Records audits advertising lin- 
age in 240 daily and Sunday newspapers 
in over 80 major markets, including 
Canada. Comtrac tapes commercials on 
150 tv stations in 34 major markets. 
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Quick parts delivery 
helps Kennebec Journal 
gear up for next edition. 


Fast action by Rockwell 
International’s Goss parts per- 
sonnel recently turned bad news 
to good for the Kennebec Journal, 
Augusta, Maine. A routine check 
revealed almost complete loss of 
critical gears on the Journal’s 
6-unit Goss Urbanite — a costly 
shutdown if it meant a lost 
production run. 

Replacement parts were ordered 
from our Chicago warehouse at 
9 A.M. and arrived in Augusta by 
air at 7:20 P.M. the same day. Our 
serviceman, having flown in from 
New Brunswick, Canada, was al- 
ready there awaiting the vital ship- 
ment. Both arrivals were especially 
good news for the Kennebec Journal, 


We respond. 
We're Rockwell-Goss. 


according to its director of 
production, Roland Whittier. “It 
was arather large expense,” says 
Whittier, “but a drop in the bucket 
when compared to the expenditures 
that would have been entailed had 
we had to move our printing to an- 
other plant for final distribution.” 

Continues Whittier, “The dollar 
value we can figure. The goodwill 
lost from advertisers and readers 
who would not have found their 
paper in its usual place at the 
usual time would have been 
immeasureable.” 

Fast parts delivery (about 85% 


are delivered within 48 hours) is 
just part of our story. We also offer 
everything from help at installation 
to pressman training. And if you 
want a turnkey installation, we can 
handle that, too. 

More information about our 
press products? Contact Graphic 
Systems Division, Rockwell 
International, 3100 South Central 
Avenue, Chicago, IL 60650. 
Phone: 312/656-8600. 
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...where science gets downto business 


Rockwell 
International 


Wonderful values 


Willy Wonderful, Toronto, won sec- 
ond prize in the category for stores with 
annual sales under $5 million in the 1979 
NoRMA Awards competition. 

The campaign copy emphasized 
““Wonderful’’ values for a range of mer- 
chandise from designer dresses to brand 
name bed sheets in a tie-in with the store 
name. Saffer, Cravit and Freedman, Don 
Mills, Ontario, is the agency. 


Synanon files 
$1.25 million suit 


Synanon filed a $1.25 million slander 
suit December 28 against the publishers 
of the California weekly newspaper that 
won the 1979 Pulitzer Prize Gold Medal 
for Public Service for its expose of the 
drug rehabilitation organization. 

The suit filed in Contra Costa County 
Superior Court in Martinez, Calif. named 
as defendants David and Cathy Mitchell, 
owners of the Point Reyes Light, and 
Richard Ofshe, a sociology instructor at 
the University of California, Berkeley. 

The newspaper itself was not men- 
tioned in the suit. 

Synanon claims it was slandered dur- 
ing a television interview over San Fran- 
cisco station KQED on Dec. 28, 1978. 
The interview involved David Mitchell, 
Ofshe and KQED reporter Rollin Post. 
Cathy Mitchell did not take part in the 
program but was alleged to have con- 
spired with the others to slander Syna- 
non, 

According to the suit, the slanderous 
statements came in response to Post’s 
questions on the possibility of parallels 

between the behavior of Synanon mem- 
bers and the role of its leader Charles 
Dederich on the one hand and the late 
20 
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A racy winner 


Fa ioKe 


Brody’s of Indiana, Pa. won a first prize with this ad, headlined ‘‘The Indiana 
500.’’ The copy explained that the ad was for ‘*‘500 super jackets in 100 of the 
raciest styles ever to come around the track.” 

Brody’s won in the category for stores doing under $5 million in annual sales. 


Jim Jones and his Peoples Temple fol- 
lowers on the other. 

Synanon also alleged that Mitchell and 
Ofshe made slanderous statements about 
the role of politicians in supporting 
Synanon, Synanon’s reasons for storing 
firearms and the success of the group’s 
rehabilitation programs. 

The suit said that television viewers 
understood that Synanon’s founder and 
agents had committed “‘illegal acts’’ but 
the acts were not specified. It also 
claimed that ‘“‘viewers further under- 
stood that persons who came to Synanon 
for help in overcoming drug addiction, 
alcoholism or juvenile delinquency are 


not helped by Synanon.”’ 

David Mitchell told Epiror & Pus- 
LISHER that he considers the suit ‘an ob- 
vious attempt to put us out of business. 
We don’t have $1.25 million or anything 
near it.” 

The publisher said he was not worried 
about Synanon recovering damages, add- 
ing that everything that was said during 
the tv interview had been published be- 
fore in the Point Reyes Light and ‘‘is well 
documented in our files.’’ 

Mitchell expressed some doubt that 
the case will go to trial but said that if it 
does, he will file a counter suit against 
Synanon for malicious prosecution. 
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This rare bird is worth 
$8 billion dollars. 


And we can put it in your hands. 


Compared to other major U.S. markets, Phoenix is a rare bird indeed. Like its 
mythological namesake which rose to flourish anew, Phoenix has risen to become 
the 2nd fastest-growing market in America. And flourish? 


Phoenix retail sales will exceed $8 billion this year. And The Phoenix Newspapers 
can help you get your share. The Arizona Republic/The Phoenix Gazette deliver 
over 81% of the metro area— including Scottsdale, Mesa and Tempe —in all segments, 
every week. No other medium can give you more complete coverage for less. We're 
consistently ranked in the nation’s top ten newspapers in total linage. 


If you want to sell anything under the sun—you'll find the Sunbelt’s hottest 
prospects growing in Phoenix. 


Phoenix Bird: 
Created by Pierre 
Touraine. Displayed 
inthe Phoenix Art 
Museum. 


Phoenix is named for the mythical Phoenix Bird, which consumed itself in flame on a pyre of spices, 
and was reborn —just as the city of Phoenix grew out of the “ashes” of four previous ancient American 
Indian cities. 


THE ARIZONA REPUBLIC / The Phoenix Gazette 


Represented Nationally by STORY & KELLY-SMITH, INC. 
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Ayer finds 
few benefits 
in NEWSPLAN 


By Bill Gloede 


NW Ayer ABH International pre- 
dicted in a media department report this 
week that NEWSPLAN will not succeed 
in drawing new national advertisers to 
newspapers. 

Ayer is the first major agency to 
openly criticize the ad discount plan, 
which the Newspaper Advertising 
Bureau has dubbed the “‘flagship pro- 
gram’ in the area of national advertising 
for 1980. 

“We applaud the efforts of the News- 
paper Advertising Bureau to try to make 
newspapers a more viable medium for 
major advertisers,’ states the report, 
which was prepared by Dave Lehmkuhl, 
an Ayer vicepresident and associate 
media director. ‘‘We feel, however, that 
Newsplan is only beneficial to those ad- 
vertisiers who are currently using news- 
paper (since they will realize new and 
larger discounts) and will not be particu- 
larly useful in luring new advertisiers to 
this medium,”’ the report concludes. 


Ayer, the nation’s 14th largest ad 
agency (1978 figures), places 8.4% of its 
annual media budget in newspapers. The 
agency is heavily television oriented—it 
pumps 44% of its budget into the tube 
annually. Some 28% of its budget is 
placed in magazines; radio gets 6% and 
outdoor a slim 1% of the Ayer media 
budget. 

In drawing his conclusions, Lehmkuhl 
states, “‘The purpose of Newsplan is to 
make newspapers a more attractive 
media alternative by offering reduced 
rates. For the most part, however, cost is 
not a critical factor in determining 
whether or not newspapers will be 
used.” 

He continues, ‘‘The limitations and 
problems inherent in the newspaper 
medium still remain.” 

The report notes that, as a group, 
Newsplan newspapers tend to be con- 
centrated in small and medium-sized 
markets, where advertisers are apt to 
find the best discount rates. It points out 
that in the largest metro markets (top 
30-40), newspapers, for the most part, 
have not increased to discounts signifi- 
cantly with Newsplan. 

Lehmkuhl concludes, ‘‘Since most 
large newspapers already carry consid- 
erable national advertising space, the 
area of growth potential for Newsplan is 
the small and medium-sized newspapers, 
most of which are not currently utilized 


We syndicate the bible. 
TWwo ways. 


Our weekly package. 


Syndicated material always bears a remarkable resemblance to its parents. 
So you can trust that the weekly packages from The Fairchild Syndicate 

are resourceful, expert, intelligent, and broad in scope. Because in just 

about every business you can name, the bible of that business is published 


by Fairchild. 


Every week, our Syndicate subscribers get a package of 8 to 12 stories in 
three wide-ranging categories. Fashion, Consumer & Business, and Arts & 
People. Which means that in any given week you might get features on the 
newest name in fashion, make-up tips for evening glamour, and an inter- 
view with a best-selling author. Point is, our coverage is vast as well as good. 


Our photo library. 


We supply photos or sketches with just about every story we send out. 
And, every Syndicate subscriber has daily access to our Photo File, with 
more than a million photos on every imaginable subject. Quite literally, 
you could ask for photos every day of the year and only scratch the surface 


of our File. 


THE FAIRCHILD SYNDICATE 


Give us a call this week. When you put your faith in the bibles, you know you'll get 
material you can use. Because at Fairchild, we make a religion of our news. 


Telephone (212) 741-4318. 


Editorial information and costs: Andy Webster 
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Photo File information: Anita Bethel 


by national advertisers.”’ 

Lehmkuhl continues, ‘‘In other words, 
these new discount structures do not 
alter the perception of newspapers to na- 
tional advertisers or increase, substan- 


tially, the attractiveness to using smaller 


newspapers. Granted, with reduced rates 


the newspaper advertiser can afford a 


longer list of newspapers, but for the 


most part, newspapers are selected on a 


coverage objective, not on cost.” 


The ‘‘limitations’’ Ayer finds inherent 


in Newsplan are: 

e ‘‘The advertiser can not apply 
cumulative space earned in one paper to 
qualify for a discount in another.”’ 

e ‘‘Newsplan does not determine line 
rates or discount structures.”’ 

e ‘‘Newsplan does not process orders, 
contracts or materials.’ 

Ayer’s media analysts determined that 
the average discounts by cumulative 
space break among Newsplan newspa- 
pers total 8% for 6 pages, 11% for 13 
pages, 15% for 26 pages, and 18% for 52 
pages. 

In conversations with E&P, Lehmkuhl 
said Ayer’s media people were some- 
what let down once they learned the 
“‘limitations’’ of Newsplan. Said 
Lehmkuhl, “‘We can’t see what News- 
plan gains for us.” 

Charles Kinsolving, NAB vicepresi- 
dent for marketing/planning, said in his 
opinion, Newsplan has been remarkably 
successful in its first months of opera- 
tion. Reacting to the Ayer report, Kin- 
solving said, ‘‘Newsplan is in fact more 
than a discount program. I don’t think 
they (Ayer) understand that.”’ 

““We expect that our dollar revenues 
will be up 17% this year for national 
(1979)—in fact—in the last six months in 
which Newsplan started to become 
operative, it’s up 22% over a year ago,” 
Kinsolving said. 

““We attribute a tremendous amount 
of that to Newsplan,”’ he said. 

Kinsolving explained that of the17% 
increase in newspaper national advertis- 
ing projected by the bureau for 1979, 8% 
represents real growth. He said rates in- 
creased 9% over the year. 

NAB president Jack Kauffman has re- 
ported that newspapers currently carry 


7.6% of the national advertising placed in 


the U.S. He said the bureau’s goal is to 
increase newspapers’ share by 33% by 
1985. The bureau staff remains highly op- 
timistic concerning the chances newspa- 
pers have of attaining that goal, despite 
the flurry of negative comment coming 
from some ad agencies. 


Four weekly papers 
printed offset 


Best Newspapers of Sullivan, Ill., has 
installed a three-unit News King web 
offset press to print four weekly newspa- 


pers in the central Illinois area. 
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Survey spots changes 
in women’s media usage 


One phase of the change in American 
women during their quiet revolution of 
the ’70s was an altered attitude toward 
newspapers and advertising, the News- 
paper Readership Council announced 
last week. 

The announcement was based on find- 
ings of a survey made by the Newspaper 
Advertising Bureau in cooperation with 
the Response Analysis Corporation. A 
national sample of 1,041 women were 
questioned. 

Here are some of the findings: 

e Sixty percent of women between the 
ages of 18 and 64 are now working, with 
68 percent projected to be working in 
1990. 

@ Working women watch less televi- 
sion than non-working woman, but they 
are better than average newspaper read- 
ers, both weekdays and Sunday. 

e Among young, unmarried working 
women, readership is substantially 
higher than for non-working women. 

e Working women are just as in- 
terested as housewives in traditional 
women’s features such as food, home, 
garden and fashion. 

© Working women are more interested 
in traditionally male areas such as na- 
tional business news. 

e All women are more interested in 
local than in national news, although 
working women tend to take more inter- 
est in national news. 

© Working women are more interested 
in news about consumer safety, health, 
environment, cultural reviews and letters 
to the editor. 

eWomen have strong feelings about 
the ways in which issues should be 
treated in the newspaper and how 
women should be portrayed. 

© Regardless of age, income and edu- 
cation, the majority of women disapprove 
of the way in which advertising presents 
women, but they have a more favorable 
opinion of newspaper advertising than 
they do television commercials. 

e Both employed and unemployed 
women are more likely to check newspa- 
per ads for food specials than they were 
eight years ago, but working women 
spend more in food stores than non- 
working women. 

e@ Fewer women than a similar survey 
in 1971 revealed report buying more 
clothes because of work, and fewer say 
they are expected to dress well on the 
job. 

© More than a third of working women 
own stocks, bonds, mutual funds or 
other securities. Nearly half have a 
checking account in a commercial bank 
and 61 percent own one or more credit 
cards. 
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@ Working women have a more active 
lifestyle. Far more of them eat meals out, 
go to the movies or the theater, partici- 
pate in sports and clubs, read books, and 
vacation away from home. 

Copies of the survey results called 
““Women and Newspapers in the 1970s”’ 
can be ordered from the Newspaper 
Readership Project, care of the Newspa- 
per Advertising Bureau. The price is 
$4.50. 


2 Singapore dailies 
lose license to print 


The annual printing licenses of two 
Chinese-language newspapers in Singa- 
pore have not been renewed after they 
published items and photographs which 
Singapore considered offensible. 

The Shin Min Daily News and the Min 
Pao Fail have a combined circulation of 
about 122,000. 

One of the offending articles is alleged 
io be a report on a Buddhist monk and a 
nun who were co-habiting against their 
religious order. A photograph in one of 
the newspapers also showed a foreign 
male striptease show. 


Publisher acquires 


statewide magazine 


The Times Publishing Co., publisher 
of the St. Petersburg Times, Evening In- 
dependent and Congressional Quarterly, 
has acquired Florida Trend magazine, a 
monthly business journal published in 
Tampa. 

John B. Lake, publisher of The Times 
and Independent and Times editor and 
president Eugene Patterson said the 
newspapers paid $2-million cash for the 
assets of Florida Trend, which was 
owned by Trend Publications, Inc. of 
Tampa, headed by founder and majority 
stockholder Harris Mullen. 

Trend Publications also has an interest 
in the Ybor Square development in 
Tampa, but those assets were not part of 
the purchase agreement, Patterson said. 

“For several years, owning a 
statewide magazine has been part of our 
long range plans,’’ Patterson and Lake 
said in an announcement to the staffs. 

‘“‘When we were able to enter into 
negotiations with Trend Publications 
Inc., it was readily apparent we should 
pursue the purchase of it as opposed to 
starting a new magazine at a later date 
from scratch,’ the announcement said. 

Founded in 1958 by Mulle, Florida 
Trend has grown to a circulation of about 
30,000. In 1978 its revenues were about 
$2-million. 


of papers, large and small. 


market. 


March Ist. 


The revolution in 
Syndication continues... 


In just two years, our Advertising Supplements have produced 
extra readers and extra ad revenue for an impressive list 


Our schedule of 120 pages for 1980—all in finished mechanical 
form with B/W and color photos—translates the best from 
Women’s Wear Daily, W, Daily News Record, Men’s Wear, 
SportStyle and Home Furnishings Daily, to the local, retail 


25 pages of men’s and womens spring fashions are available 
now—20 pages of spring home furnishings will be ready 


The Fairchild Syndicate’s Advertising Supplements~ 


youll look like experts to your readers, 
while you delight your retailers. 


Join the revolution. 


Get all the details, costs and samples. 
Call Andy Webster at (212) 741-4315. 
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Landon forms 
division to 
run seminars 


Owen E. Landon Jr., president of 
Landon Associates, announced the in- 
ception of a Seminar Division which will 
be geared toward in-depth analyses of 
major problems facing the newspaper in- 
dustry. 

Landon’s first seminar, billed ‘“The 
Newspaper And Alternate Delivery,” 
has been scheduled for three different 
airport meeting centers across the coun- 
try during the months of February, 
March and April. Owen Landon says the 
first seminar will be a ‘‘no frills, all busi- 
ness, fast-paced seminar geared specific- 
ally to the newspaper industry’s needs 
and staffed by people who have had 
practical alternate delivery experience.” 

The session will feature an overview of 
alternate delivery, a look into revenue 
sources including magazine and book 
distribution, legal and labor views, case 
histories, insights into newspaper net- 
works and their potential and instruction 
in how to gear up for alternate delivery. 

Says Landon, ‘“‘Some newspapers 
consider alternate delivery a threat; 
some consider it a source of potential 
profits. It is Landon’s purpose to keep 
the industry informed of the facts.’ 

Robert Leyburn, executive vicepresi- 
dent for Landon, will head the seminar 
division. 

The first seminar is scheduled for Feb- 
ruary 25, 26 and 27 in Chicago to be 
followed by programs on March 3, 4 and 
5 in New York and on March 31 and 
April 1 and 2 in Los Angeles. Each semi- 
nar will begin with a 6 pm reception on 
the first day and will close by 3 pm on the 
third day. 

The registration fee, which includes 
tuition, receptions, breakfasts and 
luncheons, is $295. 

Sondag outlined the future goals of the 
project, which will seek to place the fol- 
lowing materials in the hands of advertis- 
ing educators: 

1. Copy and Layout Workshop, cov- 
ering creative fundamentals of newspa- 
per advertising (with cassettes). 

2. ‘‘Now Consider Newspaper,’ a 
basic story on the medium, aimed at na- 
tional advertisers and agencies (with cas- 
settes). 

3. ‘‘Marketing for Tomorrow.”’ Re- 
tail uses of newspaper advertising (with 
cassette). 

4. ‘‘Six Creative Opportunities.”’ 
Creative solutions to marketing prob- 
lems (with cassette). 

5. Standard Panels. Charts showing 
basic facts about the medium and its 
competitors. (Slides, accompanied by a 
book of charts for each professor, and a 
supply of wallet-sized ‘‘Facts About 
Newspapers’’ for students). 
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6. Free subscriptions for all profes- 
sors to the Ad Performance Report, 
showing and commenting on current ads 
measured by the new NAB Admen Ser- 
vice. 

7. Copies of all current NAB media 
and market research reports (covering 
such categories as food, automotive, 
travel, etc.) 

8. A guide suggesting classroom ap- 
plications of the material being supplied. 

9. A new slide and cassette presenta- 
tion on newspaper advertising basics, 
prepared especially for students in intro- 
ductory courses. 

10. Ten full day regional workshops 
for advertising professors, showing the 
uses of all the above matenals, and de- 
scribing additional newspaper industry 
resources. 

Sondag explained the need for the 
‘‘Educator’’ project was graphically 
demonstrated by the results of a survey 
of members of the American Academy of 
Advertising, conducted by Leo Bogart, 
executive vice president and general 
manager of the Newspaper Advertising 
Bureau, Inc., and a member of the 
Schools & Colleges Committee. 

Respondents to the survey indicated a 
general lack of adequate materials and 
teaching aids dealing specifically with 
newspaper advertising. A vast majority 
of instructors said they would incorpo- 
rate such materials in classroom presen- 
tations if they were made available. 


Syndicate makes 
staff changes 


Staff changes in effect at the Los 
Angeles Times Syndicate include Doris 
Richetti being promoted to the position 
of special series manager. She will 
supervise sales of one-shot book seriali- 
zations and special articles. 

Ed Grade will become contributing 
editor, editing some features while de- 
veloping certain new ones. Conchita Cox 
has been named sales coordinator in 
charge of the sales coordination depart- 
ment. Chuck Ranberg will make most of 
the book cuts and edit series and one- 
shot material. 


Headline game 


Newspapers in Education programs 
have been doing it for years but it took a 
toy manufacturer to make a dollar on it. 
Great Games Inc. is peddling a new game 
called Happy Headlines—a box of cut- 
apart headlines in original type faces 
from all over the world. The object is to 
compose a headline—‘‘the funnier the 
better’’—while your opponent tries to 
come up with a corresponding story. The 
game sports a $5 price tag—a bit high 
when you consider that a quarter, some 
paste and a pair of scissors would pull off 
the same trick. 


Wyoming papers win 
on sales tax issues 


A district court judge has ruled in 
favor of the Wyoming State Tribune, the 
Wyoming Eagle and allied publications 
in a lawsuit the newspapers brought 
against the State Board of Equalization 
over collection of sales and use taxes on 
products used in their publication. 

District Judge Alan B. Johnson ruled 
that with two exceptions, state law that 
exempts tangible personal property used 
in the manufacture of a commodity is 
exempt from sales and use tax collection, 
is applicable to the production processes 
of newspapers. 

The exceptions, Johnson said, are the 
rubber bands used to keep individual 
newspaper copies in a rolled form, and 
the plastic covers used to protect them 
during inclement weather. 

The newspapers had asked for judicial 
review of a decision by the Board of 
Equalization three years ago that the 
materials used in newspaper production, 
except for the actual newsprint and ink, 
were subject to the state sales and use 
tax. 

The newspapers contended that the 
state law that exempts items that go into 
the manufacturing of products from sales 
and use tax also applied to its production 
process materials. 

Newspapers generally have been 
exempt from the collection of sales and 
use tax on materials used in their produc- 
tion. But with the advent of the offset 
printing process in the early 1970s gener- 
ally throughout the state, the state 
agency had construed that the materials 
mostly of a photographic nature, were 
subject to the taxes. 


Typo Award won 
by Hearst daily 


The Albany (N.Y.) Knickerbocker 
News received first-place honors in the 
over 50,000 circulation category in the 
11th annual Newspaper Typography 
Awards. 

Robert A. Juran, director of Newspa- 
per Editorial Workshop Services of 
Florida, which judges the contest, said 
the 53,000-circulation afternoon news- 
paper came within four points of a 
perfect score in 13-category judging. 

The Knickerbocker News, a Hearst 
newspaper, makes extensive use of spot 
color and original art from its three- 
person art staff directed by Lori Schiavo, 
and from its photo staff directed by Ar- 
nold Lefevre. 

Other prize-winners in the contest: 

Second place, News World, New York 
City; third place, Quad-City Times, 
Davenport, lowa; Ist honorable men- 
tion, Courier-News, Bridgewater, N.J.; 
2nd honorable mention, Idaho States- 
man, Boise, Idaho; 3rd honorable men- 
tion, Christian Science Monitor, Boston. 
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Equipment 


Ink recycling system 


put into operation 


Charleston Newspapers have put into 
full operation an ink recycling unit that 
reclaims all ink purged from the presses 
printing the Charleston (W. Va.) 
Gazette, Sunday Gazette-Mail, and the 
Charleston Daily Mail. 

The recycling system was completely 
designed by Charleston Newspapers 
employes. 

Mac Wade, production machinist, had 
a local firm manufacture a 200-gallon vat, 
or ink holding tank, which will hold all 
ink purged from the presses. The ink in 
the tank will be mixed with black ink to 
make it a pure black. 

Wade believes that as much as two or 
three gallons of ink per page can be re- 
claimed when purging from color ink to 
black or from black to color. 

Inside the tank is an agitator which will 
mix ink by using a variable speed hydrau- 
lic motor drive. It may be necessary, 
Wade said, to add either building or re- 
ducing varnish to the reclaimed ink to get 
it to the proper viscosity (thickness or 
pigment) but he believes that within 24 
hours after recycling, the ink will be 
ready for use in the presses. 


Ink holding tank 


Williams named 
president of NAPP 


Tom L. Williams has been named pres- 
ident and chief operating officer of 
NAPP Systems (USA). 

Williams succeeds Pat Kearns who has 
requested reassignment for personal 
reasons. Kearns will continue as a spe- 
cial planning consultant and employe to 
NAPP. 


Equipment people 
in the news: 


Paul M. Schmitz has been appointed 
president of HASTECH, Inc., a 
wholly-owned subsidiary of Hendrix 
Electronics. Schmitz was formerly vice- 
president of sales, marketing and service 
for Hendrix. 

Stephen R. Silver has been appointed 
vicepresident of sales, marketing and 
service for Hendrix Electronics. Silver 
was formerly vicepresident of marketing 
for Hendrix. 

* * * 

John Confrey has been appointed di- 
rector of marketing for Autologic. He 
was formerly director of strategic plan- 
ning for Addressograph-Multigraph. 

Douglas Stout has been named product 
manager for Autologic’s APS-22 
Graphics Terminal and the APS-43 Line 
Art and Continuous Tone Laser Scan- 
ner. He was recently manager of photo- 
composition services with Proprietary 
Computer Systems. 

Elliot Freeman has been promoted to 
vicepresident of engineering for Au- 
tologic. He was previously manager of 
digital engineering at Litton Technische 
Werke in Freiberg, Germany. 

Peter W. Jedrzejek has been appointed 
director of typography at Autologic. He 
was at Itek Composition Systems. 

(Continued on page 27) 
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tv sales film 
downgrades 
newspaper 


The Television Bureau of Advertising 
has finished production of its 1980 sales 
presentation and will begin showings at 
the end of the month. 

This year’s tv sales generator features 
Burgess Meredith as narrator and stress- 
es ‘‘going beyond the numbers to see 
the significance of people talking with 
people, showing things to people, people 
persuading people,’ according to Roger 
D. Rice, TvB president. Called *‘Televi- 
sion: The Persuasive Medium,’’ the 
presentation features more than 60 suc- 
cessful tv ads. The film will be aired in 12 
‘“‘key’’ national spot markets on January 
30 and in hundreds of others later in the 
year. 

Rice says the presentation shows that 
‘television is an effective advertising 
medium in both good and difficult times, 
that television can be as simple as you 
want it to be, and that most of all, televi- 
sion is persuasive.” 

The presentation also features a pair of 
studies which show television news and 
advertising as more believable than 
newspapers. 

The news study, conducted in 1978 by 
the Roper Organization for the Televi- 
sion Information Office, reports that 47% 
of those surveyed said they felt televi- 
sion news was the most believable; 23% 
said newspapers were the most believa- 
ble news medium; 9% believed radio 
news more often and 9% believed 
Magazine news was the most believable 
medium. 

The advertising study, prepared by the 
R.H. Bruskin Co. in 1975, 43% of those 
surveyed said tv ads were the most be- 
lievable; 50% felt tv ads were the most 
authoritative; 83% felt tv ads were the 
most influential; another 83% felt tv ads 
were the most exciting: 62% thought tv 
ads were the most up-to-date; and 62% 
said tv ads were the most creative. 

In the study, 29% of those surveyed 
thought newspaper ads were the most 
believable; 29% thought they were the 
most authoritative; 11% thought they 
were the most influential; 4% found them 
the most exciting; 20% thought newspa- 
per ads were the most up-to-date; and 
only 6% thought newspaper ads were the 
most creative. 

In the same survey, those surveyed 
were asked to answer the question: ‘‘Us- 
ing these statements, please tell me how 
you would describe a popular, large re- 
tail store that advertises in newspapers.” 
The second part of the question asked 
the same of television. 

The results indicated that 54% of the 
' survey sample thought the stores which 
advertised in newspapers were ‘‘More 
Modern’’—67% thought the stores ap- 
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pearing on television were more modern. 
35% said they thought stores which ad- 
vertised in newspapers had more youth 
appeal while 64% said they thought tv 
advertisers had more. Finally, 45% said 
the stores in newspapers were more of a 
fashion leader while 52% thought the 
television advertisers were. 


Weekly started 
in South Jersey 


Brick/Town News, a weekly newspa- 
per, serving the 60,000 residents of Brick 
Township, N.J., made its debut on local 
with a 24 page ‘‘Editorial Preview Issue”’ 
on December 12. 

A 30-inch broadsheet, the Brick/Town 
News will sell for 20¢ a copy ($10.40 per 
year) when continuous weekly publica- 
tion begins on January 9. 

Publisher Donald J. Iannarone, presi- 
dent of Ocean Composition Service in 
Brick, said the goal of the Brick/Town 
News is a paid circulation of 12,000 by 
the end of 1980. 

Independently owned by lIannarone; 
Joseph McCallion Amberg, Atlantic 
Highlands, N.J.; and Robert Gordon 
Young, Manahawkin, N.J., the Brick/ 
Town News is published by Town News 
Publishing, Inc., 1629 Route 88 West. 

Amberg, a former assistant editor, 
photographer and reporter with the 
Manahawkin based weeklies the Beach 
Haven Times and Beacon, recently re- 
signed as an associate editor with the Oil 
Buyers’ Guide in Lakewood, to run the 
editorial department at the Brick/Town 
News. 

Young, the advertising director and 
general manager of the Brick/Town 
News was a former art director for 
Motorboat magazine before joining the 
Beach Haven Times and Beacon as ad- 
vertising director in 1975. 

Young was appointed general manager 
of both newspapers in 1979, shortly after 
the Times-Beacon Company was sold by 
Mary Ann Cox to Ralph Ingersoll II. 

Young resigned from the Times- 
Beacon Company in the fall of 1979 to 
join Iannarone and Amberg at the 
Brick/Town News. 

Working with Young in the advertising 
department at the Brick/Town News is 
Norman Scull, former advertising direc- 
tor of the Ocean County Times-Observer 
(a daily) and retail ad-manager with the 
Times-Beacon Company in Manahaw- 
kin. 

Joining the editorial side of the opera- 
tion are: Christopher N. Keim and Lee 
M. Gant. Keim, sports editor formerly 
with the Daily-Sun Journal, Brooksville, 
Fla., and the Plant City Courier, Plant 
City, Fla. Gant, a former business writer 
for the Times-Beacon Company has as- 
sumed responsibility for the business 
page in the Brick/Town News. Rounding 
out the news department are ten string- 


ers and four freelance photographers. 
All have prior experience with daily and 
weekly newspapers. 


Study puts 
premium on 
price ads 


A study released by R.H. Bruskin As- 
sociates, a New Jersey market research 
firm, indicates that fewer people are pay- 
ing attention to advertising and many of 
those who are advertising conscious are 
growing more concerned with price ad- 
vertising. 

The national study, conducted in late 
September, utilized a sample of 2,600 
male and female adults with whom per- 
sonal interviews were conducted. Its 
purpose was to indicate the effect the 
current economic downturn and uncer- 
tain future are having on advertising con- 
sciousness. 

Some 25% of all respondents indicated 
they were now paying less attention to 
advertising than they did one year ago. 
Only 11% said they were paying more 
attention to ads and 64% reported that 
there had been no change in the attention 
paid to advertising. Those percentages 
remained relatively static across income 
and educational background demograph- 
ics. 

Among the survey results were indica- 
tions that: 15% of younger adults (34 and 
under) reported paying more attention to 
advertising, compared with only 9% of 
those 35 years of age and older. 

Residents of the South reported a 
greater level of attention to advertising 
than did people in other sections of the 
country. 18% of non-whites said they 
devote more attention to advertising 
compared with only 10% of whites. 

Of those who said they paid more at- 
tention to advertising (11%) over the past 
year, 44% said they were interested in 
bargains, sales and lower prices; 25% 
said they were interested in learning 
about new and different products; 10% 
said they were spending more time at 
home and were more readily available; 
and only 7% attributed their heightened 
interest to an improvement in advertising 
itself. 

The study, according to Bruskin, indi- 
cates that two important factors may 
now be influencing consumers and how 
they react to advertising. 

*‘Some consumers appear to be even 
more conscious of prices than before, 
and use advertising to search out those 
items that are lowest in price in order to 
make the best buys,’’ the study con- 
cludes. It continues, “‘At the same time 
others, being aware of how expensive 
things are today, apparently ‘shut-out’ 
advertising because they feel it might 
tempt them to consider, or perhaps even 
buy, things they really can’t justify.” 
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(Continued from page 25) 

Dr. Edwin R. Kolb has been named 
vicepresident, engineering for Itek Com- 
position Systems, a division of Itek Cor- 
poration. He was formerly with Harris 
Corporation. 

Bruce E. Bertoli has been appointed 
regional sales manager for Itek Composi- 
tion. He joined Photon eleven years ago. 

Warren S. Blair, Jr., has been named 
sales representative for Itek Composi- 
tion. He was most recently Chicago 
branch manager for Proprietary Compu- 
ter Systems. 

Randall D. Shields has been named 
sales representative for Itek Composi- 
tion. Shields was an applications 
specialist for Dymo Graphic Systems. 

* * * 

Vincent Lapinski has been appointed 
technical specialist for Letterflex Sys- 
tems. Lapinski is a recent graduate from 
Rochester Institute of Technology. 

Vernon C. Maine has been made sales 
representative for Letterflex Systems. 
He was formerly system engineer super- 
visor for Letterflex. 

* * * 

Ralph Rivera has been named sales 
manager, Latin America for Bobst 
Graphic Inc. He has been with Bobst/ 
Varisystems since 1970. 

Peter A. Oppedisano has been ap- 
pointed product manager for the Scrib 
Portable Editing terminal. He has been 
with the company since 1972. 

William D. Miller has been named ap- 
plications manager for the Bobst sys- 
tems. 

gow, uk 


Howard M. Cohn has been appointed 
Typeline 144 product manager for Bobst. 
He was formerly with Jerrold Elec- 
tronics. 

* * * 

Allan R. McDonald has been appointed 
product line marketing manager for Digi- 
tal Equipment’s North American market- 
ing activities. He was formerly with 
Marine Midland Trust Co., and Hon- 
eywell Information Systems. 

Curt D. Anderson has been named Di- 
gital’s Newspaper Systems Marketing 
manager. He was most recently market- 
ing manager of the TMS-11 systems. 

* * * 

Charles J. Burkey, Jr., has been pro- 
moted to product manager, Unified 
Small Typesetting Systems, of Mergen- 
thaler Linotype. He had been in Mergen- 
thaler’s Atlanta regional office. 

Bruce J. Collins has been appointed 
regional service manager for Mergen- 
thaler’s Washington, D.C. office. 

Donald W. Morrison has been ap- 
pointed Mergenthaler’s Federal Gov- 
ernment Marketing manager. He was 
previously manager of government mar- 
keting for Compugraphic. 

A. Stewart Goldstein has been named 
manager of sales training and develop- 
ment for Mergenthaler Linotype. 
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Glenn Kempin has been named district 
manager for NAPP Systems (U.S.A.), in 
13 midwestern states. He was previously 
vicepresident at 3-Star Corporation. 

* * * 

Robert W. Saxton has been promoted 
to executive vicepresident of Saxmayer 
Corporation. He was named vicepresi- 
dent of the company in 1976. 

Clement A. Schmitz has been ap- 
pointed vicepresident-sales for Sax- 
mayer. He was formerly vicepresident- 


sales for Soss Manufacturing. 
* * co 


Thomas Harrington has been ap- 
pointed vicepresident of marketing for 
Graphic Management Associates, 
Newspaper Mailroom Systems division. 
He had been with Sta-Hi for the past 13 


years. 
* * 


Michael Luciano has recently joined 
Lockwood Greene Engineers as an ac- 
count manager in the newspaper and 
printing plan division. He was previously 
manager of mailroom development for 
Rockwell-Goss. 

* * * 

Theodore Weiberg has been named na- 
tional sales/service manager for McCain 
Manufacturing. He is a 10 year veteran 
with McCain. 

George Higgins has been appointed 
western regional sales manager for 
McCain. He is a 5 year veteran with the 
company. 

Ric Mayle is the new eastern regional 
sales manager and Dave Conner and 
James Higgins have been named rep- 
resentatives for NY, NJ, OH, PA, and 
KS, MO, IA, SO, and IL respectively. 

* * * 

Eric Lauritzen has been appointed 
general sales manager-newsprint for 
MacMillan Bloedel. Lauritzen has been 
with the company since 1964 and will 
now be responsible for selling the output 
of newsprint and groundwood special- 
ties. 

F.E. Masterman has been appointed 
product manager, pulp and paper group, 
of MacMillan Bloedel. 

* * * 

Ronald E. DeWit has joined Baldwin- 
Gegenheimer division, the marketing or- 
ganization of Baldwin Technology Cor- 
poration. He was previously with a divi- 
sion of Litton Industries. 

* * * 

Michael H. Hill has been named mar- 
keting director of printing inks of the 
Graphics Group of Inmont Canada Ltd. 
He has been with the company since 
1977. 

* * * 

Marc Charles has been appointed 
manager of nuArc’s northwestern divi- 
sion and branch office in Seattle. He was 
previously on the sales and service staff 
in Seattle. 

Eric Schulze has been named to the 
sales and service staff of nuArc’s mid- 
Atlantic division. He was formerly with 
the Institute of Heraldry. 


GMLM IS 
THE FASTEST 
GROWING 
CITY IN 
AMERICA. 


GMLM 


Market Data 


And Diario Las Américas is the 
best way to reach the $2.5-billion 
Greater Miami Latin Market. 

In its own language. 

The Spanish-speaking population 
of Greater Miami is one of the 
phenomenons of modern times. 

And it's getting more phenomenal 
all the time. 

It has increased over 1,000% since 
1960. It now numbers more than a 
half-million people. With an annual 
income of over $2.5 billion. An affluent, 
acquisition-oriented market that buys, 
reads and trusts Diario Las Américas. 
The daily newspaper of the Greater 
Miami Latin Market for 27 years. 

To find out more about GMLM— 
one of the most exciting markets in the 
world today—send the coupon below 
for our free brochure. In plain English, 
we'll tell you everything you need to 
know about Greater Miami's dynamic 
Spanish-speaking market. 


The Spanish-language 
Daily Newspaper 
Founded July 4, 1953 


2900 N.W. 39th Street, Miami Fla. 33142 
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GNF's grants 
topped $1 m 
mark in 1979 


Grants totaling nearly $1.1 million to 
advance journalism education and pro- 
fessionalism and to help defend freedom 
of the press were approved in 1979 by the 
Frank E. Gannett Newspaper Founda- 
tion. 

The foundation was established in 
1935 by the late founder of the Gannett 
newspapers but is independent of Gan- 
nett Co., Inc. It contributes nationally to 
journalism-related programs, primarily 
in the newspaper field, and locally to 
charitable causes in communities served 
by Gannett newspapers, broadcast sta- 
tions and outdoor advertising com- 
panies. 

Foundation president John A. Scott 
and director of education Gerald M. Sass 
said the foundation has given about $13 
million to journalism programs since 
1973. 

Among the 1979 grants were contribu- 
ticns totalling $345,000 to assist the 
eductation and job placement of black 
and other minority journalists. They in- 
cluded: 

—$99,200 to expand the Consortium 
for the Advancement of Minorities in 
Journalism Education at the Frank E. 
Gannett Urban Journalism Center of the 
Medill School of Journalism, Northwest- 
ern University, Evanston, II. 

—$74,500 to Howard University 
School of Communications, Washington, 
D.C., for journalism career programs. 

—$47,490 to the California Chicano 
News Media Association to help ad- 
vance its training and placement program 
begun in 1978 with $35,000 in Gannett 
Foundation grants. 

—$34,000 to assist programs for the 
professional development of faculty 
members of historically black collegiate 
journalism schools. 

The Gannett Foundation also granted 
$15,000 to Women in Communications, 
Inc. and $10,000 to the University of 
Colorado and the Association for Educa- 
tion in Journalism (AEJ) to assist the ad- 
vancement of women journalists to man- 
agement positions. 

Grants totaling $198,000 were ap- 
proved in 1979 by the foundation for col- 
legiate journalism schools and associa- 
tions of journalism teachers and adminis- 
trators. They included: 

—$50,000 to the University of Kansas 
for the editor-in-residence program es- 
tablished by the foundation in 1976. 

—$25,000 to the University of Arizona 
to help refurbish the journalism building 
and library. 

—$25,000 to AEJ for the third annual 
seminar at Indiana University Jour- 
nalism School for newspaper profession- 
als who have recently become collegiate 
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Many members of the Connecticut News Photographers Association cov- 

ered the devastating tornado in October in the area of Windsor Locks, Con- 

necticut, for their newspapers and television stations. In response to what 

they witnessed, the association donated $200 from its treasury to the Tor- 

nado Relief Fund. The check was presented to Governor Ella Grosso of 

Connecticut, by John Long, president of CNP (left) and Ellery Kington, who 
initiated the donation. 


journalism teachers. 

—$21,000 to the University of Michi- 
gan Graduate School of Journalism to 
establish an associate fellowship pro- 
gram in conjunction with the fellowships 
for mid-career journalists at the school 
funded primarily by the National En- 
dowment for the Humanities. 

—$19,000 to the American Association 
of Schools and Departments of Jour- 
nalism for a new training program for 
deans and directors of journalism 
schools. 

Other Gannett Foundation journalism- 
related grants in 1979 included: 

—$230,000 to the American Press In- 
stitute, Reston, Va., for regular and capi- 
tal building programs. 

—$98,000 to the University of Hawaii 
for renewed support of the Gannett 
Asian Fellowship Program begun by the 
foundation in 1974. 

—$50,000 to the Inland Daily Press 
Association Foundation for a new educa- 
tional program. 

—$40,000 to the Reporters Committee 
for Freedom of the Press. 

—$36,750 to continue 49 annual schol- 
arships of $750 each for students at 41 
journalism schools nationwide. 

—$25,000 for the First Amendment 
Congress of national journalism organi- 
zations this month in Philadelphia. 

In 1979, the Gannett Foundation spon- 
sored four instructional conferences for 
newspaper training supervisors and 
newspaper circulation managers. 

It also continued operation for the 
sixth year of its unique mobile teaching 
laboratory that has visited more than 175 
journalism schools and professional 


meetings in 47 states to provide hands-on 
orientation and experience with the new 
technology of newspapers. This ‘“‘tech 
van’ is supervised by Ralph I. Squire, 
foundation special projects director. 

The foundation is assisted in its grants 
by an Advisory Council on Journalism 
Education with Sass as chairman. Its 
other members are five journalism 
educators and three newspaper editors 
and publishers. 


Queensland papers 
buy copy systems 


Mackay (Queensland) Daily Mercury 
and the Rockhampton (Queensland) 
Morning Bulletin, members of Provincial 
Newspapers, Queensland, Australia, 
have purchased T-410 electronic copy 
processing systems from Tal-Star Com- 
puter Systems. 

The two tabloids will have basic T-410 
systems with the primary and secondary 
central processing units from General 
Automation. The model GA 18/30 mini 
computers will have 64K of main mem- 
ory. 

Both systems will capture Australian 
Associated Press news with GA 110 mi- 
crocomputers and will store news and 
advertising copy on dual 80 megabyte 
discs. 

The Morning Bulletin will use six 
8K-VDTs and nine 4K-VDTs for editing 
of local and wire news, as well as the 
entry and correction of classified ads. 

The Daily Mercury will use five 4K- 
VDTs and send copy to a V-I-P typeset- 
ter while the Bulletin will send copy to 
Mergenthaler model 202 typesetters. 
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Comparative 
ads source 
of complaints 


The proportion of complaints from 
competitors, arising out of comparative 
advertising claims, is on the increase, 
Mrs. Lorraine C. Reid, senior vicepresi- 
dent of the Council of Better Business 
Bureaus-National Advertising Division, 
reported in a year-end review. 

She said that in 1979 about 39% of all 
NAD investigations were stimulated by 
offended competitors. This represented 
the highest single source of complaints 
handled by NAD in 1979 and continued a 
trend apparent in recent years. She said 
that in 1978 this type of complaint rep- 
resented 36% of total complaints and in 
1977, 20%. 

“‘Competitive advertisers increasingly 
see the NAD as a viable alternative to 
the courts for the equitable resolution of 
their differences regarding advertising 
claims,’’ Mrs. Reid said. Although the 
self-regulatory mechanism is structured 
to protect the public from false and mis- 
leading advertising, its operation also 
benefits competitors victimized by un- 
true claims comparing their product or 
service with those of the challenged ad- 
vertiser. NAD accepts such complaints 
as within its public interest function. 

In 1979, NAD and its Children’s Ad- 
vertising Unit closed a total of 174 adver- 
tising investigations, according to Mrs. 
Reid. 

Mrs. Reid also reported that from its 
inception in mid-1971 through December 
31, 1979, NAD had processed 1,510 chal- 
lenges to national advertising, exclusive 
of challenges to children’s advertising. 
The claims in 597 of these were found to 
be substantiated, in NAD’s opinion. In 
554 instances, advertising claims were 
either modified or discontinued. NAD 
referred 14 unresolved advertising mat- 
ters to the National Advertising Review 
Board (NARB) for panel adjudication (21 
were additionally referred by others) and 
closed 301 matters for administrative 
reasons. As of December 31, 1979, 44 
challenges were pending. 

From mid-1971 through December 31, 
1979, 136 challenges of advertising di- 
rected to children were handled. The 
claims in 29 of these were found to be 
substantiated. In 91 instances, claims 
were either modified or discontinued. 
Eleven matters were closed for adminis- 
trative reasons, and on December 31, 
1979, five matters were pending. 

Mrs. Reid pointed out that in addition 
to normal NAD case work in 1979, the 
staff processes about 700 other inquiries, 
requests and complaints that were gen- 
erally related to advertising but not 
strictly within NAD’s mandate, which 
covers only national advertising. 

In the year 1979, Mrs. Reid said that 
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the NAD staff, excluding the Children’s 
Advertising Review Unit, had monitored 
the advertising messages in approxi- 
mately 740 hours of television and radio 
broadcasting. In the same period, the 
advertising appearing in 470 issues of na- 
tional weekly and monthly magazines 
was also reviewed. 

In 1979, CARU, in addition to its 
routine monitoring of advertising on 
television and in children’s publications, 
reviewed approximately 300 commer- 
cials submitted voluntarily by advertis- 
ers to children. 


Travel supp dies 


Travel Illustrated, a proposed monthly 
newspaper supplement, has been sus- 
pended due to lack of capitalization, ac- 
cording to the publishers, Geffen-Wilson 
Publishing Co., N.Y. The supplement 
was to have begun publication in 22 
newspapers March 2. 


Named a trustee 


The University of Detroit has an- 
nounced the appointment of Tina S. 
Hills, publisher of E/ Mundo, in Puerto 
Rico, as a member of the university’s 
Board of Trustees. 


Collection Excuse #26 


Quebecor plans tabs 
in Montreal and Boston 


Quebecor, Inc. plans to have the debut 
issue of the Montreal Herald, an English 
language, morning tabloid, on the news- 
stands by “‘the first week of April,’ ac- 
cording to company president Pierre 
Peladeau. 

Peladeau intends to model the Herald 
after Quebecor’s Philadelphia Journal 
by “‘concentrating on columnists, sports, 
entertainment, and news.” 

Predicting his new tabloid will have 
**100,000 circulation right off the bat,” 
the publisher said the paper will be sold 
only on newsstands for 25¢. There will 
not be a Sunday edition. 

Peladeau cautioned that publishing the 
Herald is contingent on the paper having 
enough advertising lined up. 

‘*‘T won't take the paper out unless I 
have the advertising contracts signed,” 
he stated. 

Peladeau added that he is also consid- 
ering starting a morning tabloid in Bos- 
ton. 

*‘The day we’re profitable in Philadel- 
phia, we'll be moving ahead in Boston,” 
he declared, saying he expects the Jour- 
nal to turn a profit in June and the Boston 
paper to be ready for publication ‘‘the 
beginning of September.” 


66 Your check 
is inthe mail9 


That check has been “in the mail” now for six weeks and you 
still haven't seen it. You have a receivable that’s become a 


collection problem. You could spend more time pursuing it, 
and you could turn it over to a standard collection ancy 


and pay a fee of 25%, 33%, 50% or more. Or you cou 
redit Bureau, Inc., the media credit specialists. CBI 


to the 


d leave it 


provides its subscribers a dependable BEST BUY collection 
service for a low 10% contingency fee. 

For more information contact CB/, Box 17022, Dulles 
International Airport, Washington, D.C. 20041 or call 


(703) 620-3700. 


Leave it to CBI! 


Media Credit Specialists 


CBI 


A Wholly Owned Subsidiary 
Of American Newspaper Publishers Association 
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For over a hundred years the Dallas 
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draft picks 
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The new morning edition of the Dal- only the South’s most honored paper can. _ more display advertising than any othe 


s Times Herald. But our new edition isn’t the only paper in the Southwest. And we’ve 
Our new morning edition, added to news making headlines at the Times expanded news coverage on all fronts, 
ir regular evening final edition, makes Herald. We’ve also got a fresh, new including business. 

; the only all day paper in town. And look. A crisp, clear, easy-to-read format You get all of that and a brand new 
e third largest all day paper in the that not only makes us look better, it morning edition only from Dallas’ all da 
yuntry. Reporting all the news while it’s | makes our advertisers look better, too. newspaper, the Dallas Times Herald. 

ill fresh, from sunrise to sunset. As So good, in fact, that we now carry It’s the dawn of a whole new era. 


eather for S 
d series 


e 1-B wy 


, ee ‘ 
es Herald <" — 


BER 10, 1979 eS KS ; 


Newspeople in the news 


Davip Doucette, 32, assistant manag- 
ing editor/Sunday, was named managing 
editor of Springfield (Mo.) Leader & 
Press. Eart Maucker, previously assis- 
tant managing editor/news, Rockford 
(Ill.) Register-Star, was appointed man- 
aging editor of Springfield Daily News. 

Davip Tomey, circulation manager, 
Boulder (Colo.) Daily Camera, has 
joined Greensboro (N.C.) Daily News 
and Record as circulation marketing 
manager. 

Betry Lippick, formerly copy editor, 
Los Angeles Times, has joined Detroit 
Free Press as assistant editor in the The 
Way We Live department. 

Emipio ANGELO, previously a political 
cartoonist, Philadelphia Inquirer, now 
draws for the Chestnut Hill Local, a 
weekly paper. 

Cart M. Cannon and MIcHaeL GraHaM, 
reporters, San Diego (Calif.) Union, re- 
ceived the San Diego County Bar As- 
sociation annual award for outstanding 
journalism for a series of articles on 
overcrowding and other unfavorable 
conditions in the San Diego County Jail. 


Ideas! 


From the best sources around 
other newspapers. 

We do the reading, you get the 
news, graphics, feature and photo 
ideas. 

Here’s How It Works! 


1. We, a team of experienced 
newspaper journalists, subscribe to 
a varying selection of more than 60 
newspapers at any given time. 

2. We read them all, gleaning the 
better ideas we see. 

3. We summarize each idea in as 
few sentences as possible. 

4. Each week we mail you a new 
package of summaries. To date, we 
have averaged more than 55 ideas 
per week. 

5. Quarterly, we mail a topical, 
updated index, making our service 
an ever-growing reservoir of ideas 
your staff can tap at any time. 

Our weekly rates are based on 
your circulation: Up to 5,000, $4; 
5,001-15,000, $6; 15,001-30,000, $9; 
30,001-50,000, $12; 50,001 and over, 
$15. 


the ‘tidea supermarket” 
P.O. Box 231 
Kokomo, IN 46901 
Jack Barkley 
Publisher 


Phone: 
(317) 452-1760 
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NAMED—Stan 


Felder, 

managing editor, Allentown (Pa.) Call 

and Sunday Chronicle, was named 

executive editor. Felder, who joined the 

Call last April, had been assistant 

managing editor of the Miami (Fla.) 
News since 1975. 


assistant 


James J. Scumitz, 30, an ad rep for five 
years with the Rochester (Minn.) Post- 
Bulletin, was promoted to retail ad man- 
ager. 

RutH STANGROOM Was promoted to as- 
sistant classified advertising manager of 
the Greensburg (Pa.) Tribune Review. 
Mrs. Stangroom joined the newspaper in 
June 1978. 

Atice Kiine, one of the few women 
circulation managers in the Mid-Atlantic 
Association, is retiring from her position 
on the Harrisonburg (Va.) Daily News- 
Record January 1. Mrs. Kline had joined 
the paper in 1944 and was promoted to 
circulation manager in 1949. Since then 
the paper’s circulation has about trebled 
to nearly 30,000. 
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Susan CHEVALIER, formerly managing 
editor of the Record, a monthly for the 
Episcopal Diocese of Michigan, is join- 
ing the Detroit Free Press’ feature copy 
desk. 

Vircit Rocers, 31, currently assistant 
general manager and associate editor, 
Shawnee (Okla.) News-Star, was named 
editor and general manager, Arkansas 
City (Kans.) Traveler, replacing DoNaLp 
BrazeaL, who joined the Kansas City 
(Mo.) Times as assistant Mid-America 
editor. 

WiLL SCHENCK was promoted to vice- 
president of operations and assitant gen- 
eral manager of Sacramento (Calif.) Un- 
ion. Ropert Bapctey, director of adver- 
tising, was named vicepresident of ad- 
vertising. Ropert A. Crist has joined the 
paper as business manager and Ray WIL- 
Lis, previously with Los Angeles 
Herald-Examiner, was appointed pro- 
duction director. 

* * * 

NicuHoLas P. Fonseca, system analyst 
for the Detroit News, was named assis- 
tant computer systems manager-opera- 
tions, with responsibility for supervising 
business, editorial and classified sys- 
tems. 

Bitt Britt, sports editor, Roanoke 
(Va.) Times & World-News, was pro- 
moted to executive sports editor. BILL 
BERN, previously copy editor, was 
named sports editor. 

DanieL BEHRINGER, previously news 
editor with the news bureau of the 
News-Texas newspapers, was appointed 
editor of Garland (Tex.) Daily News, a 
member of the group. 

Cuuck Apcar was named classified ad 
manager, San Diego Tribune, succeeding 
Cuar_Les CuHaprow, who retired. 

* * * 

ALEXANDER AUERBACH, previously bus- 
iness news and feature writer for Los 
Angeles Times, has joined Boxoffice 
Magazine as editor-in-chief and as- 
sociated publisher. 

MarcGaret WILLIAMS, 61, was promoted 
to personnel director of Lansing (Mich.) 
State Journal. KENNETH SHEFFER, 52, was 
named production director. 

JoHn W. Dewey, vicepresident and 
general manager of the C.W. Brown 
Printing Co. of Oconomowoc, Wisconsin, 
was selected to the board of directors of 
the Gazette Printing Co., publisher of the 
Janesville (Wisc.) Gazette. 


Davin Virtue, formerly religion editor 
of the Vancouver Province newspaper in 
British Columbia, was appointed director 
of media with the American Bible Soci- 
ety in New York. 
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Grace BLANcETT was named bureau 
chief of the Stars and Stripes Washing- 
ton bureau. Jim ArwineE was put in charge 
of the paper’s United Kingdom news 
bureau and Roy Apams now heads the 
Kaiserslautern Germany office. Jack EL- 
Lis, sports editor, retired after 32 years 
with S&S. Bos Wicker, city editor, was 
picked to replace Ellis with Bitt 
WALKER, moving up to city editor. StepH- 
ANIE JAMES, previously with St. Peters- 
burg (Fla.) Times, has joined the paper 
as a photographer. 

* * * 

Joun R. Cornett, 47 publisher of the 
Boca Raton (Fla.) News since 1975, was 
named publisher of the Gary (Ind.) Post 
Tribune. Both papers are divisions of 
Knight-Ridder Newspapers Inc. 

Appointments were made at New 
Brunswick (N.J.) Home News, as fol- 
lows: 

Watson Sims, editor, was elected a 
vicepresident; 

Joun V. DonNnELLY, promotion direc- 
tor, was named director of promotion 
and research; 

Joun D. Boyp, son of publisher, Wil- 
liam M. Boyd, was elected to the board 
of directors, filling the vacancy caused 
by the death last May of his grandfather, 
Hugh N. Boyd; 

Joun F. Akers, a member of the board, 
and brother-in-law of William M. Boyd, 
was elected to the international board of 
IBM. 


AMANDA ATKINS, previously news 
editor of the Memphis (Tenn.) suburban 
weekly Bartlett Express, has joined 
United Press International as a reporter 
in the Memphis bureau. Her post in Bart- 
lett will be temporarily filled by Susan 
FISHER. 


Jack CoFrMAN, energy reporter for the 
Minneapolis Tribune, will become 
Tribune state editor effective January 20. 
In that capacity, Coffman will supervise 
the state page staff. He joined the tribune 
in 1973. 

Also at the Minneapolis Star and 
Tribune, Bos Ekin, marketing services 


manager, was named planning director 


for the newspapers. He replaces Mike 
Kocn, recently named assistant treasurer 
of the Minneapolis Star and Tribune 
Company. 

* * * 

NicuoLas P. Fonseca, system analyst 
for the Detroit News, was named assis- 
tant computer systems manager-opera- 
tions, with responsibility for supervising 
business, editorial and classified sys- 
tems. 

* * * 

Dar.eeNn Roupe, chief accountant, Port 
Clinton (Oh) News Herald, was pro- 
moted to office manager, and James 
Rusincovitcn, retail ad manager, ap- 
pointed ad manager. KENNETH Krupp, 
business manager, retires Feb. 1. 
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RETIRED—Norman Bradley, 66 
editor, Chattanooga (Tenn.) Times since 
1971 and an employee of the newspa- 
per for 31 years, is retiring effective 
March 1. Bradley was with the As- 
sociated Press for 10 years before join- 
ing the Times as an editorial writer. He 
was also editor of the afternoon Chat- 
tanooga Post, which was published by 
the Times from 1966 to 1970. 


VERNELLE TUCKER, 60, business man- 
ager and personnel director, Tallahassee 
(Fla.) Democrat, will retire at the end of 
January. Doris S. Duniap, personnel 
manager, Wayne Coloney Co., will re- 
place her. Dawn E. Reicuert, the Demo- 
crat’s administrative supervisor, will be- 
come administrative assistant to the pub- 
lisher. 

RutH ANN HaAstincer, ad sales, Fre- 
mont (Oh.) News-Messenger, was named 
assistant ad manager. 

Gorpon C. McKissen, special projects 
writer, Business Week, was named busi- 
ness editor, Boston Globe and GeorGE 
M. Co ttins, 58, Globe librarian was 
promoted to assistant business manager. 

Paut Haney, former ‘“‘voice of mission 
control’’ for NASA, is an editorial writer 
for the Charleston (S.C.) Evening Post. 

Wittiam C. Geruinc, Webster (N.Y.) 
Herald, resigned to join the US Census 
Bureau as information technician for 
western New York. 
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Larry Lyncu, city editor, Long Beach 
(Calif.) Independent, was named chief 
political writer. He was succeeded by 
Mark Ivancic, Press-Telegram suburban 
editor. 

Wa ter J. Nester, Jk. was named ad- 
vertising director of the Jackson News- 
papers, New Haven, Conn. He succeeds 
Raymonp J. Dowp, who is retiring as 
vicepresident in charge of advertising. 
Nester, who has been assistant advertis- 
ing director, will be responsible for all 
advertising in The New Haven Register 
and Journal-Courier. 

James C. Weeks, general manager, 
Wilmington (N.C.) Star-News, a New 
York Times Co. Group paper, left that 
position January 1. He remains with the 
Times organization, working in media 
acquisitions. 

BerRNARD C. Manker, retail ad man- 
ager, Great Falls (Mont.) Tribune, was 
named ad manager. 

Emmett Jones, ad director Pomona 
(Calif.) Progress Bulletin and Ontario 
Daily Report, was appointed general 
manager, Lompoc (Calif.) Record. 

Luisita Lopez, 36, executive news 
editor, Charlotte (N.C.) Observer, was 
named managing editor/night. 

(Continued on page 34) 
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Newspeople in news 
(Continued from page 33) 


James P. Bray, reporter, St. Louis 
(Mo.) Globe-Democrat, joined the Ar- 
lington Heights (Ill.) Daily and Sunday 
Herald as a correspondent. 

* * * 

RicHarp R.J. Morin, former general 
executive of Guy Gannett Publishing 
Co., Portland, Me. has joined the Har- 
risonburg (Va.) Daily News-Record as 
assistant editor and assistant general 
manager. Puit S. SmitH, carrier super- 
visor, was named circulation manager, 
replacing Avice Kune, who retired after 
36 years with the paper. 

* * * 

Jack CoFFMAN, energy reporter for the 
Minneapolis (Minn.) Tribune, was pro- 
moted to state editor. 

* * * 

Davin M. BetHorr, president and pub- 
lisher of Stromberg Publications Inc., 
Baltimore, Md. was named president of 
Community Publications Co., Denver, 
Colo., a subsidiary of the Minneapolis 
Star and Tribune. He replaced Tuomas F. 
Noonan, who resigned. 

* * * 

DonaLp A. AGRELLA, associate editor, 
Chicago Tribune, retired December 31, 
after more than 29 years with the paper. 


Mary L. RouMAN, executive secretary 
and assistant to the president of Winsor 
Newspapers, Canton, Ill., was appointed 
coordinator of planning, training and 
manpower development. 

eRe et TES 

Tom Ray, a staff member of Field En- 
terprises Inc.’s public relations depart- 
ment, was named public relations man- 
ager. 

* * * 

RosertC. Momsen, 50, advertising di- 
rector, St. Paul (Minn.) Pioneer Press 
and Dispatch, was named to a second 
post of marketing director. 

* * * 

RicHarD Lavino, field promotion coor- 
dinator for Games Management Ser- 
vices, N.Y.C., was appointed suburban 
and country circulation manager for the 
New York Post. 

* * * 

Georrrey H. Epwarps, general man- 
ager of Journal (D.C.) Newspapers, was 
named publisher. 

* * * 

Howie Rusen, sports editor, Chula 
Vista (Calif.) Star-News, was named 
west coast news editor, Los Angeles 
Daily News Record, a Fairchild publica- 
tion which covers men’s apparel. 

* * * 

J.E. Cuarney, city hall reporter, Chico 
(Calif.) Enterprise-Record resigned to 
freelance. 
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Watvace P. Town, 52, one-time Asia 
correspondent for the New York Times, — 
was promoted from wire editor to news © 
editor of the Bay City (Mich.) Times. 
RicHarp M. Harpy, 51, copy editor, re- 
placed Town. 

hy tke Boe 

RicHarD Garvey, editor, Springfield — 
(Mass.) Daily News, was elected to the 
U.S. Catholic Bishops’ Advisory Coun- 
cil. 

* * * 

Paut Snopcrass, former business 
editor, Post Publications, Minn., was 
named publications editor Carlson com- 
panies Inc., Minn. 


** * * 


Hucu B.E. Brown, 20 year executive 
with U.P.I., has joined the Goodrich & 
Snyder public relations firm of Portland 
and Seattle. 

* * * 

Brian Hosss was appointed director of 
advertising, Victoria (B.C.) Press, suc- 
ceeding Hecror ALEXANDER, who retired. 
DENNIS THOMPSON Was named retail ad 
manager and RicHARD Gissons, Classified 
ad manager. 

* * * 

Dona.p P. SE.iNa, has retired as gen- 

eral manager of Bristol (Conn.) Press. 
* * * 


Jack Witiams III, son of Waycross 
(Ga.) Journal-Herald publisher Jack 
Wiuiams, Jr., has joined that daily as a 
reporter. 

* * * 

At Watts, 45, news reporter, Seattle 
(Wash.) Post-Intelligencer, was named 
business editor, succeeding WILLIAM 
CusHING, who resigned to start a private 
business. 

* * * 

W. Dace ALLEN, associate managing 
editor, Philadelphia Inquirer, succeeded 
ABeERT E. Fitzpatrick, 50, as executive 
editor, Akron (Ohio) Beacon Journal. 
Fitzpatrick was appointed minority af- 
fairs coordinator for Knight-Ridder 
Newspapers. He stayed with the Beacon 
as an assistant editor. Scott BosLey, 
managing editor, left to join the Detroit 
Free Press as Sunday and feature editor. 
Tim SmitH, metro editor, was promoted 
to assistant managing editor/metro. 

* * * 

WILLIAM Spina, office manager, New 
York Times, was named administrative 
manager, advertising promotion and re- 
search department. 

* * * 

STEVEN Prokescu, former reporter for 
U.P.I., was named Cleveland bureau 
manager for Business Week, succeeding 
Sruart A. FELpsteIn, who moved to New 
York as corporate strategies editor. 

* * * 

WitiiaM A. Watson, assistant vice- 
president and production manager of 
Hickey-Mitchell Co.’s St. Louis news- 
paper division, was elected vicepresi- 
dent. 
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Iran expels U.S. 
reporters for 
‘biased’ news 


An estimated 100 reporters, photo- 
_ graphers and television staff members 
-employed by American news organiza- 
tions were expelled from Iran. 

The three U.S. television networks 
were told correspondents had to be out 
by midnight (January 18), but technicians 
were given until Sunday to comply. 

The expulsion order also had a dead- 
line of midnight Tuesday, January, 15 for 
the sending of dispatches. 

There has been an estimate of 300 
foreign correspondents, photographers 
and technicians in Iran. The order for the 
expulsion issued by the Revolutionary 
Council in Iran January 14 at first indi- 
cated there was no arbitrary deadline and 
that the journalists would be given time 
“‘for their convenience.’’ 

In New York, January 15, Roderick 
W. Beaton, president of United Press In- 
ternational, issued a statement urging the 
revolutionary council to reconsider and 
rescind the order expelling American re- 
porters. 

UPI’s bureau manager Sajid Riszi, 
who has been in Iran three years and 
owns property there, has been allowed 
another 10 days in the country but can 
not file reports. He is a Pakistan native, 
and it is expected that when he leaves 
Iran he will be stationed nearby to 
monitor radio reports. 

UPI has had three newsmen, two 
photographers and an audio staffer in its 
bureau in addition to the manager. 

The Associated Press has had four 
staff writers in Iran and has been using 
stringers and others for photo coverage. 

Earlier, the Iranian government’s 
foreign press director, Abolghassem 
Sadegh, had announced a proposal to 
expel British and West German jour- 
nalists also. But they are not included as 
yet. 

Reports filed from Iran said that the 
Revolutionary Council declared: ‘‘In 
view of the continuing bad propaganda of 
the United States and some other coun- 
tries and the biased role played by some 
of the foreign newsmen and news agen- 
cies, and in view of the fact that this 
group distorts the news about Iran and 
their press insults the Islamic revolution 
and our national sanctity, the govern- 
ment does not deem it necessary to put 
up with this kind of foreign journalists.”’ 

Sadegh said that the council order 
meant that non-Americans employed by 
U.S. news organizations could no longer 
work for them in Iran. 

Keith Fuller, president of the As- 
sociated Press, told E&P, ‘‘The AP is 
chagrined that we must now report this 
story without the first-hand observations 
of our own staff correspondents. We will 
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of course find ways to continue to report 
the basic news developments but this is 
not a worthy subtitute for staff cover- 
age.” 

In a Teheran radio interview, Ayatol- 
lah Mohammed Behesti, secretary of the 
Revolutionary Council, hinted that some 
of the reporters might be allowed to re- 
turn later. 

Sadegh said that the expulsion of U.S. 
news people means that “‘the students 
might be more relaxed and the hostages 
might be more relaxed in turn. I think it 
will be good for Iran, the United States 
and the hostages.”’ 

Ayatollah Behesti said that while rep- 
resentatives of Non-American news or- 
ganizations could stay their dispatches 
would be scrutinized. 

UPI president Beaton, in urging re- 
consideration of the order January 15 
said: 

‘“UPI categorically denies the charges 
of inaccurate and biased reporting. 

Other news organizations whose re- 
porters are expelled include three major 
television networks and the New York 
Times, Washington Post, Wall Street 
Journal, Chicago Tribune, Los Angeles 
Times, Newsweek, U.S. News & World 
Report and KMPC Los Angeles radio. 


Harris Corp. sues 
Ayatollah Khomeini 


Harris Corporation has filed a lawsuit 
in federal court in Orlando against the 
government of Iran asking for a judicial 
declaration terminating a 1977 contract 
for Harris to install an electronic system 
in Iran, and requesting the award of 
breach-of-contract damages and termina- 
tion costs incurred when its work on the 
project was halted by last February’s rev- 
olution. 

In affect, the company is asking the 
court to legally close the books on a con- 
tract that has been in limbo since the 
Ayatollah Khomeini’s forces took over 
in Iran. The U.S. District Court for the 
Middle District of Florida is being asked 
to confirm that the contract was termi- 
nated as provided for in a clause cover- 
ing ‘“‘force majeure,”’ the legal phrase for 
a major, uncontrollable event—in this 
case, revolution. 

Harris said it received payments coy- 
ering the work it had actually performed, 
so that no out-of-pocket loss to the com- 
pany is involved. 

However, Harris is asking the court to 
award the company $2,314,934 in con- 
tract termination costs and $7,000,000 in 
damages for lost profits on the termi- 
nated portion of the contract, and to con- 
firm that its contract-performance 
guarantees to Iran are now invalid. 


Parade in Van Nuys 


The Valley News in Van Nuys, 
California, began carrying Parade in 
January in all Sunday editions. 


Past Week’s Range 
of Stock Prices 


NEWSPAPERS 
One 
Year 
1/16 1/9 Ago 
Affiliated Publications (AMEX) 283%4 30% 21 
Blue Chips Stamps (OTC) 23%2 22% 18%2 
Capital Cities Comm (NYSE) 46% 47% 43 
Cowles Comm (NYSE) 23% 22%e 20 
Dow Jones (NYSE) . -. 43% 40% 33% 
Early Calif Industries oo 8% 8% 
Gannett (NYSE) .. 46 47% 40% 
Gray Comm (OTC) 44¥2 44V2 23% 
Harte-Hanks (NYSE) 274 27%, 24% 
Jefferson Pilot (NYSE) 29% 29% 31 
Knight-Ridder (NYSE) 20m co 23% 
(a) Lee Enterprise (NYSE) 2234 24g 235% 
Media General (AMEX) 272 24V2 19% 
Media Investment (OTC) 54 54 57 
Multimedia (OTC) 34 3402 25% 
New York Times (AMEX) . 23% 24 26% 
Panax (OTC) 6% 6Y2 5% 
(b) Post Corp. (Wis) (AMEX) 19V¥e 19%2 16% 
Quebecor (AMEX) 11% 11% 10 
Stauffer Communications 272 38 
Thomson Newspapers (CE) 13% 13% 15% 
Times Inc (NYSE) 50% 46 424 
Times Mirror (NYSE) 373% 36% 32% 
Toronto Sun (CE) 13¥%2 13% 13% 
Torstar (CE) 22a 21% 18%2 
(c) Washington Post (AMEX) 20% 20%2 25% 
(a) Stock split 3 for 2, effective 10/31/78 
(b) Stock split 2 for 1, effective 11/30/78 
(c) Stock split 2 for 1, effective 12/27/78 
SUPPLIERS 

Abitibi (CE) 20% 20% 18% 
Allied Chemical (NYSE) 535% 48 N/A 
Altair (OTC) 4% 4% 4V8 
AM Intl (NYSE) 17¥e 18% 23% 
Boise Cascade (NYSE) 36% 33 295% 
Compugraphic (NYSE) 39% 41 41V2 


Consol. Bath (Mont) 


Crown Zellerbach (NYSE) 5 48 46 32M 
Digital Equipment (NYSE) 70% 682 55% 
Domtar (AMEX) 23% 20% 22 

Dow Chemical (NYSE) 345% 32% 255% 
Eastman Kodak (NYSE) 46% 48% 61% 
Georgia Pacific (NYSE) 30% 25% 24V2 
Grace, W.R. 42% 397% 26% 
Great Lake Forest (CE) ca 52 47 N/A 
Great No. Nekoosa (NYSE) 35% 33 33% 
Harris Corp (NYSE) 37% 36% 31% 
Hunt Chem (NYSE) 12 115% 12% 
International Paper eee) 41% 37% 38%2 
Itek Corp (NYSE) . 32% 30% 19% 
Kimberly Clark (NYSE) 4334 41% 442 
LogEtronics (OTC) 14%2 14V4 11% 
Logicon (AMEX) 20% 19% 12% 
MacMillan Bloedel (CE) 28% 26 25% 
Minnesota Min. & Mfg 48% 492 61% 
Raytheon (NYSE) 76¥2 73% 49% 
Rockwell Intl (NYSE) 48 48 35% 
St. Regis (NYSE) 32%2 30% 28%2 
Southwest Forest Ind. (NYSE) 19 15% 13% 
Sun Chemical (NYSE) : 29% 27Y4 25%2 
Visual Graphics Corp. ents ‘ 5% 43% N/A 
Volt Info. (OTC) : 30% 29 N/A 


Touring journalists 
detoured to Montreal 


Sculptor Alexander Hunenko’s first 
non-profit *‘Journalism and the Arts- 
USSR 1980°’ tour group was on the 
Aeroflot plane which was diverted on 
Friday (January 11) to Montreal. 

The 60 journalism tour members were 
passengers on the first Moscow-New 
York City flight headed for JFK Airport 
after the threat of Teamsters Local 732 to 
boycott Russian flights in protest of 
Soviet involvement in Afghanistan. 

Until the flight landed, the journalists 
and other passengers were not told they 
had reached Montreal instead of New 
York. The group finally reached JFK at 
about midnight, instead of the scheduled 
3 p.m. arrival time. They were flown ona 
Polish airlines from Montreal. 
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Retailers to depend 
on newspaper ads for 
segmented marketing 


Retailers told the Newspaper Adver- 
tising Bureau that they expect a consid- 
erable expansion in the proportion of 
local retail ads appearing in zoned news- 
paper editions—as much as a third by the 
late 1980s. 

As explained by George P. Kelly, pres- 
ident of Marshall Field & Company of 
Chicago, “‘The most skillful retail man- 
agements will exhaustively analyze their 
markets to find whether there are distinct 
shopper groups within their markets who 
are potential customers but who have not 
been buying in their stores.” 

In what was described by Hank Si- 
mons, creative vp of the NAB, as the 
**most massive survey of retailers,’’ the 
170 major store executives were almost 
in total agreement that newspaper adver- 
tising will remain as the top medium. 

Results of this study were reported 
this week to the 69th annual convention 
of the National Retail Merchants Associ- 
ation by Alfred Eisenpreis, vicepresi- 
dent, retail marketing, and E. Lawrence 
Goodman, vicepresident department 
store sales, of the Newspaper Advertis- 
ing Bureau. They spoke in the New York 
Hilton Hotel on the subject, ‘‘Retailing 
Into The 21st Century.”’ 

The “‘events’’ in the study were them- 
selves selected on the basis of a day and 
a half discussion by a panel of leading 
retailers meeting at a conference center. 
More than 170 major executives then 
considered these ‘‘events’’ in detail, 
evaluating the likelihood that they would 
occur and assessing the effects of each 
one of the development of the retail bus- 
iness. 

Specifically, the retailers, as a group 
look for a continuing growth in the pro- 
portion of working women—up to 70% of 
those in the ages 18 through 64 will be 
employed by the mid or late eighties. 
They also expect a growing percentage 
of people in their late sixties to continue 
at work, and they believe that the pro- 
portion of workers holding two or more 
jobs will double and reach 10% by 1988. 
At the same time they anticipate that the 
minimum wage will reach $5 an hour by 
1985. 

In retailing, the participants in the 
study foresee an era of smaller stores 
with in-depth assortments as specialty 
shops and boutiques take over a growing 
share of the market and direct their ef- 
forts toward serving sharply defined 
population segments. The respondents 
see a similar trend with respect to shop- 
ping centers. They look for more 
“‘theme’’ centers—specialty store clus- 
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ters without major anchors—which serve 
smaller trading areas. 

For example, two thirds of the retail 
experts foresee specialty stores increas- 
ing their share of market by 20%, and the 
same proportion expects the number of 
specialty stores located in large office 
complexes to double—63% look for a 
five fold increase in the number of 
“‘theme’’ shopping centers. 

In department stores, a majority of 
those participating in the study believe 
that boutiques too, will double their 
share of store sales by the mid-1980s. 

By 1990, non-store sources may sell as 
much as a third of all general merchan- 
dise. 

The respondents see a demand for in- 
store service, and more than half (58%) 
believe that significantly more consum- 
ers will be willing to pay higher prices in 
order to obtain personal attention and 
wider assortments of unique merchan- 
dise. But a majority of the experts also 
envision more efficient stores with half 
their available floor space used flexibly, 
and 50% of the merchandise offered in 
self-serve, standard pack units. 

Similarly, while a large majority of the 
retail executives (88%) look ahead to 
greater depth and greater specialization 
in store stocks, half believe that the av- 
erage store will carry 20% fewer items 
overall. 

The experts see changes, too, in the 
composition of the retail workforce. 
They believe that by the mid-1980s fully 
half of all retail employes will work part 
time. By the end of the 1980s they expect 
that women will hold 40% of all man- 
agement positions in retailing. But they 
also anticipate a continuing shortage of 
personnel suitable for retail operations, 
and they expect stores to increase their 
spending (in constant dollars) to train 
employes and middle management. 

The bureau, which remained highly 
visable throughout the NRMA conven- 
tion, projected that newspaper 
inserts—now the fastest growing 
medium in the marketplace—will con- 
tinue to grow. 

According to NAB vicepresident/dis- 
count chains Jim Hollis, 1,700 newspa- 
pers now accept inserts, representing 59 
million daily and 52 million Sunday circu- 
lations. 

In 1970, Hollis explained to the retail- 
ers, 7.3 billion inserts were carried by 
daily newspapers. By 1978, that figure 
topped 24 billion, and projections for 
1979 indicate that the number of inserts 
run grew 18%. 


CHAIRMAN—Robert E. Dewar, 
chairman and chief executive officer, K 
mart, Troy, Mich., is the 1980 chairman 
of the National Retail Merchants As- 
sociation. The association, representing 
35,000 stores throughout the United 
States, is headquartered in New York 
City. 


Hollis said a four-market survey con- 
ducted with a K Mart insert (K Mart is 
the largest single user of inserts in the 
country) indicated that 88% of store 
shoppers had read the insert, that 55% of 
those who had not shopped in K Mart 
before had read the insert, and that 
‘‘clutter’’ in the form of competitors in- 
serts in the same newspapers did not 
substantially reduce readership of the K 
Mart insert. 

Some of the problems that may slow 
the growth in the use of inserts by retail- 
ers which were noted during the session 
include the rising prices and relative 
scarcity of newsprint and the scarcity of 
rotogravure production facilities. 

Tom Roach of the T.J. Donnelly Co. 
explained to the retailers that the rapid 
growth of insert usage has taxed current 
rotogravure printing facilities, and he 
said that since there are only three pro- 
ducers of rotogravure presses in the 
world, an easing of the situation is not 
expected to materialize within a for- 
seeable future. 

He pointed out that those three pro- 
ducers build 26 presses per year, and of 
those, 14 are going to Europe and Asia 
this year. 


Gormley moves 


Thomas R. Gormley was named ad- 
vertising manager of Pittsburgh Press 
Co., publishers of Pittsburgh (Pa.) Press 
and agency for Pittsburgh Post-Gazette. 
Prior to this, Gormley was director of 
marketing/advertising for Cincinnati 
Post, ad director, Seattle Post- 
Intelligencer, and vicepresident-adver- 
tising for Cincinnati Enquirer. He is im- 
mediate past president of International 
Newspaper Advertising Executives As- 
sociation. 
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INAE Dallas Convention Registrants 


(advance registration as of January 11, 1980) 


Adams, Ernest R.; Charleston (SC) Post-Courier 

Adams, Mel; University of Kansas, Lawrence (KS) 

Adkinson, June & Bill; Pompano Beach (FL) Sun-Sentinel 

Adler, Beth; Leonard Company, Miami (FL) 

Adler, Len; Leonard Company, Miami (FL) 

Aird, Thomas & Sharon; Martinsburg (WV) Journal 

Albert, Louis & Carol; Akron (OH) Beacon Journal 

Alexander, M.J.B.; Vancouver (B.C.) Sun 

Alexander, Maggie; Family Weekly, New York 

Allen, Joseph & Mary; Dallas (TX) Times Herald 

Alley, James S.; C.W.O.& O., Dallas (TX) 

Ames, Robert D.; Hagerstown (MD) Herald/Mail 

Andersen, John O.; Chicago (IL) Sun-Times 

Andersen, Thomas & Dorothy; Fargo (ND) Forum 

Anderson, Eric; Newspaper Advertising Bureau, New York 

Anderson, James J.; Minneapolis (MN) Star & Tribune 

Anderson, Vince & Gert: Valparaiso (IN) Vidette- 
Messenger 

Anthony, G. Kingsley; Million Market Newspapers, New 
York 

Antill, Don; Armadale Co., Ltd., Markham, Ontario 

Arehart, Gene R.; Detroit (MI) News 

Arnold, Mark R.; Gannett Co., Inc., Rochester (NY) 

Arrasmith, Marietta & Tom; INAE Staff, Danville (IL) 

Arrenius, Carl & Carolyn; Peoria (IL) Journal Star 

Atkin, Dennis & Jackie; Baltimore (MD) News-American 

Atkinson, Mark; Eau Claire (WI) Leader-Telegram 

Augustinos, Peter; Binghamton (NY) Press 


Baehler, Robert E.; Thomson Newspapers, Inc., New York 

Baher, James & Mary Jane; Family Weekly, Batavia (IL) 

Baird, Harry & Ann; Kitchener-Waterloo, Ontario, Record 

Baker, Brooke & Blanche; Peoria (IL) Journal Star 

Ballantine, Robert; Worcester (MA) Telegram & Gazette 

Barker, Larry; Doe-Anderson Advertising, Louisville (KY) 

Barnes, Charles & Reese; Pine Bluff (AR) Commercial 

Barnett, Ed & Glenice; Wichita Falls (TX) Times 

Barrea, Carl J.; Hawaii Newspaper Agency, Inc., Honolulu 
(HT) 

Barry, William & Bonnie; Fort Collins (CO) Coloradoan 

Barsony, Louis & Marguerite; Utica (NY) Observer Dis- 
patch, Press 

Bartee, Dean R. & Judy; San Jose (CA) Mercury & News 

Bartolic, Jack W. & Mary Jean; New Castle (PA) News 

Barton, David & Rita; Jackson (TN) Sun 

Beasley, Truman & Getty; Ft. Smith (AR) Southwest Times 
Record 

Bell, Stephen; Portland (OR) Oregonian 

Benfante, Anthony & Jane; Niagara Falls (NY) Gazette 

Berry, Dennis; Atlanta (GA) Journal & Constitution 

Berry, Roy & Susan; Tulsa (OK) World & Tribune 

Berwald, Donald & Helen; Cleveland (OH) Press 

Bierbaum, W.H.H. & Vivian; Alton (IL) Telegraph 

Birch, Timothy & Chris; Levittown (PA) Courier Times 

Black, Gary, Jr.; A.S. Abell Company, Baltimore (MD) 

Black, James D.; Gannett Newspaper Advertising Sales, 
New York 

Blackfield, Roy G. & Joyce; Sawyer-Ferguson-Walker Co., 
New York 

Blackham, Robert; Clearwater (FL) Sun 

Blake, Robert & Alice; Harte-Hanks Communications, Dal- 
las (TX) 

Bluck, John & Edith; Monroe (LA) News-Star-World 

Boettger, Carlos; Denver (CO) Rocky Mountain News 

Bogart, Leo; Newspaper Advertising Bureau, New York 

Boian, Harold & Dorothy; Denver (CO) Post 

Bolas, George A. & Kay; SCW, Inc., Chatsworth (CA) 
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Bologna, Phil & Mary Joan; Westchester Rockland Nsprs., 
White Plains (NY) 

Bolton, Leonard A.; Jacksonville (FL) Publishing Company 

Bonner, Bill & Dot; Tuscaloosa (AL) News 

Bordelon, Charles; Beaumont (TX) Enterprise & Journal 

Bordelon, Sid & Leni; INAE Staff, Danville (IL) 

Botkin, Wayne & Virginia; Muncie (IN) Star Press 

Botthof, Rick; Standard Rate & Data Service, Skokie (IL) 

Bovender, Chester & Alice; Winston-Salem (NC) Journal & 
Sentinel 

Bowers, Tom & Virginia; Huntsville (AL) Times 

Boyce, Al; Minnesota Daily, Minneapolis (MN) 

Boyton, Jim; J.-C. Penney Co., New York 

Bradley, Bruce; Roanoke (VA) Times & World News 

Bradley, James & Marylou; Parade Publications, San Fran- 
cisco (CA) 

Brennan, Kenneth L.; Pottsville (PA) Republican 

Brewster, R. Todd; Marketing & Media Decisions, Dallas 

Briggs, Charles; Briggs Bros. Advertising, Cleveland (OH) 

Briggs, Thomas & Kathleen; Macon (MO) Chronicle-Herald 

Bright, A.S.; Houston (TX) Chronicle 

Brouillard, Dwight & Jackie; Springfield (MA) Newspapers 

Brown, Earl F. & Janice; Akron (OH) Beacon Journal 

Brown, F. Jerry & Nita; Metropolitan Sunday Newspapers, 
Birmingham (MI) 

Bruce, Robert & Nancy; Ft. Myers (FL) News-Press 

Bryan, Lynn & Gloria; Philadelphia (PA) Bulletin 

Buchart, Maurice & Fran; Louisville (KY) Courier-Journal 
& Times 

Buchheit, Fred & Winnie; Spartanburg (SC) Herald-Journal 

Buckwalter, John & Sally; Lancaster (PA) Intelligencer 
Journal/New Era 

Budnik, Bruce; Saratoga Springs (NY) Saratogian 

Buell, Joseph R. Jr., & Jerry; Million Market Nsprs., Inc., 
New York 

Buist, Lester L.; Big Rapids (MI) Pioneer 

Burch, Chris & Kari; Appleton (WI) Post-Crescent 

Burke, Robert L.; ANPA, Washington, D.C. 

Burkley, Paul & Peggy; Macon (GA) Telegraph & News 

Burton, Jerry D. & Ruth; Houston (TX) Post 

Byrne, John E.; St. Johnsbury (VT) Caledonian-Record 


Cahill, William & Donna; Napoleon (OH) Northwest- 
Signal/Courier 

Caldwell, Jacques & Jeanne; Scripps-Howard Newspapers, 
Cincinnati (OH) 

Candy, Guyer E.; Allentown (PA) Call-Chronicle 

Canfield, Albert A.; Booth Newspaper Training Institute, 
Grand Rapids (MI) 

Cannon, Carl N. & Rita; Lubbock (TX) Avalanche-Journal 

Cantrell, Joseph; Orlando (FL) Sentinel-Star 

Cappello, Sal & Filomena; Philadelphia (PA) News 

Carlson, Kenneth T. & Georgine; Pueblo (CO) Star-Journal 

Carman, Jean M.; Daily Egyptian, Southern Ill. Univ., Car- 
bondale (IL) 

Carmichael, William J.; Sales & Marketing Management 
Magazine, Goldenrod (NY) 

Carney, James & Barbara; Middlesex News, Framingham 
(MA) 

Carney, Robert & Helen; Family Weekly, Daphne (AL) 

Carpenter, Richard; San Francisco (CA) Newspaper Agency 

Carpenter, William & Denyse; Lebanon (PA) News 

Carr, M.C. & Terri; Parade Publications, New York 

Carstensen, Carl; Orange Coast Pilot, Costa Mesa (CA) 

Carter, C. Marshall & Marion; Bay City (MI) Times 

Carter, Paul E.; Spokesman-Review & Chronicle, Spokane 
(WA) 

Casey, Al; American Airlines, Dallas (TX) 

Cassano, Dom; Tampa (FL) Tribune-Times 
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Champagne, Gilles & Magella; Knoxville (TN) News- 
Sentinel 

Chapman, Randy & Sheryl; Fremont (OH) News-Messenger 

Chapman, Rick; Gainesville (GA) Times 

Cheneler, Lee & Janice; Peoria (IL) Journal Star 

Cherry, James & Marjorie; St. Louis (MO) Post-Dispatch 

Chidsey, Charles; Los Angeles (CA) Times 

Chowins, Chuck; University of Kansas, Lawrence (KS) 

Christensen, Dennis; Gannett Newspaper Advertising Sales, 
Los Angeles (CA) 

Christensen, Roger & Katie; Los Angeles (CA) Valley News 

Christian, Robert J. & Joan; Family Weekly, Wilton (CT) 

Chistoffel, Robert A. & Carole; Elmira (NY) Star-Gazette/ 
Telegram 

Chukas, Thomas J. & Betty; Cedar Rapids (IA) Gazette 

Churchward, Reg; Free Press, Winnipeg, Manitoba 

Clancy, T.G. & Carol; Chicago (IL) Tribune 

Clapp, Roger & Pat; Richmond (VA) Newspapers 

Clark, James & Carol; Raleigh (NC) News & Observer 

Clark, Sandra & Curtis; Harte-Hanks Communications, Dal- 
las (TX) 

Cleary, David J., Jr.; Crain Communications, Inc., Chicago 
(IL) 

Clements, Clifton E.; Texas Daily Newspaper Assn., Hous- 
ton (TX) 

Cleveland, Arthur H.; Newspaper Advertising Bureau, New 
York 

Clifford, Thomas V.; Cresmer, Woodward, O’Mara & 
Ormsbee, Inc., Chicago (IL) 

Clifton, E. William; Greenville (SC) News-Piedmont 

Cline, Harold W.; Austin (TX) American-Statesman 

Clouse, H. Kenneth; Phoenix (AZ) Republic/Gazette 

Cobaugh, Robert; Patriot Evening News, Harrisburg (PA) 

Coffelt, Glenn & Phyllis; Lee Newspapers, Davenport (IA) 

Cognetta, Gary; Staten Island (NY) Advance 

Cohen, Jack & Ilene; Doyle Dane Bernbach, Inc., New York 

Coleman, Ted & Cheryl; Greensburg (PA) Tribune-Review 

Condon, Jack & Helen; Knight-Ridder Newspaper Sales, 
New York 

Cooper, James M. & Madeline; Sawyer-Ferguson-Walker 
Co., New York 

Cooper, Marylee; Taylorville (IL) Breeze Courier 

Cornell, Robert; Gannett Newspapers, Rochester (NY) 

Cornish, Vern; Omaha (NE) World-Herald 

Corradi, Val & Ginny; Newspaper Advertising Bureau, Bir- 
mingham (MI) 

Cortopassi, Al & Rita; Edison Brothers Stores, Inc., St. 
Louis (MO) 

Cosgrove, Robert O.; Newton (NJ) Herald 

Costello, Jack & Ginny; Hagerstown (MD) Herald Mail 

Cousley, David; Alton (IL) Telegraph 

Cox, Gordon & Adelle; Hollywood (FL) Sun-Tattler 

Crackel, Ben; Champaign (IL) News Gazette 

Craig, Charles & Sharon; Yuma (AZ) Sun 

Crawford, George; Leader-Post, Regina, Saskatchewan 

Crisp, Fred D. & Betty; Raleigh (NC) News & Observer- 
Times 

Crook, Meredith; INAE Staff, Danville (IL) 

Cross, Giles B.; United Newspapers Publications, Ltd., 
London, England 

Crotser, Max; Marion (IN) Chronicle Tribune 

Crowe, Thomas K.; Indianapolis (IN) Star and News 

Crume, William; Crume & Associates, Dallas (TX) 

Cubbedge, A.B. & Frankie; Aiken (SC) Standard 

Cummings, Ken & Sue; Million Market Newspapers, Inc., 
Chicago (IL) 

Cunningham, Exa; McClerkan’s Department Store, Wichita 
Falls (TX) 

Cunningham, Gary; Nashville (TN) Newspaper Printing 
Corporation 

Curfman, Ken; Grand Forks (ND) Herald 

Cutie, James; Gannett Newspaper Advertising Sales, New 
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York 

Cutler, Robert & Jewel; Salt Lake City (UT) Newspaper 
Agency Corp. 

Daley, Roger & Becky; Knoxville (TN) News-Sentinel 

Dallman, Raymond; Orlando (FL) Sentinel-Star 

Dant, Alan; Cleveland (OH) Plain Dealer 

Daughtry, Les & Faye; Galveston (TX) News 

Davenport, Ted & June; Lenha Hawaii, Inc., Honolulu 

Davis, James H., III; Walnut Creek (CA) Contra Costa 
Times 

Davy, James L. & Phyllis; Metro Sunday Newspapers, Inc., 
New York 

Dawe, William & Pat; Muskegon (MI) Chronicle 

Deadman, Harold & Madeline; Macomb Daily, Mt. Clemens 
(MI) 

DeBonte, Johanna; Gannett Newspaper Advertising Sales, 
New York 

DeKraker, Glenn; Media Records, Inc., New York 

DeLoach, Leonard, Jr. & Sadie Ann; Newhouse Newspa- 
pers, Atlanta (GA) 

DeMarco, Lou; Advertising Age, New York 

Dembski, Gregory & Gloni; Columbus (OH) Citizen Journal 

Diehl, Robert & Barbara; Ogden Newspapers, Inc., Wheel- 
ing (WV) 

Dillon, James & JoAnne; Seattle (WA) Times 

Dilthey, Albert W.; Miami (FL) Herald & News 

Dimond, C. Leigh; Newspaper Advertising Bureau, New 
York 

Dobbs, Gary M.; Clute (TX) Brazosport Facts 

Dodge, Larry R. & Vickie; Kalamazoo (MI) Gazette 

Dooley, Edward; South Bend (IN) Tribune 

Dopson, Ken; Brantford (Ont.) Expositor 

Druley, Dave; Memphis (TN) Publishing Company 

Duncan, James K. & Zelma; Paducah (KY) Sun-Democrat 

Duncan, James P.; Long Beach (CA) Independent, Press- 
Telegram 

Duncan, William H. & Taw; Columbia (SC) Newspapers 

Dupuis, Roy & Jeanne; Waukegan (IL) News-Sun 

Durbin, Ray & Pat; Greenwood (MS) Commonwealth 


Edmunds, Philip; Miami (FL) Herald/News 

Edwards, Bur & Norma; Streator (IL) Times Press 

Edwards, Carl F., Jr.; San Jose (CA) Mercury & News 

Eggar, Richard L.; Odessa (TX) American 

Eisenbeiss, William; Roanoke (VA) Times & World-News 

Eisenpreis, Alfred; Newspaper Advertising Bureau, New 
York 

Elderton, Bill & Wanda; Vicksburg (MS) Post 

Ellis, Lee & Sharon; Family Weekly, Cardiff (CA) 

Emmerson, Harris & Doris; Birmingham (AL) News Com- 
pany 

Esses, Michael & Cathy; Boulder (CO) Camera 

Esslinger, Jerry & Genell; Birmingham (AL) News, Post- 
Herald 

Evans, Mike; Lufkin (TX) News 

Everett, Darryl; Kansas City (MO) Star, Times 


Famulary, Russell & Bernice; Ashbury Park (NJ) Press 

Farrell, James K. & Lois; Akron (OH) Beacon Journal 

Fegert, Charles & Barbara; Chicago (IL) Sun-Times 

Feierstadt, Bernice; Leonard Company, Miami (FL) 

Feldman, David; Los Angeles (CA) Herald Examiner 

Fenstermacher, Lynn; San Francisco (CA) Newspaper 
Agency 

Fernandez, James & Colette; Dallas (TX) News 

Feuille, Richard E.; Boise (ID) Statesman 

Fink, Larry & Beverley, Levittown (PA) Courier Times 

Finn, Patrick J. & Billie; Toledo (OH) Blade 

Fisk, George & Sally; Joliet (IL) Herald News 

Flanagan, Joe & Margi; Milwaukee (WI) Journal & Sentinel 

Fletcher, William; Denver (CO) Rocky Mountain News 

Flood, Frank & Irene; New York News 
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Israel, Harold; Scarborough Research Corp., New York 


Jackson, Christo & Madeleine; Newspaper Advertising 
Bureau, New York 

Jensen, Chris & Shirley; Pensacola (FL) News Journal 
Jerow, James & Joyce; Cincinnati (OH) Enquirer 

John, David & Sandy; Norristown (PA) Times Herald 
Johnson, Brooks & Carol; Richmond (IN) Palladium Item 
Johnson, G.M.; Gulf Publishing Company, Inc., Biloxi (MS) 
Johnson, Paul & Sandee; Stamford (CT) Newspapers 
Johnston, J.A. & Shirley; Houston (TX) Chronicle 
Johnston, James & Miriam; Port Hope Guide, Cobourg, Ont. 
Judkins, Alan & Irma; Indianapolis (IN) Star and News 
Junck, Mary; Miami (FL) Herald 


Kah, Kurt P.; Findlay (OH) Courier 

Kaiser. Howard A.; Iron Mountain (MI) News 

Kanzer, William F.; Advertising Age, Chicago (IL) 

Kaufman, Lionel & Doris; Marketing & Media Decisions, 
New York 

Kauffman, Jack & Boots; Newspaper Advertising Bureau, 
New York 

Keane, John; Newspaper Advertising Bureau, New York 

Keating, Eugene J. & Mary; Milwaukee (WI) Journal & 
Sentinel 

Keefer, Grant; Newspaper Advertising Bureau, Los Angeles 

Keim, Robert & Pat; Philadelphia (PA) Bulletin 

Kelly, Bob; Gary (IN) Post-Tribune 

Kelly, J.C. & Jean; Ad Week/Southwest, Dallas (TX) 

Kelly, John; Palm Springs (CA) Desert Sun 

Kelly, Michael & Mariann; Newspaper Advertising Bureau, 
Chicago (IL) 

Kemmerer, Jon A.; Cedar Rapids (IA) Gazette 

Kemp, Thomas & Jo; Arkansas Gazette, Little Rock (AR) 

Kendrick, Joe & Dorothy; Waco (TX) Tribune-Herald 

Kent, Jack F. & Margaret; Landon Associates, New York 

Key, Lester & Ruby; Times-Picayune Publishing Corp., 
New Orleans (LA) 

Kiefer, George & Marilyn; Booth Newspapers, Inc., South- 
field (MI) 

Kimball, John & Sue; Detroit (MI) Free Press 

Kinsolving, Charles M.; Newspaper Advertising Bureau, 
New York 

Kirby, John & Barbara; Ithaca (NY) Journal 

Kirchhoefer, Otis; Standard Rate & Data Service, Skokie 
(IL) 

Kirk, Norman R. & Bette; Toronto (Ont.) Star 

Kissel, Robert; Sears, Roebuck & Company, Chicago (IL) 

Kloh, Conrad & Jane; Arizona Republic, Phoenix Gazette 

Knapp, Joseph & Maurine; Vicksburg (MS) Post 

Knoles, Charles W. & Marlene; Chillicothe (OH) Gazette 

Kosanke, John & Joan; Miami (FL) Herald/News 

Krefting, Bob & Mrs.; New York 

Kremer, Larry & Bejay; Dallas (TX) News 

Krikorian, John & Elsie; Hartford (CT) Courant 

Krist, Stephen; Sharon (PA) Herald 

Kubiet, Leo & Jean; St. Petersburg (FL) Times/Independent 

Kudlata, Len & Karen; Standard Rate & Data Service, 
Skokie (IL) 

Lafferty, C.D.J.; Branham, New York 

LaFontaine, Robert; San Francisco (CA) Newspaper 
Agency 

Lager, Tom & Sharon; Saginaw (MI) News 

Laird, Grace; Greenville (SC) News-Piedmont 

Lambert, Robert & Helen; Story & Kelly-Smith, New York 

Lanciani, Edward S.; Providence (RI) Journal 

Landis, Robert & Gini; San Diego (CA) Union & Tribune 

Landgraf, Lawrence & Dee; Madison (WI) Newspapers 

Landon, Owen & Ginny; Landon Associates, New York 

Lane, Sal; Media Records, Inc., New York 

Lanza, Gloria; A.A.A.A., New York 

Larbus, Robert G.; Findlay (OH) Publishing Co. 
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LeDuc, Edward & Stephanie; Aberdeen (SD) American 
News 

Leith, L.B.; Thomson Newspapers, Toronto, Ont. 

Lemke, A.H. & Lois; Montgomery Ward & Co., Chicago 

Levenson, Bob; Doyle Dane Bernbach, Inc., New York 

Lewis, Marvin J. & Vivian; Bloomington (IN) Herald-Times 

Leyburn, Robert & Anne; Landon Associates, New York 

Licker, Hal; Newspaper Advertising Bureau, New York 

Lind, Michael A.; Muskogee (OK) Phoenix 

Lindsay, Bob; High Point (NC) Enterprise 

Linskey, Patrick M.; Family Weekly, New York 

Linsmier, Edward; INPA, Reston (VA) 

Linton, Bob; Southwest Dailies, Prairie Village (KS) 

Littlemore, R.S. & Thelma; Ottawa (Ont.) Citizen 

Lockett, Manian; Scott Paper Company, Bryn Mawr (PA) 

Lofton, Gene & Bess; Woodland (CA) Democrat 

Lostoski, William &' Joan; Howard Publications, Hammond 
(IN) 

Lucas, Robert & Paula; Denver (CO) Post 

Lunde, Marvin & Helen; Dallas Tex. 

Lutz, C. Rex & Jayne; Wabash (IN) Plain Dealer 

Lynch, Edward & Pat; Akron (OH) Beacon Journal 

Lynch, William A.; Doylestown (PA) Intelligencer 

Lynn, Benoit; Shreveport (LA) Times/Journal 

Lyons, David & Delores; Galveston (TX) News 

Lyons, Sheldon & Linda; Westchester Rockland Nsprs., 
White Plains (NY) 


McCartin, Thomas & Ann; Dallas (TX) Times Herald 

McClennen, Richard; Detroit (MI) News 

McComb, James A.; Eugene (OR) Register-Guard 

McCormick, Robert & Janet; Washington (D.C.) Post 

McCormick, William E.; Pittsburgh (PA) Press 

McFarlane, Gordon & Pat; St. Catherines (Ont.) Standard 

McGaha, Sally; McClerkan’s Department Store, Wichita 
Falls (TX) 

McGirr, Frank; Calgary, (Alberta), Herald 

Mcllveen, George & Sally; Cincinnati (OH) Enquirer 

McKearney, James & Mary; Kansas City (MO) Star, Times 

McKenzie, Dwight & Herma Lee; Huntington (WV) 
Herald-Dispatch 

McKeon, Louis; Sales & Marketing Management Magazine, 
Chicago (IL) 

McKibben, B. Dean & Pat; Janesville (WI) Gazette 

McKibben, P. Scott & Brenda; Oshkosh (WI) Northwestern 

McMullin, Leo & Louise; Lander College, Greenwood (SC) 

McNally, Charles; C.W.O. & O., New York 

McNaughton, Gerry & Penny; Owen Sound (Ont.) Sun 
Times 

McNutt, Robert; Omaha (NE) World-Herald 

McRae, K.J.; Vancouver (B.C.) Sun 

McTague, Frank & Kay; Knight-Ridder Newspaper Sales, 
New York 


MacDonald, Terry; Young & Rubicam, New York (NY) 

MacMannis, Kenneth; Bangor (ME) News 

Magdovitz, Ben & Sylvia; Toledo (OH) Blade 

Main, George; Seymour (IN) Tribune 

Maldonado, Donald; Los Angeles (CA) Times 

Mangum, Carl & Marguerite; Norfolk (VA) Virginian-Pilot/ 
Ledger-Star 

Manns, Scotte & Don; Washington (D.C.) Post 

Marchal, James & Joan; Louisville (KY) Courier-Journal & 
Times 

Marriott, Robert & Dorothy; Family Weekly, Ft. Lauder- 
dale (FL) 

Mathes, Robert J.; Editor & Publisher Magazine, Pon- 
chatoula (LA) 

Matthew, Ray R.; Reading (PA) Eagle 

Matula, Richard; Newhouse Newspapers, New York 

Mawhinney, Robert & Gina; Atlantic City (NJ) Press 

May, Edward A. & Diane; Alton (IL) Telegraph 
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Fogelman, Cade M. & Yvonne; Alexandria (LA) Town Talk 

Forgione, Michael J. & Carol; Newsday, Melville (NY) 

Follett, Roy; Des Moines (IA) Register-Tribune 

Fortier, Jean & Georgette; Le Soleil Limitee, Quebec 

Fowler, James; Chicago (IL) Sun-Times 

Foy, James E.; Canadian Daily Newspaper Publishers 
Assn., Toronto, Ont. 

Francz, Karl; Media Records, Inc., New York 

Frank, Morton & Betty; Family Weekly, New York 

Frankel, Dave; Valley Forge Associates, Frazer (PA) 

Frantz, Lynne A.; Reno (NV) Newspapers, Inc. 

Freeman, Mel & Shirley; Landon Associates, Atlanta (GA) 

Freudenfeld, Jack; Dallas (TX) News 

Friedheim, Jerry W. & Shirley; ANPA, Reston (VA) 

Fry, Roanne; Sturgis (MI) Journal 

Galloway, Wayne F. & Judy; New Castle (IN) Courier- 
Times 

Gannon, Sylvia & Cecil; Easton (MD) Publishing Co. 

Ganz, Ray & Karen; Multi Ad Service, Inc., Peoria (IL) 

Gardiner, Hubert J. & Anne; Cincinnati (OH) Enquirer 

Gastelum, Ralph; Thomson Newspapers, Inc., Des Plaines 
(IL) 

Geitgey, Alvin & Betty; Defiance (OH) Crescent-News 

Gerdes, Jerry C. & Jean; Jackson (MI) Citizen Patriot 


Geyer, Phillip L. & Ruth; San Francisco (CA) Newspaper 


Agency 

Gibson, Don & Mrs.; Newspaper Marketing Bureau, To- 
ronto, Ont. 

Gilbert, Carl W.; Kalamazoo (MI) Gazette 

Gillerlain, Bill & Ann; Parade, New York 

Gillespie, Carl & Helen; Johnstown (PA) Tribune-Democrat 
(ret.) 

Gilmer, Jane; Newspaper Advertising Bureau, New York 

Ginther, Bob; Knight-Ridder Newspaper Sales, Los Angeles 
(CA) 

Gloede, W.F.; Editor & Publisher Magazine, New York 

Goetz, Robert T.; Louisville (KY) Courier-Journal & Times 

Goodman, Larry & Anita; Newspaper Advertising Bureau, 
New York 

Gormley, Thomas R. & daughter Vicki; Cincinnati (OH) 
Post 

Gornall, Kenyon D. & Jane; Lorain (OH) Journal 

Gosbee, A.W.; American Publishers Rep., Toronto Ont. 

Govedarica, Thomas; Crain Communications, Chicago 

Grady, Dan & MaDonna; Elkhart (IN) Truth 

Grainger, Gordon; North Bay (Ont.) Nugget 

Grava, Uldis; Newspaper Advertising Bureau, New York 

Green, Edward & Ginny; Parade, New York 

Green, R.A. & Mary; London (Ont.) Free Press 

Green, William B.; San Antonio (TX) Light 

Greenberger, Sheldon & Judie; Ft. Lauderdale (FL) News 

Greene, Michael & Nancy; Vancouver (WA) Columbian 

Grieb, Warren F.; Advertising Checking Bureau, New York 

Griffin, Walter; Wichita Falls (TX) Times 

Grothe, Howard & Lazelle; Santa Ana (CA) Orange County 
Register 

Guerin, John & Joan; New York (NY) Times 

Gulick, Herbert G. & Barbara; Torrance (CA) Breeze 

Gundry, James R.; Biloxi (MS) Gulf Publishing Co., Inc. 

Gunshore, Edwin & Mary; Hazleton (PA) Standard-Speaker 


Haigh, William H.; Tacoma (WA) News-Tribune 

Hall, David L. & Debbie; St. Thomas, Virgin Island News 

Hall, Reggie; INAE Staff, Danville (IL) 

Hallowell, R.E.; Seattle (WA) Times 

Halvorsen, Dick & Sharon; Minneapolis (MN) Star and 
Tribune 

Hamblett, Stephen; Providence (RI) Journal 

Hammen, Eugene & Jo; Appleton (WI) Post-Crescent 

Harbison, John R.; Hattiesburg (MS) American 

Hare, Richard; Hare Associates, Rochester (NY) 

Harney, Lee & Linda; Madisonville (KY) Messenger 
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Harper, Steve; Nashville (TN) Newspaper Printing Corp. 

Harrell, E.H. & Diane; Richmond (VA) Newspapers 

Harriman, C.B. & Lu; Houston (TX) Chronicle 

Harrington, Daniel & Jill; Valparaiso (IN) Vidette- 
Messenger 

Harris, Frank; ANCAM, Danville (IL) 

Harris, Pat B.; Gannett Newspapers, Rochester (NY) 

Harrison, William & Loretta; Million Market Newspapers, 
New York 

Hart, George; Newhouse Newspapers, New York 

Hart, Harvey & Barbara; Fresno (CA) Bee 

Hatley, Don & Sue; Greenville (SC) News-Piedmont (Ret.) 

Haven, Robert; Vincennes (IN) Sun Commercial 

Hayden, Jim; Philadelphia (PA) Inquirer & News 

Hayes, Michael & Prudy; Houston (TX) Chronicle 

Healy, Charles & Reese; C.W.O. & O., Inc., New York 

Heath, Richard; St. Joseph (MO) News-Press & Gazette 

Heath, Richard & Tana; Columbus (GA) Ledger-Enquirer 

Hein, G. William & Karel; Wabash (IN) Plain Dealer 

Heineman, Terry; Morris Massey Associates, Boulder (CO) 

Henly, Wayne & Elizabeth; Lubbock, Tex. 

Hennen, A.E., Jr. & Nancy; Ogden Newspapers, Inc., 
Wheeling (WV) 

Hennessey, Frank; Newspaper Advertising Bureau, Chicago 
(IL) 

Hennessey, Robert & Florrie; Syracuse (NY) Newspapers 

Henson, Carol; Sioux Falls (SD) Argus-Leader 

Hepner, Tom & Diana; Harte-Hanks Communications, Dal- 
las (TX) 

Heringer, Clarence & Ruth; Southam Newspapers, Toronto, 
Ont. 

Hertz, Leon; San Antonio (TX) Express, News 

Hewitson, James & Marjo; Bismarck (ND) Tribune 

Heyd, John; Washington (D.C.) Star 

Hiemenz, Robert; St. Cloud (MN) Times 

Higgins, Eugene & Peg; Newsday, Melville (NY) 

Hill, Robert & Jane; Million Market Newspapers, Inc., At- 
lanta (GA) 

Hirt, Paul S.; Chicago (IL) Sun-Times 

Hoag, Charles, Jr., Minneapolis (MN) Star & Tribune 

Hoffman, John & Diane; Kokomo (IN) Tribune 

Holbein, Tom; Belden Associates, Dallas (TX) 

Holland, Marie; Newspaper Advertising Bureau, New York 

Hollis, James & JoAnn; Newspaper Advertising Bureau, 
New York 

Holloway, Richard & Jane; Story & Kelly-Smith, New York 

Holton, J.W. & Edna; Columbia (SC) State/Record 

Holtz, Richard; Burlington (VT) Free Press 

Holzkamp, Robert; Orlando (FL) Sentinel Star 

Hommel, Sue; Gannett Newspaper Advertising Sales, New 
York 

Hopkins, Harvey; Long Beach (CA) Independent, Press- 
Telegram 

Hovorka, Jack & June; Oklahoma City (OK) Oklahoman & 
Times 

Howard, C. Michael; Joplin (MO) Globe 

Howard, R.G. & Esther; Thomson Newspapers, Canton 
(OH) 

Howard, Russell & Jean; Terre Haute (IN) Tribune-Star 

Howe, Henry A., Jr.; Denver (CO) Rocky Mountain News 

Howell, Inez; Anniston (AL) Star 

Hughes, Martin J.; Danbury (CT) News-Times 

Hull, Charles (Fred); Lexington (KY) Herald-Leader 

Hull, Clarence & Pat; Centralia (WA) Chrnicle 

Hummel, Richard; Bakersfield (CA) Californian 

Hunsucker, B.C.; Greenville (TX) Herald Banner 

Husman, Gary; Coffeyville (KS) Journal 

Hutchinson, John H. & Shirley; SCW, Inc., Chatsworth 
(CA) 


Inman, Kenneth D. & Sandra; Trenton (NJ) Times 
Ison, Aubrey H.; National TV Log, Inc., Los Angeles (CA) 
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Mays, Ken; Louisville (KY) Courier-Journal & Times 

Meisner, Paul & Helen; Terre Haute (IN) Tribune-Star 

Meltzer, Joel & Toni; Metropolitan Publishers Reps., Inc., 
Miami 

Mennenga, John; Sawyer-Ferguson-Walker Co., New York 

Menser, Donald & Horty; Peoria (IL) Journal Star 

Merrill, Richard & Loma; Dallas (TX) Times Herald 

Merryweather, Thomas F. & Jean; Poughkeepsie (NY) 
Journal 

Metcalf, William M., Jr.; Doe-Anderson Advertising 
Agency, Louisville (KY) 

Miller, Edward D.; Allentown (PA) Call-Chronicle 

Miller, E. Jack & Cindy; Ad Week/Southwest, Dallas (TX) 

Miller, Jack & Jean; Sarasota (FL) Herald-Tribune-Journal 

Miller, P. Galt & Lib; Standard Gravure Corp., Louisville 
(KY) 

Miller, Robert & Dixie; Danville (IL) Commercial News 

Miller, Wallace & Charlien; Gadsden (AL) Times 

Minton, Brian C.; Newspaper Marketing Bureau, Toronto, 
Ont. 

Misiak, Henry S., Jr.; New Haven (CT) Register & 
Journal-Courier 

Mitchell, James & Pat; Standard Gravure Corp., Louisville 
(KY) 

Mittler, William & Lucille; Youngstown (OH) Vindicator 

Momsen, Robert C. & Yvonne; St. Paul (MN) Dispatch/ 
Pioneer Press 

Momyer, Robert; Scott Paper Cmpany, Bryn Mawr (PA) 

Monaghan, Hugh G.; Buffalo (NY) Evening News 

Montgomery, Willis & Winnie; Grand Rapids (MI) Press 

Moran, M.G.; Schenectady (NY) Gazette 

Morris, Mac & Janelle; Newspaper Advertising Bureau, 
New York 

Morrow, Richard & Roberta; Muncie (IN) Star & Press 

Mortimer, Lawrence; Gannett Newspaper Advertising 
Sales, Chicago 

Morton, John; John Muir & Co., Washington, D.C. 

Moser, Jack; St. Paul (MN) Dispatch & Pioneer Press 

Muckley, R.J. & Kay; Ft. Lauderdale (FL) News/Sun- 
Sentinel 

Muety, Jack R.; Puck, The Comic Weekly, Chicago (IL) 

Mulcahy, Timothy P.; Thomson Newspapers, Inc., Des 
Plaines (IL) 

Mullen, Robert & Georgia; Waterloo (IA) Courier 

Murray, Larry & Pat; Sacramento (CA) Union 

Murtha, Thomas & Lynda; Toronto (Ont.) Star 


Neale, Dick; Newspaper Advertising Bureau, New York 

Nelson, F. Harvey & Sharon; McPherson (KS) Sentinel 

Nelson, Walter & Marion; New Brunswick (NJ) Home 
News 

Nester, Walter J., Jr.; New Haven (CT) Register & 
Journal-Courier 

Newbiggin, Cyrus & Jean; Salem (MA) News 

Newbigging, Howard & Norma; Sault Ste. Marie (Ont.) 
Star 

Newman, Jack & Bea; Battle Creek (MI) Enquirer & News 

Newsome, Edward & Carole; St. Louis (MO) Post/Globe 

Nichols, Richard; Gannett Newspaper Advertising Sales, 
New York 

Nightlinger, Robert; Dept. of the Treasury, Washington, 
Dice 

Nisbet, Robert & Marilyn; Portland (ME) Press Herald- 
Express-Telegram 

Northrup, Harvey & Leona; Salt Lake City (UT) Newspaper 
Agency Corp. 


Ockerbloom, Richard C: & Anne; Boston (MA) Globe 

O’Connell, Daniel & Beverly; Cocoa (FL) Cape Publications 

O’Connell, Robert J.; Pittsburgh (PA) Press & Post-Gazette 

Odishoo, Sam & Jane; Knight-Ridder Newspaper Sales, 
Inc., Chicago (IL) 
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O'Flaherty, William & Flo; Knight-Ridder Newspaper 
Sales, New York 

O’Grady, Gene & Colleen; Bloomington (IL) Pantagraph 

Oken, Mark S. & Rayna; Bloom Agency, Dallas (TX) 

Oliver, Gates & Kay; Oklahoma City (OK) Oklahoman & 
Times 

O’ Mara, John & Mary; Anniston (AL) Star 

O’Neil, Edward & Ginny; Dayton (OH) Newspapers 

O’Neill, Robert & JoAnn; New Orleans (LA) Times- 
Picayune/States-Item 

Oney, Robert & Kay; Raleigh (NC) News and Observer 

Oristaglio, Robert; Philadelphia (PA) Inquirer 

Ostrander, Don; Dynamic Graphics, Inc., Peoria (IL) 

Owen, Millard & Madeline; Boston (MA) Globe 

Owens, Lewis; Lexington (KY) Herald-Leader 

Owensby, Mike; Wichita Falls (TX) Times 

Papert, S.W. & Ida; Texas Daily Press League, Dallas (TX) 

Parichy, John B. & Terry; Philadelphia (PA) Inquirer 

Park, William R., Sr.; Newspaper Advertising Bureau, 
Douglasville (GA) 

Parmelee, Edward T.; Knight-Ridder Newspaper Sales, 
New York 

Parvin, Donald L.; Editor & Publisher Magazine, New York 

Pastier, Thomas & Donna; Thomson Newspapers, Canton 
(OH) 

Patterson, Eugene; St. Petersburg (FL) Times & Indepen- 
dent 

Pauly, Melvin F.; Buffalo (NY) Courier Express 

Paymar, D.M.; Briggs Bros. Advertising, Cleveland (OH) 

Payne, T. Garry; Knight-Ridder Newspaper Sales, Inc., San 
Francisco (CA) 

Peach, David; Orlando (FL) Sentinel-Star 

Pearson, Maurice; Windsor (Ont.) Star 

Perales, Raul; Laredo (TX) News 

Perez, Enrique J.; Miami (FL) Diario Las Americas 

Perretta, Francis A.; Traverse City (MI) Record-Eagle 

Persson, David & Donna; Advertising Age, New York 

Peter, W.H.; Vancouver (B.C.) Province 

Petersohn, Albert & June; South Bend (IN) Tribune 

Petrini, James A.; Bridgewater (NJ) Courier-News 

Pia, Ned; Riverside (CA) Press-Enterprise 

Picano, John A.; Sawyer-Ferguson-Walker Co., New York 

Pierce, Thurman R., Jr.; J. Walter Thompson Company, 
New York 

Piper, Morley L.; New England Newspapers Adv. Bureau, 
Salem (MA) 

Plahn, Rick & Connie; Fremont (NE) Tribune 

Poch, Ken; Newspaper Advertising Bureau, New York 

Poitevint, W.L. & Clara; Wichita (KS) Eagle & Beacon 

Popp, Dick & Ellie; Hutchinson (KS) News 

Porter, Brady D.; Shreveport (LA) Times/Journal 

Powers, Richard & Marilyne; The Spectator, Hamilton, Ont. 

Price, J. Michael & Carol; Detroit (MI) Free Press 

Purcell, John & Mrs.; New York 


Radford, Harlan B.; R & W Media, King of Prussia (PA) 

Radford, John; R & W Media, King of Prussia (PA) 

Radolf, Herman; Newspaper Advertising Bureau, New York 

Rankin, Doug & Sam; Lafayette (IN) Journal & Courier 

Ray, Ralph; Ft. Worth (TX) Star-Telegram 

Rector, John A., Jr. & Marilyn; Dallas (TX) News 

Reddy, Tom; Wm. Esty Co., New York 

Reese, Robert R. & Marlene; Chicago (IL) Sun-Times 

Reiss, Ken; Sales & Marketing Management, New York 

Reynolds, Louis C.; Phoenix (AZ) Newspapers 

Reynolds, Roger & Rhona; Marietta (OH) Times 

Reynolds, Warren & Mary Ellen; Parade Publications, New 
York 

Rhea, Gerry & Linda; Bellingham (WA) Herald 

Richter, Robert & Bernice; Sheboygan (WI) Press 

Ridenour, William & Lois; San Bernardino (CA) Sun 

Rittler, Robert & Dottie; Stockton (CA) Record 
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Roberts, Robert & Shirley; Audit Bureau of Circulations, 
Chicago (IL) 

Robertson, James & Joan; Toronto (Ont.) Globe & Mail 

Rockafellow, Howard L.; Odessa (TX) American 

Rockwell, Norman E. & Nancy; Medina (OH) County 
Gazette 

Roeder, Howard & Joan; Multi-Ad Services, Peoria (IL) 

Roell, John; Tampa (FL) Tribune & Times 

Roels, Al; Moline (IL) Dispatch, Rock Island Argus 

Rood, Ferguson & Nancy; Atlanta (GA) Journal- 
Constitution 

Rood, Thomas; Walgreen Drug Co., Deerfield (IL) 

Rooney, Darrell; St. Paul (MN) Dispatch 

Ross, Richard; Branham Nspr. Sales, New York 

Rounds, Edward J.; Cortland (NY) Standard—Consumer 
News 

Rozen, Leah; Advertising Age, New York 

Rumbach, Ed & Esther; Jasper (IN) Herald 

Russ, Peter M.; Buffalo (NY) Courier-Express 

Rutledge, James; Monterey (CA) Peninsula Herald 

Ryan, John J.; Evansville (IN) Printing Corp. 

Ryan, Michael J. & Kathy; Tucson (AZ) Newspapers 


Sadler, Hilary & Ann; Fort Wayne (IN) Newspapers, Inc. 

St. Sure, Bill & Elaine; Santa Rosa (CA) Press Democrat 

Sallade, Thurman W.; Wilmington (NC) Star-News 

Samoly, Thomas J.; Orange Coast Pilot, Costa Mesa (CA) 

Sands, Charles L.; Buffalo (NY) News 

Sartory, J.L. & Pat; West Palm Beach (FL) Post Times 

Savino, Frank J. & Diane; Bergen Record, Hackensack (NJ) 

Sawyer, Ron; Columbus (MS) Commercial Dispatch 

Schadewald, H. Robert & Trudy; Albany (NY) Capital 
Newspapers 

Schaefer, Eugene & Betty; Montgomery Ward & Co., 
Chicago (IL) 

Schiefsky, Donald & Mary Ann; Booth Newspapers, South- 
field (MI) 

Schmid, Glenn & Jacquie; Stuart (FL) News 

Schoo, Jack & Janet; Washington (D.C.) Star 

Schraer, Bernard & Ana; Bergen Record, Hackensack (NJ) 

Schramm, Howard; San Antonio (TX) Express-News 

Schub, Alvin & Florence; Jersey City (NJ) Journal 

Schultz, Ed & Isabel; Brandon (Manitoba) Sun 

Schwartzberg, Jack; Madison Avenue Magazine, New York 

Scott, Dave; Iowa Daily Press Association, Des Moines (IA) 

Scott, George W.; New Kensington (PA) Valley News Dis- 
patch 

Sebestyen, Ed; Saskatoon (Sask.) Star-Phoenix 

Sekella, Richard M.; Warren (OH) Tribune Chronicle 

Shadid, Woodrow & Gert; Bloomington (IL) Pantagraph 

Shannon, C. George, Jr. & Peggy; Landon Associates, 
Chicago (IL) 

Shannon, William & Molly; Gannett Newspaper Advertising 
Sales, New York 

Shapiro, Andrew & Jo-Ann; Metro Newspaper Service, 
New York 

Share, William F. & Jeanne; Milwaukee (WI) Journal & 
Sentinel 

Shaver, Carl & Renae; San Francisco (CA) Newspaper 
Printing Co. 

Shelton, Carroll; Advertising Checking Bureau, Chicago 

Sherlock, Gary F.; Boise (ID) Idaho Statesman 

Sherman, Harry; Kentucky Kernel, Lexington (KY) 

Sherrill, Thomas & Sandy; Columbus (OH) Dispatch 

Shoop, James A.; Harrisburg (PA) Patriot-News 

Shott, Ned & June; Bluefield (WV) Telegraph 

Shuler, John & Mrs.; New York 

Siciliano, Larry; Augusta (GA) Chronicle-Herald 

Siegmann, Charles & Joan; Newspaper Advertising Bureau, 
Chicago (IL) 

- Simmons, W.R.; 3 Sigma Research Center, Larchmont (NY) 

Simonds, Richard I. & Marlene; Crawfordsville (IN) 
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Journal-Review % 
Simons, Hank; Newspaper Advertising Bureau, New York a 
Sims, T. Rex; Denver (CO) Post : 
Singel, Edwin; Altoona (PA) Mirror § 
Skinner, Jack & Leonard; Wilmington (DE) News-Journal 
Skoch, Larry & Paula; Oklahoma City (OK) Oklahoman & 

Times 
Slusher, Hal & Jeanne; Kingman (AZ) Miner 
Smith, A. Mark; Athens (GA) Banner Herald/News 
Smith, Cody & Judy; Columbus (GA) Ledger-Enquirer 
Smith, Ikard; McClerkan’s Department Store, Wichita Falls 

(TX) 

Smith, Jack & Ruth Ann; Clarksburg (WV) Exponent- 

Telegram 
Smith, L. Jay & Bette; Ft. Dodge ([A) Messenger 
Smith, Paul; Little Rock (AR) Democrat 
Smith, Phyllis; INAE Staff, Danville (IL) 

Smith, Polli M.; Niles (MI) Star 

Smith, Wayne & Marilou; London (Ont.) Free Press 

Smits, Lee & Bette; Green Bay (WI) Press Gazette 

Snodgress, James; Bloomington (IN) Herald-Times 

Snow, A. Lee & Sue; A. Lee Snow & Associates, Tampa 
(FL) 

Snyder, David; Ft. Worth (TX) Star-Telegram 

Solch, William J.; Newspaper Advertising Bureau, New 

York 
Somers, Kendall & Mickey; Tulsa (OK) World and Tribune 
Sondag, Ted & Pauline; Lansing (MI) State Journal 
Spar, Edward & Elizabeth; Market Statistics, New York 
Spaulder, Peter; Valley Forge Associates, Frazer (PA) 
Spence, Lew; Myrtle Beach (SC) Sun/News 
Spino, Louis R. & Betty; Leber Katz Partners, New York 
Splaine, John & Mary Lou; Salem (MA) News 
Splittorf, Richard & Dorothy; Sawyer-Ferguson-Walker, 

New York 
Sprague, Jeremy; C.W.O. & O., New York 
Spraker, J.R. & Peggy; Passaic (NJ) Herald-News 
Sproat, Robert A.; Dallas (TX) Tims Herald 
Stanford, James; Atlanta (GA) Journal & Constitution 
Stanley, Harry & Doris; Dallas (TX) News 
Stapleton, Francis & Mae; Branham, New York 
Staudt, Thomas A.; American Motors Corp., Southfield 

(MI) 

Stecher, Walter R. & Caryl; St. Petersburg (FL) Times & 

Independent 
Stegner, Peter; Gannett Newspapers, Rochester (NY) 
Steinberg, Marty & Randee; Tallahassee (FL) Democrat 
Stepp, Ralph & Jean Louise; Washington (PA) Observer- 

Reporter 
Stevenson, T. Bruce & Faye; Winnipeg (Manitoba) Tribune 
Stewart, Don; Baton Rouge (LA) State Times & Advocate 
Stewart, Gene; Savannah (GA) News-Press 
Stewart, Mack; Troy (OH) Publishing Company 
Stickell, Vance & Betty; Los Angeles (CA) Times 
Stiles, Walter; Pasadena (CA) Star News 
Stockton, Richard W.; New York News 
Stone, Bryson & Maureen; Edmonton (Alberta) Journal 
Story, Howard; Story & Kelly-Smith, New York 
Stout, Philip E. & Jean; Oklahoma City (OK) Oklahoman & 

Times 
Strupp, Jim & Phyllis; Bluefield (WV) Telegraph 
Suarez, Miquel A.; Miami (FL) Diario Las Americas 
Sullivan, Charles & Lila; Franklin (IN) Journal 
Sutherland, Howard; Olympia (WA) Olympian 
Sweeney, John W.; Boston (MA) Herald American 
Szorek, G.J. & Linda; Erie (PA) Times-News 


Tache, Gerald & Marge; Ottaway Newspapers, Inc., 
Campbell Hall (NY) 

Taggart, Frank; Bedford (IN) Times-Mail 

Tansey, David & Marilyn; Waterloo (IA) Courier-Record 

Targe, David & Renee; Newsday, Melville (NY) 
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Taylor, Gregory; Joplin (MO) Globe 
Taylor, Jim V.; Sacramento (CA) Bee 
Taylor, John E.; Toronto (Ont.) Star 
Taylor, R.D.; New Westminster (B.C.) Columbian 
Temkin, Mike; San Antonio (TX) Express-News 
Temmen, Robert & Betty; Cincinnati (OH) Enquirer 
Temple-Raston, John; Newspaper Advertising Bureau, San 
Francisco (CA) 
Termini, Deanne; Belden Associates, Dallas (TX) 
Tessman, H. Abbott & Marie; National TV Log, Inc., Los 
Angeles (CA) 
Teubner, Ferd; Editor & Publisher Magazine, New York 
Theophilakos, Sandy; Bergen Record, Hackensack (NJ) 
'Thokey, Thomas E. & Jo Ann; Troy (OH) News 
Thomann, Allan; INAE Staff, Danville (IL) 
Thomas, Robert F.; Houston (TX) Chronicle 
Thompson, David & Jane; Colorado Springs (CO) Sun 
Thompson, Richard & Isla; Saskatoon (Sask.) Star-Phoenix 
Thornquist, John & Pat; Flint (MI) Journal 
Tibbetts, David E.; Des Moines (IA) Register & Tribune 
Tilis, Jerome S. & Judy; Philadelphia (PA) Inquirer & News 
Tillotson, John M.; Springfield (MA) Newspapers 
Tolley, B. Stuart; Newspaper Advertising Bureau, New 
York 
Tomlinson, Daniel & Peggy; Sawyer-Ferguson-Walker, New 
York 
Tompkins, States & Lorna; C.W.O. & O. Inc., San Fran- 
cisco (CA) 
Toot, Charles L.; Booth Newspaper Training Institute, 
Grand Rapids (MI) 
Toulouse, Del & Lauralee; Sacramento (CA) 
‘Towle, John M.; Towmar, Miami (FL) 
Trachtenberg, Rosemary; Ad Week Southwest, Dallas (TX) 
‘Trainor, Robert E.; Baltimore (MD) Sun 
[frasmondi, Herman; Camden (NJ) Courier-Post 
Treadway, Jay & Carolyn; Faribault (MN) News 
Treat, Richard & Mary; Kingston (NY) Daily Freeman 
Tremblay, Cal & Leo; Harte-Hanks Communications, Santa 
Ana (CA) 
‘Trent, Richard & Donna; Johnstown (PA) Tribune- 
Democrat 
Trent, Richard; Seattle (WA) Post-Intelligencer 
Troyer, John P.; Spokane (WA) Spokesman-Review & 
| Chronicle 
Tullar, Richard W.; San Diego (CA) Union-Tribune 
Tuupanen, Ty & Cindy; Los Angeles (CA) Valley News 


Umstead, John R.; Durham (NC) Herald & Sun 

Upperman, William & Zona; Chambersburg (PA) Public 
Opinion 

Valley, William J.; Jacksonville (FL) Publishing Co. 

VanDeventer, Neill; Cleveland (OH) Plain Dealer 

Van Dyke, Jay; Sioux Falls (SD) Argus Leader 

Van Gilder, Gerald E.; Danville (KY) Advocate-Messenger 

Vann, Wayne & Carol; Salem (OR) Statesman Journal 

Van Osten, Steve; Newspaper Advertising Bureau, New 
York 

Van Wagner, George & Barbara; Chicago (IL) Tribune 

Veal, Marvin & Dorothy; Dallas (TX) News 

Veenstra, John; Miami (FL) Herald 

Veitch, Michael & Diane; Metropolitan Sunday Newspa- 
pers, Inc., New York 

Vetters, Gilbert C.; Midland (TX) Reporter-Telegram 

Vittorini, Carlo & Alice; Parade Publications, Inc., New 
York 

Vogt, Peter & Mary Lou; Greater Buffalo Press, Inc., Buf- 
falo (NY) 

Von Werder, Allan; Morgan City (LA) Review 

Vornbrock, R.F.; Jackson (TN) Sun 


Waddington, Donald; Branham Newspaper Sales, Dallas 
Wainwright, Harold & Marguerite; Richmond (VA) News- 
papers, Inc. 
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Walsh, Donald; Bakersfield (CA) Californian 

Ward, Bill & Robbie; Birmingham (AL) News 

Ward, John S.; Southam, Inc., Toronto, Ont. 

Ward, Paul J. & Barbara; Bridgeport (CT) Post-Telegram 

Watkins, Al F. & Joan; Metropolitan Sunday Newspapers, 
Inc., New York 

Watkins, Harry T. & Maxine; Knight-Ridder Newspapers 
Sales, Atlanta (GA) 

Watkins, O.T.; Gannett Newspaper Advertising Sales, New 
York 

Watt, W.A. & Marian; Booth Newspapers, Inc., Grand 
Rapids (MI) 

Wayner, D.; Byrde Richard Pound, New York 

Weaver, Jack; Elyria (OH) Chronicle Telegram 

Webb, Paul & Lynette; Salina (KS) Journal 

Weckman, George & Mary; Mankato (MN) Free Press 

Wehmer, Ivan & Billie; Newport News (VA) Press & 
Times-Herald 

Weil, Robert J.; Bridgewater (NJ) Courier-News 

Weiss, Frederick C., Jr.; Knight-Ridder Newspaper Sales, 
Inc., New York 

Weitzel, N.R.; Winnipeg (Manitoba) Tribune 

Weltner, David & Barbara; Columbus (OH) Dispatch 

West, Jerry & Dorte; Atlanta (GA) Journal & Constitution 

Wetton, Fred O. & Marcy; Oakland (CA) Tribune 

Whipple, Harry & Jane; Rockford (IL) Newspapers, Inc. 

White, Geoffrey T. & Vicki; lowa City (IA) Press-Citizen 

White, George; Quincy (MA) Patriot Ledger 

White, Tim & Sally; Booth Newspapers, Grand Rapids (MI) 

Wible, Arthur & Marcia; New York (NY) News 

Wicker, Murray R.; Springfield (MO) Newspapers 

Wierman, Dave & Jane; Grand Rapids (MI) Press 

Willey, Tom; Elkhart (IN) Truth 

Williams, Gene & Barbie; Knight Publishing Co., Charlotte 
(NC) 

Williamson, Robert & Fran; San Jose (CA) Mercury & News 

Wills, Ronald; Minnesota Daily, Minneapolis (MN) 

Wilson, Gerry & Joan; San Diego (CA) Union-Tribune 

Wilson, Gordon; Long Beach (CA) Independent, Press- 
Telegram 

Wilson, Stephen F.; R & W Media, King of Prussia (PA) 

Winrow, Bert; San Diego (CA) Union & Telegram 

Wise, Joe & Anne; Family Weekly, Conroe (TX) 

Wise, Thomas A.; Media Records, Inc., New York 

Wishart, Rod & Sandy; Philadelphia (PA) News 

Witt, Daniel E.; Middletown (NY) Times Herald-Record 

Wobbe, Bill & Rachel; Standard Gravure Corp., Louisville 
(KY) 

Wolf, John & Jean; Dallas (TX) Times Herald 

Wood, Derek L.; Thomson Newspapers, Wellesley Hills 
(MA) 

Worth, Edwin R.; Cleveland (OH) Press 

Wright, Arthur E. & Ronnie; Asbury Park (NJ) Press 

Wurzer, Henry & Marilyn; New York News 


Yarnell, W.H. & Theda; Kellogg Company, Battle Creek 
(M1) 

Yates, Jeremy; Scottish & Universal Newspapers, Glasgow, 
Scotland 

Yochem, Jack & Marilyn; Dayton (OH) Newspapers 

Young, Harry ‘“‘Doc’’; Champion Spark Plug Co., Marion 
(IN) 

Young, Lawrence & Carol; Lincoln (NE) Journal-Star 

Young, Norman; Detroit (MI) News 

Yuenger, John & Mary; Green Bay (WI) Press-Gazette 


Zane, Leonard & Diane; Columbus (OH) Dispatch 

Zastrow, Vern; Houston (TX) Chronicle 

Zeaman, William & Betty; Decatur (IL) Herald & Review 

Zeltner, Herbert; Crain Communications, New York 

Zembruski, Chester J.; Lawrence (MA) Eagle-Tribune 

Zesk, Richard & Ann; Waterbury (CT) Republican/ 
American 

Zinn, Jim; Bradenton (FL) Herald 
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Sirica to head 


IRE awards panel 


U.S. Dist. Judge John Sirica, the jurist 
who presided over the Watergate grand 
jury and trials, will head a panel of dis- 
tinguished citizens, journalists and jour- 
nalism educators who will judge entries 
in the first annual Investigative Report- 
ers and Editors-University of Missouri 
awards program for investigative jour- 
nalism. 

The program, a year in planning but 
not announced until last month, will be 
the nation’s first competition dedicated 
solely to investigative reporting. 

According to IRE president James 
Polk, ‘‘the competition, unlike any of the 
other national journalism awards pro- 
grams, will make it possible for inves- 
tigative reporters to have their work 
judged against the work of their peers.”’ 

There will be six categories of compe- 
tition, Polk said, including: 

—Newspapers with 75,000 or more 
circulation. 

—Newspapers under 75,000 circula- 
tion. 

—Television stations and networks. 

—Radio stations and networks. 

—Books. 

—Magazines. 

Up to three winners in each category 
will be selected by the faculty of the 
University of Missouri School of Jour- 
nalism, where IRE’s national headquar- 
ters are maintained, and announced late 
in the spring of 1980. 

Each of these winners, in addition to 
receiving special scrolls, will be guest 
speakers of IRE’s June national confer- 
ence in Kansas City, Mo. 

From the three winners in each cate- 
gory, One person in each category may 
be selected by the nine-member Judge 
Sirica panel for special recognition. 
Those winners, who will receive medal- 
lions, will be revealed, then honored, at 
the national conference in June. 

Judging criteria, developed by a spe- 
cial IRE committee, are: 

—The work must be substantially the 
product of the reporter’s own initiative 
and efforts. 

—Stories must be about matters of im- 
portance, relative to the publication’s 
‘circulation or broadcast area. 

—Material must be fairly and accu- 
rately presented. 

—Articles must contain sufficient sup- 
port and/or documentation. 

—Stories must be well written and ef- 
fectively presented. 

—There must be follow up. 

Entrants in the newspapers and 
magazine categories should provide all 
the articles they believe necessary. Orig- 
inals are preferred over photocopies. 
Special mounting or packaging isn’t re- 

- quired and there are no limitations on the 
number of articles that can be submitted. 
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In the book category, the actual book 
must be forwarded. 

Entrants in the broadcast categories 
must forward scripts accompanied by 
tapes. 

All entries must have been published 
or broadcast during 1979. 

Regardless of category, each entrant 
should include a letter of summation with 
his or her entry. The letter should iden- 
tify all persons involved in the project. 

The judges will take into serious con- 
sideration the difficulty, elements of 
peril, resources of the medium or indi- 
vidual and the amount of work the proj- 
ect entailed. 

All entries will become the property of 
IRE and be retained in the Paul Williams 
Memorial Resource Center at the Uni- 
versity of Missouri. The resource center 
is a repository of investigative reporting 
and is maintained by IRE for use by re- 
porters. 

Entries should be mailed to: John 
Ullmann, executive director, IRE, 220 
Walter Williams Hall, University of Mis- 
souri, Columbia, Mo. 65211. There is no 
official entry form but receipt of all en- 
tries will be acknowledged. 

Entry deadline is Feb. 15, 1980 and all 
entries must be postmarked by that date. 


Braniff blitz breaks 
in 50 markets 


Braniff International Airlines will kick 
off its 1980 advertising campaign with a 
$4 million January through March all 
media blitz which will include placement 
of spread, full-page and 1,000-line ads in 
the over 50 newspaper markets served 
by the airline. 

The campaign, dubbed ‘‘We better be 
better,’ promises the public that it will 
provide better service than competitors. 

Braniff chairman Harding Lawrence 
said, “‘Braniff is convinced that quality 
of service will be the difference between 
airlines in the 1980s because, unlike 
fares, schedules or routes, it is the one 
passenger benefit which cannot be dupli- 
cated exactly since it is produced by a 
particular group of employees.” 

Wells, Rich, Greene is the agency. 


‘Milk without moo’ 
is cream of crop 


A story about substitute milk—head- 
lined ‘‘Is it milk without the moo?’’— 
won first prize of $150 for Jane Baker, 
Syracuse Herald Journal reporter, in the 
journalism competition sponsored by the 
New York State Agricultural Society. 

Other prize winners in the newspaper 
category were: Bob Buyer, Buffalo Eve- 
ning News; Marsha Ackerman, Buffalo 
Courier-Express; Alice Larsen, Cvid 
Gazette; Eleanor Mettler, Roe Jan In- 
dependent; and the Finger Lakes Times 
staff. 


Multiple sclerosis 
stories win prizes 


A newspaper article in the Hartford 
Courant and a television show on the 
public broadcasting station in New Or- 
leans, were the winners of the annual MS 
Public Education Awards contest, it was 
announced by John F. McGillicuddy, 
chairman of the National Multiple 
Sclerosis Society and chairman, presi- 
dent and chief executive officer of the 
Manufacturers Hanover Trust Company. 

The $1000 print prize was awarded to 
Michael Sheridan for his article, ‘‘Doc- 
tors, Victims Search Together For MS 
Answers.”’ It described the efforts of an 
MS researcher searching for a diagnostic 
test and the cooperation she received 
from MS patients in the Hartford area. 

The broadcast prize, also $1000, was 
awarded to Station WYES-tv, New Or- 
leans. 


Lawyer establishes 


j-scholarship 


A Chicago lawyer has established the 
Jo Ann Gresham Memorial Scholarship 
in honor of his girlfriend, who drowned 
May 2 in a Florida swimming pool acci- 
dent. 

The 34-year-old Gresham, holder of a 
master’s degree from Kansas State Uni- 
versity, was a reporter at several news- 
papers, including the Wichita Eagle and 
Beacon, Brazil Herald, and Manhattan 
(Kans.) Mercury. At her death, Gresham 
was editor of the employe bimonthly for 
Occidental Life Insurance Co. in Los 
Angeles. 

Arthur Lewis Belkind, the Chicago at- 
torney whom Gresham had been dating 
for five years, will award $1,000 to a 
journalism junior at Kansas State who 
best reflects Gresham’s spirit and inter- 
ests, and who needs financial help. 


N.J. reporters win 
$1,000 prizes 


Jaye Scholl, Trenton Times, won first 
prize of $1,000 in the medical/science 
writing contest of the New Jersey Health 
Products Information Committee for a 
series on urban health care. Second 
prize of $250 was awarded to Chris 
Mondics, Bridgewater Courier-News. 

In the New Jersey Bell Telephone 
Company’s enterprise reporting compe- 
tition the first prize of $1,000 was shared 
by Rita Jensen, Paterson News, and 
Gale Scott, Windsor Heights Herald, 
Hightstown. Ms. Jensen wrote an ex- 
pose of cops profiting from fires and Ms. 
Scott reported on tax assessments. The 
latter has joined the staff of the Trenton 
Times. 
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2aper’s support 
or hostages in 
‘ran continues 


Alex Paen, reporter for KMPC radio in 
os Angeles, told the Atlanta Journal 

ow its 10 huge boxes of Christmas 
-reetings from readers to the American 

ostages in Iran were finally delivered 
-anuary 7. 

The radio reporter went to Tehran in 
November to cover the Iranian crisis and 
as volunteered to help deliver mail to 
he U.S. Embassy. 


An editorial page feature that began 
ist Fall in the Carlisle (Pa.) Evening 
entinel in response to President Car- 
2r’s ‘‘crisis of confidence’’ speech is be- 
oming a vehicle for support of the hos- 
ages in Iran. 

The Evening Sentinel began ‘‘Sound- 
ig off for America”’ to promote positive 
spects of American life and to give 
veople in the community a chance to ex- 
ress their views. The daily item features 
rief statements on the virtues of life in 
re United States. 

At first, comments were solicited from 
ommunity leaders, and later school dis- 
‘icts in the circulation area were invited 
) submit ‘‘sound-offs”’ from pupils. The 
nly requirements were that the state- 
ients say something positive about the 
J.S., Pennsylvania or Carlisle, with 
omment limited to 30 words. 

Earlier comments were simple state- 
1ents of patriotism, but following the 
risis in Iran more and more are dealing 
vith that. 


It was flags down at the Addison 
weader Newspaper Corp., Addison, IIl., 
m Nov. 21 when it printed all 11 of its 
uburban Chicago nameplates upside 
lown on the front page. 

Addison president and publisher 
loyd H. Weston said he took his cue 
rom Title 36 of the United States Code: 
“he American flag should never be dis- 
layed upside down, ‘‘except as a signal 
f dire distress in instances of extreme 
langer to life or property.” 

In an accompanying editorial, Weston 
ioted the American demonstrations 
.gainst the Iranian take-over of the U.S. 
imbassy in Tehran. ‘‘We are obliged to 
lo our part too in protest of the taking of 
\merican hostages in Iran and in sup- 
sorting our government’s attempts to ob- 
ain speedy release of all captives.” 

Weston said he will continue to run the 
lags inverted ‘‘until all the American 
1ostages in Iran are released,’’ and he 
irged other publishers to follow his lead 
‘as part of a great national protest and a 
show of support for our government and 
resident in this time of distress.”’ 
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‘PAPER’ FLAG—Selma (Ala.) Times-Journal editor Paul Davis, left, and assistant 
production superintendent Bob Phillips hold a copy of the edition which featured 
an American flag—suitable for display on store fronts and at home. The Times- 
Journal has published daily reminders of the Iranian hostage situation. Each day, 
the “Lest We Forget” front page reminder lists the number of days in captivity for 
the 50 American hostages. The full-color flag reproduction quickly sold out and an 

extra supply was ordered to keep pace with the demand. 


The six daily suburban newspapers of 
the News-Texan, Inc., chain launched a 
project calling for support of the hos- 
tages in Iran with a full front page edito- 
rial early in December. The project in- 
cluded pledge cards to be mailed to the 
Iranian Embassy, printing the names in 
the newspapers, and distribution of 
bumper stickers. 

The project with its theme, ‘*United 
Support of America’’, was the brainchild 
of Robert P. Alberts, News-Texan 
chairman of the board, with refinements 
added in a brainstorming session with the 
newspaper publishers. Those participat- 
ing were the Garland Daily News, 
Richardson Daily News, Irving Daily 
News, Grand Prairie Daily News, Ar- 
lington Daily News, and the Mid-Cities 
Daily News. 

Locations for pledge cards included 
banks, utilities, and other businesses in 
the cities. In 3 weeks, the number of 
names printed in the newspapers and 
mailed to the Iranian Embassy neared 
the 30,000 mark. 

The Grand Prairie Daily News, in ad- 
dition to card signatures and bumper 
stickers, featured a photo each day of a 
car displaying the bumper sticker with 
license number in view. The owner, by 
identifying the car as his, received an 
American flag. In the first 10 days, each 
car had been identified and the flag 
claimed. 


Beginning with the New Year, the 
Bowling Green (Ky.) Daily News has 
been flying the American flag on the 
front page to focus continued attention 
on the detainment of American hostages 


in Iran. The total number of days the 
hostages have been held runs below the 
flag. 

Daily News publisher John B. Gaines 
said the idea to print the flag regularly 
and to display the flag outside the news- 
paper offices came to him when he saw 
the flag hanging at a private residence. 

ay VES 

The News-Enterprise, Hardin County, 
Ky. (Elizabethtown) ran a special com- 
bined skyline in its Christmas Eve edi- 
tions. 

The newspaper made use of a color 
separation of ‘‘Snoopy’’ from the 
‘‘Peanuts’’ strip in red, white, and blue 
greetings provided by United Feature 
Syndicate to convey the lighter side of 
Christmas. 

Jim Henahan, assistant managing 
editor, said they felt this needed a bal- 
ance in light of the somber situation in 
Tehran and the right-hand side was a 
copy block with the flag in color and the 
message remembering the hostages. 


In conjunction with its 20-year ‘*Fly 
Your Flag’’ campaign, the Dallas Morn- 
ing News is urging residents to fly their 
United States flags each Saturday and 
Sunday until the Iranian crisis is re- 
solved. In a page one box, which appear- 
ed December 15, 1979, the News explains 
that “‘by doing so, you can help demon- 
strate American unity and support of our 
nation’s call for the immediate release of 
the hostages in Iran.’” 

The News said it was the first newspa- 
per in the state to begin a flag campaign 
and has sold over 111,000 American flags 
since 1960. 
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Circulation talk: 
agency delivery 
systems gaining 


You can save a large amount of 
gasoline if you change from evening to 
morning publication. 

If you go into delivery of magazines 
don’t overdo it. 

Credit cards make paid-in-advance 
more palatable. 

These are a few of the items noted at a 
recent Circulation symposium sponsored 
by the Southern Newspaper Publishers 
Association. 

The main topic appeared to be the 
growing: conversion to agency systems 
for distnbution. Newspapers are sold to 
the agent under contract and collections 
become the responsibility of the office. If 
subscribers don’t pay they show as ac- 
counts receivable; therefore better office 
records are necessary and this has a ten- 
dency to make circulation appear to de- 
cline. 

After very heavy PIA promotion, the 
Houston Chronicle changed from 
employes to an agency system with no 
difference in accounts receivable. Using 
collectors who are independent from 
agency deliverers, the Fort Worth Star- 
Telegram has been pushing PIA while 
converting one zone in a lower-income 
minority area and another in an apart- 
ment area. 

Some 20,000 of its 140,000 PIA sub- 
scribers use the Atlanta Newspapers’ 
credit cards for payment of three, six or 
12-month bills. The bank charge is 2% 


percent. The credit cards are not allowed 
for classified ads but the El Paso Times 
and Herald-Post has found that practice 
to be beneficial. Atlanta expects to be 
wholly on office collections by next year, 
with hourly-paid employes handling 
them. 

Monthly billing by computer proved to 
be too costly for the Jacksonville news- 
papers. Now billing is only for terms of 
three months or longer. 


To conserve on gasoline, the New Or- 
leans newspapers cut out deliveries in 
fringe areas. Only one truck goes as far 
as 150 miles. A real fuel saving—down 
35%—resulted from the switch to morn- 
ing delivery of the Lake Charles Ameri- 
can Press. Many truck runs were 
dropped. Mail subscriptions have in- 
creased because of same-day delivery. 

It was ‘‘a great experience,’’ said CD 
Curtis L. Woods. If he had to plan 
another one he would install a two-way 
communication system on the trucks, 
hire more help in the mail room, and 
combine as many routes as possible. At 
first there were 200 complaints a day, but 
all were delivered. 

Some newspapers are improving their 
control over routes with staff deliverers. 
One bonus program offers $100 to car- 
riers who stay a year. 

With the extension of alternate deliv- 
ery systems, providing service for 
magazines, the Louisville papers re- 
ported its arrangement with Times and 
Newsweek has been profitable but there 
is a danger in overloading the carriers 
and mailers if the service were expanded 
to the whole city circulation. For several 
years the magazine deliveries have been 
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made only ina high-income area, carriers 
being paid for each magazine delivered. 
Inserting is done by mailers during slack 
periods. 

Joe Forsee, a former newspaper cir- 
culator, has set up a course in circulation 
management at the University of Mis- 
souri which is believed to be the only one 
of its kind. Students use the facilities of 
the Columbia Missourian in the two- 
hour course which also requires one hour 
of lab work. 


20th year 


(Continued from page 15) 


annually amongst the senior directors 
from each newspaper. Eugene Pulliam is 
current chairman. 

The company operates on a nonprofit 
basis. Its revenue is provided by the 
owner newspapers who must approve, 
each year, a financial budget based on 
recommendations of the MMN manage- 
ment. 

Annual assessment for each individual 
newspaper is a share of the budget par- 
tially proportional to the net national 
revenue of 21 national classifications of 
each newspaper, and partially based ona 
flat charge to each. 

MMN was originally formed because 
the five founding newspapers were con- 
cerned with the selling effort of their in- 
dependent representative firms and 
realized that opening individual offices 
for each newspaper would be costly and 
inefficient. 

The publishers felt there would be an 
advantage to controlling their own sales 
organization. They wanted to be as- 
sociated with a limited number of similar 
and compatible newspapers publishing in 
markets of over one million population, 
so the sales stories told on behalf of each 
would not be in conflict with any other. 

It was desired that the company be 
staffed with sophisticated sales people 
competent to effectively tell the sales 
story for each newspaper and backed up 
by research analysts and sales presenta- 
tion builders able to cope with the 
sophistication of agencies and advertis- 
ers. 

MMN assumes complete sales accoun- 
tability, thus eliminating the need for 
constant follow-up by owner newspa- 
pers. Sales targets are established twice 
each year, in consultation with the 
newspapers, and reports of action taken 
and progress made are fed back to the 
papers on a continuing basis. 

A highlight of this accountability is the 
method developed by MMN to distin- 
guish between linage sold and linage 
which comes in ‘‘over the transom’’. 
This procedure has made it possible to 
identify, in the last fiscal year, actual 
sales amounting to over 2,800,000 lines 
of business, which the newspapers 
would not otherwise have received. 
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: 


1979 
NOVEMBER 
LINAGE 


The following linage tabulations have been compiled by Media Records, 

Inc. for the exclusive publication of Editor & Publisher. They may not be 

reprinted or published in any form without explicit permission from Media 

Records, Inc. NOTE: Newspapers marked with code below include advertis- 

ing in Parade or Family Weekly, approximate linage as follows: 
*Parade—73,112 tFamily Weekly—75,136 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


ABERDEEN, S.D. 


American News-e ...... 741,432 132,864 837,177 31,616 
tAmerican News-S .. 398,037 __ 12,056 _ 453,247 
Grand Total 1,139,469 144,920 1,290,424 31,616 
AKRON, OHIO 
Beacon Journal-e ...... 2,823,808 156,760 3,006,951 107,532 
*Beacon Journal-S - 1,435,596 _ 174,492 1,485,242 _ 222,372 
Grand Totol ........ 4,259,404 331,252 4,492,193 329,904 


NOTE: Beacon Journal-e and S changed from eight to six-column June 2, 
1975. 


ATLANTA, GA. 


Constitutionm ........ 3,226,736 932,138 3,058,569 

Journal-e .-. 3,719,324 891,406 4,454,745 124,965 
Journal & Constitution-S . 1,635,213 410,342 1,976,159 

Journal & Constitution-sat 523,902 


Grand Total 9,105,175 2,233,886 9,489,473 124,965 

NOTE: Effective with July 1, 1979, Media Records started reporting the 
combined sat. Journal and Constitution as a separate newspoper in a 
separate column. All linage for this sat. edition prior to July 1, 1979 is 
reported in the Journal-e column. 


BALTIMORE, MD. 


*News American-S ..... 902,777 273,160 892,670 266,792 
News American-e 1,636,575 34,272 1,761,050 24,744 
Sun-m ....... -. 2,202,320 145,772 2,227,418 15,104 
Sun-e - 2,545,234 119,548 2,720,408 29,760 
WOES cis el 2210117 _ 195,804 2,283,434 _ 211,540 

Grand Totol ........ 9,497,023 768,556 9,884,980 547,940 


NOTE: Sun-m, e and S changed from eight to nine column Sept. 6, 1976. 
News American-e and S$ changed from eight to nine column Oct. 25, 
1976. 


BERGEN COUNTY, N.J. 


Record-e 3,020,530 548,340 3,263,860 466,047 
*Record-S .. 1,833,223 _ 365,520 1,961,138 _ 396,612 
Grand Total - 4,853,753 913,860 5,224,998 862,659 


NOTE: Record-e and S changed from eight to nine column Jan. 1, 1977. 
NOTE: Record-e published 5 days a week only. 


BOCA RATON, FLA. 


1,015,914 46,290 970,759, 41,443 
- 643,976 _ 517,250 
1,659,890 46,290 1,488,009 41,443 


NOTE: News-e published 5 days o week only. 


1979 
FULL RUN PART RUN 


BOSTON, MASS. 


1978 
FULL RUN PART RUN 


Herald American-m 1,016,563 316,173 1,128,663 390,185 
Herald American-S ..... 567,228 338,629 588,03) 453,176 
Globe-e 2,199,708 149,664 
Globe-d . 3,020,040 175,960 2,984,317 207,788 
*Globe-S .... ... 2,639,044 _ 368,688 2,530,737 _ 454,236 

Grond Total ........ 7,242,875 1,199,450 9,431,456 1,655,049 


NOTE: Globe-e published 5 days a week only. 

NOTE: Herald American-m and S, and Globe-e, m and S changed from 
eight to nine-column Oct. 18, 1976. Globe effective Feb. 27, 1977. 
NOTE: Effective Feb. 4, 1979, the Globe-m and e became an all day 

newspaper. 


BOULDER, COLO. 


Camera-e ............ 2,298,531 18,560 2,183,843 67,968 
GCamerarS scr metres’ ce 792,411 721,360 
Grand Total ........ 3,090,942 18,560 2,905,203 67,968 
BRADENTON, FLA. 
Herald-e 1,506,838 1,356,783 
tHerald-S © 25,113 611,218 
Grand Total 2,231,951 1,968,001 
BUFFALO, N.Y. 
Courier Express-m ..... 1,171,896 99,799 1,285,984 39,697 
“Courier Express-S 1,309,272 74,388 1,339,584 40,544 
News-e - 2,946,903 91,088 3,029,224 125,456 
News-S Bae 382,676 4,096 443,169 
Grand Total 5,810,747 269,371 6,097,961 205,697 
CAMDEN, N.J. 
Courier Post-e ........ 2,843,125 183,772 3,190,303 470,372 
tCourier Post-S 716,229 42,912 
Grand Total ........ 3,619,354 226,684 3,190,303 470,372 


NOTE: Courier Post-e changed from eight to six-column Dec. 1, 1975. 
NOTE: Courier Post-S first publication Sept. 9, 1979. 


CHARLOTTE, N.C. 


News=e' acyerates tartoinic ss 2,071,163 109,616 2,112,049 87,160 
Observer-m 2,559,644 343,861 2,505,498 225,175 
*Observer-S 1,141,081 _ 203,324 1,152,393 _ 217,606 

Grand Total ........ 5,771,888 656,801 5,769,940 529,941 


NOTE: Observer-m and S and News-e changed from eight to six column 
June 2, 1975. 


CHICAGO, ILL. 


Tribune-m 2.2.0.0. 4,427,051 4,132,554 4,791,016 3,587,203 
Tribune-S . 2,709,738 1,196,644 2,765,848 1,369,518 
Sun Times-m . 3,176,000 684,632 3,351,592 695,088 
*Sun Times-S 1,093,727 _ 681,013 1,090,962 _717,844 


Grond Total 11,406,516 6,694,84311,999,418 6,369,653 
NOTE: Tribune-m and S changed from eight to nine-column July 1, 1975. 


CINCINNATI, OHIO 


Enquirer-m ..........- 4,323,457 4,153,484 

Enquirer-S 2,357,733 2,445,767 

Post=ewices ceca emesis 1,941,032 _ 157,243 2,394,350 _ 295,461 
Grand Total ........ 8,622,222 157,243 8,993,601 295,461 


NOTE: Post-e effective June 2, 1975 and Enquirer-m and S effective June 
3, 1975, changed from eight to nine-column. Effective Jan. 1, 1979, the 
Enquirer-m and S changed from 2835 lines per page format to 2700 
lines per page format. 


Ad Expenditure Trends 
November 1979 


A summary of newspaper advertising compiled by EDITOR & 
PUBLISHER from Media Records—64 Cities Report 


1979 1978 Dollar Change 
(000) (000) (000) 

Classifications Omitted Omitted Omitted % 
Retail 

November tic... ccc $ 434,499 So0,014 +ted0,825 +1322 

First Eleven Months 3,541,558 3,223,755 +317,803 + 9.9 
Department Stores 

(Included in Retail) 

Nowemberienes sanimicnr 100,692 96,088 + 4,604 + 4.8 

First Eleven Months 791,999 775,110 + 16,889 + 2.2 
General 

INOVeEMbDeTeneetee ete 101,781 91,063°*+ 10,718 +11.8 

First Eleven Months 862,706 763,538 + 99,168 +13.0 
Automotive 

November seers ace 17,982 14503 90,479) +24.0 

First Eleven Months 181,904 Talbot 40301 | 28.0 
Financial 

November terre. tse 22,577 19;992 + 12;585 +12.9 

First Eleven Months 214,697 182,805 + 31,892 +17.4 
Classified 

INOVEMber pe aeenern: 176,227 155,558 + 20,669 +13.3 

First Eleven Months 2,054,111 1,763,529 +290,582 +16.5 
Total Advertising 

Novembe teense 753,066 664,790 + 88,276 +13.3 

First Eleven Months 6,854,976 6,075,160 +779,816 +12.8 
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1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


CLEVELAND, OHIO 


Plain Dealer-m 3,967,755 456,345 4,133,077 498,539 
Plain Dealer-S -. 2,083,944 149,152 2,173,218 74,816 
Press-e ....... . 2,198,723 _ 670,529 2,428,059 811,825 


Grand Total 8,250,422 1,276,026 8,734,354 1,385,180 
NOTE: Effective Sept. 1, 1975, the Plain Dealer-m and $ changed from 
eight to nine-column. Press-e changed from eight to nine-column. 


COLUMBUS, GA. 


Enquirer (see note) 1,723,066 48,338 1,671,006 34,688 
*Ledger Enquirer-S 664,526 6,720 _ 682,438 
Grand Total ........ 2,387,592 55,058 2,353,444 34,688 


NOTE: Enquirer-m and Ledger-e sold in combination Mon. through Fri. 
Linage of one edition Enquirer-m is shown. 


COLUMBUS, OHIO 


Dispatch-e - 3,074,668 207,004 3,402,880 131,980 

Dispatch-S 1,820,127 163,680 1,955,727 94,120 

Citizen Journal- - 1,195,851 1,309,082 
Grandelclalee se ee 6,090,646 370,684 6,667,689 226,100 


NOTE: Dispatch-e and S and Citizen Journal-m changed from eight to 
nine-column Jan. 13, 1976. 
DALLAS, TEXAS 


Nows:mi-u.¥enee orton 5,762,399 402,305 4,886,138 540,347 
News-S ...... ~. 2,227,950 415,543 1,904,394 408,775 
Times Herald-e .. ~ 4743005 255,658 4,626,851 362,918 
*Times Herald-S ....... 2,304,247 _ 210,754 2,048,739 _ 191,664 

Grand Total .. . 15,037,601 1,284,260 13,466,122 1,503,704 


NOTE: News-m and S changed from eight to nine-column Dec. 29, 1975. 
Times Herald-e and $ changed from eight to nine-column Dec. 29, 1975. 


DAYTON, OHIO 


Journal Herald-m ...... 2,439,037 24,128 2,491,446 51,296 
News=@:vet.) Saami ins 2,556,213 308,073 2,631,223 439,810 
*“News-S 1,208,382 15,680 1,263,334 _ 15,840 

Gcdndstotal tenn cseroe 6,203,632 347,881 6,386,003 506,946 


NOTE: Journal Herald-m and News-e and S$ changed from eight to nine- 
column Oct. 6, 1975. 
DENVER, COLO. 


Rocky Mt. News-m . 4,721,983 4,694,098 
*Rocky Mt. News-S 1,141,787 5,680 1,220,201 
Poste .............. 4,244,988 136,994 4,178,051 185,849 
Post-S 5 2,603,732 2,412,463 
Grand Total ........ 12,712,490 — 142,67412,504,813 185,849 


NOTE: Post-e and $ changed from eight to nine-column Oct. 6, 1975. 


DETROIT, MICH. 
(note two listings) 


Free Press-m . 2,582,725 522,500 2,475,178 475,563 
Free Press-S . 1,015,561 370,119 974,414 532,423 
News-e . 3,747,584 921,038 3,903,074 807,299 
SNews-S.esciccupecnaert os 1,808,210 _ 670,833 1,942,783 _ 633,039 

Grand Total 9,154,080 2,484,490 9,295,449 2,448,324 
NOTE: News-e and S changed from eight to nine-column Dec. 29, 1975. 


News figures above reflect actual nine column measurements. 


Free Press-m ....... 2,582,725 522,500 2,475,178 475,563 
Free Press-S 1,015,561 370,119 974,414 532,423 
News=6 9 di.¢cvcteau. ess 3,457,072 853,158 3,600,235 745,405 
*“News-S . 1,728,251 _ 659,060 1,846,555 _ 621,781 

Grand Total ........ 8,783,609 2,404,837 8,896,382 2,375,172 


NOTE: News-e and S changed from eight to nine-column Dec. 29, 1975. 
News figures above reflect converted eight column measurements. 


DULUTH, MINN. 


Herald-e .. 1,029,049 103,408 1,031,259 26,424 
News Tribune-m ....... 1/329,155 120,280 1,312,101 21,984 
“News Tribune-S 820,027 _ 78408 870,688 __ 32,608 

Grand Total . 3,178,231 — 302,096 3,214,048 81,016 


NOTE: Herald-e published 5 days a week only. 
NOTE: News Tribune-m and S and Herald-e changed from eight to six 
column May 5, 1975. 


ERIE, PA. 
Times-e ¢ 1,745,856 14,528 1,930,977 20,032 
*Times News-S .. 872,240 6,400 879,778 14,976 
Grand Total . 2,618,096 20,928 2,810,755 35,008 
NOTE: Times-e & Times News-S changed from eight to nine-column Sept. 
pe FORT LAUDERDALE, FLA. 
News-e ......-.+-+-- 4,729,383 786,451 4,709,238 663,344 
*News & Sun Sentinel-S 2,136,021 370,463 2,036,596 240,720 
News & Sun Sentinel-sot 1,337,441 1,353,793 
Sun Sentinel-m ...... . 4,208,384 _ 954,889 3,347,188 _ 893,577 


Grand Total 12,411,229 2,111,803 11,446,815 1,797,641 
NOTE: News-e & Sun Sentinel-m published 5 days o week only. 
NOTE: News-e, Sun Sentinel-m & News & Sun Sentinel-S & sat changed 
from eight to six column Moy 12, 1975. 


GARY, IND. 
Post Tribune-e 2,248,223 373,711 2,238,445 348,150 
*Post Tribune-S 1,240,212 1,193,739 

Grand Totol 3,488,435 373,711 3,432,184 348,150 


NOTE: Post Tribune-e and S is an established nine-column format newspa- 
per and is measured accordingly. 


GRAND FORKS, N.D. 


Herald-e 1,095,791 22,480 1,149,692 58,832 
*Herald-S 524,062 _ 92,064 574,766 _ 79,070 
Grand Total 1,619,853 114,544 1,724,458 137,902 
HARTFORD, CONN. 
Courant-m 3,259,556 392,732 3,334,262 262,628 
*Courant-S 1,544,392 _ 432,694 1,415,434 _ 408,396 
Grand Total . 4,803,948 825,426 4,749,696 671,024 
HONOLULU, HAWAII 
Advertiser-m .. 2.0... 3,336,175 3,286,339 
Stor Bulletin-e ........ 3,428,215 3,473,702 
*Stor Bulletin & 
Advertiser-S 1,371,509 1,338,661 
Grand Total 8,135,899 8,098,702 


NOTE: Advertiser-m, Star Bulletin-e and Star Bulletin and Advertiser-S 
changed from eight to nine column May 3, 1976 


HOUSTON, TEXAS 


Chroniclee .......... 6,799,899 762,881 5,950,778 856,245 
Chronicle-S ...... 2,660,403 450,972 3,277,068 377,640 
Post-m . 5,449,532 676534 4,789,941 777,258 
HPS! Oem eee _ 1,683,403 _ 380,104 2,073,359 _ 298,378 

Grand Total _ 16,593,237 2,270,491 16,901,146 2,309,521 


NOTE: Chronicle-e and S$ and Post-m and S$ changed from eight to 
nine-column July 1, 1975. 
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1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


KANSAS CITY, MO. 


UTES Steyr SE ED 3,493,735 834815 3,378,756 715,851 
Stor-e ..... . 1,510,695 151,049 1,472,493 136,288 
Stor-S . 1,720,813 _ 447,624 1,883,734 _ 296,664 

Grand Total . 6,725,243 1,433,488 6,734,983 1,148,803 


NOTE: Star-e & S & Times-m changed from eight to six-column June 8, 
1975. 
LEXINGTON, KY. 


Herald (see note) . 2,505,776 87,160 2,699,953 208,116 
*Herald Leader-S "1,293,022 __ 21,456 1,302,146 _ 80,536 
Grand Total ...... 3,798,798 108,616 4,002,099 288,652 


NOTE: Herald-m and Leader-e sold in combination Mon. through Fri.; 
linage of one edition morning is shown. 
NOTE: Herald-m, Leader-e and Herald Leader-S changed from eight to 
nine-column Sept. 20, 1976. 
LITTLE ROCK, ARK. 
1,428,007 364,787 2,082,686 
712,546 _ 214,244 939,243 


Arkonsas Gazette-m 
“Arkansas Gazette-S 


Grand Total 2,140,553 579,031 3,021,929 
LONG BEACH, CALIF. 
Independent (see note) 2,611,443 577,817 2,517,224 793,13) 
“Independent Press 
Telegram-S_ . 881,856 39,736 _ 958,555 59,808 
Grand Total . 3,493,299 617,553 3,475,779 852,939 


NOTE: Independent-m and Press Telegram-e sold in combination Mon. 
through Fri. Linage of one edition Independent-m is shown. 


LONG ISLAND, N.Y, 


Newsdoy-e ...... 3,109,818 963,219 3,346837 1,125,143 
Newsday-S 1,649,772 _ 772,875 1,666,162 _ 555,246 
Grand Total 4,759,590 1,736,094 5,012,999 1,680,389 


NOTE: Newsdoy-e and $ changed from five to six column Sept. 11, 1978. 
LOS ANGELES, CALIF. 


Times-m 6,730,410 3,662,844 6,530,696 3,605,027 
Times-S 3,321,960 1,600,235 3,291,141 1,417,618 
Herald Examiner-e 1,124,492 45,312 1,118,328 74,076 
Herald Examiner-S 337,786 26,528 _ 360,250 


Grand Total 11,514,648 5,334,919 11,300,415 5,096,721 
LOS ANGELES/SAN FERNANDO VALLEY, CALIF. 


Valley News-m . 3,429,590 838,455 
tValley News-S 1,112,311 69,748 
Grand Total . 4,541,901 908,203 


NOTE: Valley News-m published 5 days a week only. 

NOTE: Not measured by Medio Records in 1978. 

NOTE: Valley News began publishing a Monday edition effective Sept. 10, 
1979. Previously, this newspaper was published Tues. through Sun. only. 


MACON, GA. 
Telegraph (see note) 1,469,259 120,605 1,494,632 158,801 
“Telegraph & News-S 665,256 59,933 _ 703,080 23,109 
Grand Total 2,134,515 180,538 2,197,712 181,910 


NOTE: Telegraph-m and News-e sold in combination Mon. through Fri. 
Linage of one edition Telegraph-m is shown. 


MANCHESTER, N.H. 


Union Leader-d 1,605,571 195,168 1,697,054 
“New Hampshire News-S 689,904 169,144 _ 785,329 
Grand Total 2,295,475 364,312 2,482,383 
MEMPHIS, TENN. 
Commercial Appeal-m ... 2,979,870 259,136 2,762,322 310,259 
Commercial Appeal-S 1,370,839 1,311,734 101,980 
Press-Scimitar-e 1,893,805 _ 255,965 1,965,711 _ 250,688 
Grand Total 6,244,514 515,101 6,039,767 662,927 


NOTE: Commercial Appeal-m and S and Press Scimitar-e changed from 
eight to nine column July 1, 1975. 


MIAMI, FLA. 


Herald-m ........ . 4,473,335 1,504,327 4,146,911 1,305,868 
Herald-S 2,227,133 662,842 1,897,119 853,842 
News-e 46 2,115,282 55,804 1,921,249 12,944 

Grand Total - 8,815,750 2,222,973 7,965,279 2,172,654 


NOTE: Herald-m and S and News-e changed from eight to six-column Mar. 
3, 1975. 


MILWAUKEE, WISC. 


Sentinel-m 2,021,058 1,902,628 9,600 
Journal-e . 4,106,999 675,278 3,452,319 1,201,088 
Journal-S ....... 2/310,272 _ 383,497 2,137,475 600,320 

Grand Total 8,438,329 1,058,775 7,492,422 1,811,008 


NOTE: Sentinel-m, and Journal-e and S changed from eight to nine-column 
Oct. 1, 1979. 


MINNEAPOLIS, MINN. 


Tribune-m ....... . 2,283,525 140,276 1,985,339 92,462 
Tribune-S - 2,114,235 519,650 2,101,666 535,419 
SA EOENS cs Seer 2,573,392 $78,572 2,951,976 618,037 
Stor & Tribune-sot 363,199 

Grand Total . 7,334,351 1,238,498 7,038,981 1,245,918 


NOTE: Tribune-m and S$ and Star-e changed from eight to six-column May 
Sil 9703 

NOTE: Tribune-m and Stor-e had a combined sat. edition in 1978. The 
linage is shown in the Star-e. For 1979 the sat. edition is listed 
separately and the Tribune-m and Star-e ore published 5 days a week 
only. 


NASHVILLE, TENN. 


Banner-e ....... 2,547,276 242,040 2,698,540 171,968 
Tennessean-m 2,663,927 242,392 2,665,772 180,416 
*Tennessean-S . 1,393,434 _ 158,640 1,299,276 _ 152,004 

Grand Total 6,604,637 643,072 6,663,588 504,388 


NOTE: Tennessean-m and S, and Banner-e changed from eight to nine- 
column Jan. 2, 1978. 
NEW YORK, N.Y. 
3,525,014 . 118,800 
3,212,473 1,476,418 
1,771,127 1,684,133 
942,705 1,727,673 
878,633 


2,971,974 
2,784,115 
1,869,130 

683,780 
1,259,596 
. 520,957 
5,007,024 10,089,552 3,461,796 


59,400 
1,058,093 
1,164,189 
1,180,114 


Sebaemntae 10,329,952 


Grand Total 
NOTE: Times-m and S changed from eight to nine column Sept. 7, 1976. 
News-m and $ changed from five to six column Sept. 6, 1976. 
NOTE: Times and News did not publish Nov. 1 through Nov. 5, 1978 due to 
strike conditions. 
NOTE: Post-S discontinued after issue of Nov. 26, 1978. 
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1979 1978 
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NEWARK, N.J. 


Star Ledger-m 3,869,585 182,043 3,957,340 176,004 
*Stor Ledger-S ... - 2,457,961 _ 263,192 2,523,846 _ 207,084 


Grand Total . 6,327,546 445,235 6,481,186 383,088 
NOTE: Star Ledger-m and S$ changed from eight to nine column Sept. 7, 
1976. 


OAKLAND, CALIF. 


Tribune-e 2,629,772 253,374 2,520,769 154,463 
*Tribune-S walls Olz 72,912 1,143,200 __ 51,032 
Grand Total ........ 3,781,689 326,286 3,663,969 205,495 
ORANGE COUNTY, CALIF. 
Register=dl. rar vsrraavayies 5,856,930 97,424 5,407,340 33,144 
tRegister-S - 1,913,382 1,818,056 
Grond Totol 7,770,312 97,424 7,225,396 33,144 
PASADENA, CALIF. 
Stor News-d .......... 1,210,825 199,520 1,311,526 231,517 
“Stor News-S ......... 526,559 19,052 _ 493,164 6,165 
Grand Total ........ 1,737,384 218,572 1,804,690 237,682 
PASSAIC, N.J. 
Herald News-e 1,349,839 195,262 1,536,075 243,839 


tHerald News-S .. . 514,511 _ 218,064 _ 528756 _ 167,095 


Grond Total 1,864,350 413,326 2,064,831 410,934 
NOTE: Herald News-e changed from eight to nine-column Oct. 4, 1976. 
News-sat. changed from nine to tabloid seven-column Sept. 2, 1978. 


PATERSON, N.J. 
News-d 1,167,516 177,304 1,265,897 124,080 
NOTE: News-m changed from eight to nine-column Sept. 19, 1977. News- 
sat. changed from nine to tabloid six-column Aug. 26, 1978. 


PEORIA, ILL. 


Journal Star-d 1,985,357 125,168 2,383,689 131,820 
“Journal Stor-S - "918,809 __74,024 1,131,964 __ 63,696 
Grand Total ........ 2,904,166 199,192 3,515,653 195,516 
PHILADELPHIA, PA. 

Bulletin-e 2,202,800 1,021,367 2,200,180 1,410,432 
*BulletinS . 705,996 477,450 905,623 509,684 
Inquirer-m 2,834,245 294,383 2,831,468 262,562 
Inquirer-S .. 2,075,508 658,530 2,099,950 667,566 

News-e . . 1,236,881 11,040 1,121,201 
Grond Total ........ 9,055,430 2,462,770 9,158,422 2,850,244 


NOTE: Bulletin e and S changed from eight to six-column May 19, 1975. 
Inquirer-m and $ changed from eight to six-column May 19, 1975. 
News-e changed from six to five-column May 19, 1975. The data in this 
rene covering the News-e reflects the converted linage to six-column 
ormat. 


PITTSBURGH, PA. 


Post Gozettem ....... 1,439,020 193,647 1,569,299 243,181 
Presse erat .. 2,563,162 304,023 2,757,160 323,932 
*Press= 9:8 55.20 » 2,231,769 2,139,885 

Grand Total ........ 6,233,951 497,670 6,466,344 567,113 


NOTE: Post Gazette-m and Press-e and S changed from eight to nine- 
column Sept. 1, 1975. 


PROVIDENCE, R.i. 


Bulletinwe ............ 1,904,390 761,735 2,132,375 533,325 
Journal-m .. - 2,115,214 547,226 2,123,637 514,600 
Journal-S ..... 1,643,763 _ 182,160 1,704,298 _ 148,416 

Grand Total ........ 5,663,367 1,491,121 5,960,310 1,196,341 


NOTE: Bulletin-e and Journal-m have a combined sat. edition. The linage is 
only shown in the Bulletin-e. 
NOTE: Bulletin-e and Journal-m and S changed from eight to nine column 
July 1, 1977. 
ROCHESTER, N.Y. 
2,103,359 173,000 2,261,589 
1,206,679 97,664 1,223,241 


243,480 
107,040 


Democrat & Chronicle-m 
Democrat & Chronicle-S 


Times Union-e ........ 1,575,314 _ 123,767 1,768,800 _ 120,432 
Grand Total ........ 4,885,352 394,431 5,253,630 470,952 


NOTE: Democrat & Chronicle-m and S and Times Union-e changed from 
eight to nine-column Oct. 20, 1975. 


SACRAMENTO, CALIF. 


Bee- i 0s cioerayentere veges 3,850,981 746,602 3,515,300 783,744 
*Bee-S 1,387,368 467,312 1,198,818 390,760 
Union-m 2,899,719 365,236 2,794,993 207,552 
PUnion=S es were 703,779 _ 241,352 _ 769,211 79,424 

Grand Total ........ 8,841,847 1,820,502 8,278,322 1,461,480 


NOTE: Bee-e and S and Union-m and S changed from eight to nine-column 
Sept. 1, 1975. 


ST LOUIS, MO. 


Globe Democrat-m 2,519,016 238,640 1,308,308 263,984 
Globe Democrat-we 1,234,249 763,625 2,496 
Post Dispatch-e ....... 2,271,273 259,182 1,586,151 48,565 
“Post Dispatch-S ...... 2,442,281 1,745,995 51,552 

Grond Total ........ 8,466,829 497,822 5,404,079 366,597 


NOTE: Globe Democrat-m published 5 days a week only. 

NOTE: Post Dispatch-e and S and Globe Democrat-m and weekend changed 
from eight to nine column Apr. 5, 1976. 

NOTE: All newspapers did not publish Nov. 21 through Nov, 30, 1978 due to 
strike conditions. 


ST. PAUL, MINN. 

1,565,289 1,323,579 

1,648,904 1,704,715 

Dispatch-e . 2,388,677 _ 297,981 2,475,098 _ 266,118 
Grand Total 5,602,870 297,981 5,503,392 266,118 

NOTE: Pioneer Press-m and Dispatch-e has a combined sat. edition; the 
linage is shown in the Dispatch-e. 

NOTE: Pioneer Press-m and S$ and Dispatch-e changed from eight to six 


column May 5, 1975. 


ST PETERSBURG, FLA. 
2,543,478 62,110 2,493,164 


Pioneer Press-m 
*Pioneer Press-S 


Independent-e 92,952 


Times-m 3,507,708 1,389,742 3,283,811 1,256,091 
i Cora o BES Sera Nii 1,543,602 _ 601,127 1,476,033 _ 536,689 
Grond Total ........ 7,594,788 2,052,979 7,253,008 1,885,732 


SALEM, OREGON 


Oregon Statesman-m . 2,990,363 3,146,877 
TStatesman Journal-S ... 796,989 876,447 
Capitol-e . 2,098,931 2,302,920 

Grand Total ........ 5,886,283 6,326,244 


NOTE: Oregon Statesman-m, Capitol Journal-e and Statesman Journal-S 
changed from eight to nine column Oct. 1975. 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


SAN ANTONIO, TEXAS 


Expresssm: ceri. oe 3,230,031 243,608 3,008,370 368,640 
tExpress-News-S .. 1,271,485 270,384 1,241,941 120,768 
Express-News-sat. ...... 532,409 524,455 
News-e ....... -.. 2,498,922 210,384 2,454,777 287,024 
Light-e .. 2,864,870 248,376 3,271,443 103,975 
*Light-S ..... . 1,230,867 296,512 1,497,117 
Light-sot. -.- 445,268 _ 431,722 

Grond Total ........ 12,073,852 1,269,264 12,429,825 880,407 


NOTE: Express-m, News-e and Light-e published 5 days a week only. 

NOTE: Express-m, Express News-S and sat., News-e and Light-e, S and sat. 
changed from eight to nine-column—Express-m, Express-News S and 
sat. Jan. 19, 1977; News-e Jan. 18, 1977 and Light-e, S and sat. June 15, 
1976. 


SAN DIEGO, CALIF. 


Unlonsm went eat tes 4,188,845 211,885 3,958,967 120,783 
Union-S . 1,750,018 1,664,089 
Tribune-e .... . 4564631 _ 178228 4,411,779 _ 120,791 
Grond Total ......... 10,503,494 390,113 10,034,835 241,574 
SAN FRANCISCO, CALIF. 
Chronicleem .......... 2,575,333 1,141,165 2,473,667 1,187,857 
Examiner=@nn scenes 2,576,269 1,149,482 2,477,792 1,145,600 
Examiner & Chronicle-S 1,448,275 337,968 1,416,010 324,760 
Grand Total ........ 6,599,877 2,628,615 6,367,469 2,658,217 
SAN JOSE, CALIF. 
Mercury-m ..........- 6,020,285 371,226 5,833,637 252,395 
News-e ....... . 4,754,251 180,795 4,430,474 196,802 
*Mercury-News-S 2,537,797 24710 2,221,988 
Grand Total ........ 13,312,333 576,731 12,486,099 449,197 


NOTE: Mercury-m and News-e has a combined sat. edition; the linage is 
only shown in the Mercury-m. 


SHREVEP ORT, LA. 


Journal-e . 1,739,718 94,832 1,691,660 126,240 
Times-m ... 2,684,256 136,840 2,625,325 139,256 
*Times-S |... ».. 1,076,974 1.134143 ___ 6,720 

Grand Total ........ 5,500,948 231,672 5,451,128 272,216 


NOTE: Times-m and S$ and Journal-e changed from eight to nine column 
Jon, 2, 1977. 


SYRACUSE, N.Y. 


Herald Journal-e ...... 2,185,164 7,377 2,316,650 13,187 
*Herald American-S el 196/275 13,586 1,245,649 22,343 
Post Stondard-m ....... 1,309,471 99,116 1,312,071 82,838 

Grand Totol ........ 4,692,910 120,079 4,874,370 118,368 


NOTE: Post Standard-m, Herald Journal-e and Herald American-S changed 
from eight to nine column Sept. 1, 1976. 


TALLAHASSEE, FLA. 


Democrat-m 2,130,326 52,944 1,444,395 
*“Democrat-S 2 866,023 29,264 _ 725,363 
Grand Total . 2,996,349 82,208 2,169,758 


NOTE: Democrat-e and 5 changed from eight to six column Aug. 1, 1976. 
TAMPA, FLA. 


Tribune-nje sce tee ot 3,569,247 1,140,613 3,322,789 1,105,055 
AUITOCL abr senor 1,648,934 210,120 1,545,961 120,724 
Times-e ; 2,334,612 2,143,066 

Grand Total ........ 7,552,793 1,350,733 7,011,816 1,225,779 


NOTE: Tribune-m and S and Times-e changed from eight to nine-column 
Oct. 27, 1975. 


WASHINGTON, D.C. 


Post-m . 5,328,154 1,028,161 5,282,310 870,581 
*Post-S - 2,303,005 761,570 2,489,444 703,089 
Star-e . 2,319,685 511,325 2,138,431 640,721 
Stor-S 822,197 _ 332,608 _ 689,997 _ 230,036 


Grond Total ........ 10,773,041 2,633,664 10,600,182 2,444,427 
NOTE: Post-m and S and Star-e and S changed from eight to nine column 
Aug. 2, 1976. 


WEST PALM BEACH, FLA. 


Rostmigee are ance 3,559,517 192,175 3,358,312 205,900 
Times-e - 3123645 166,355 3,041,155 203,928 
*Post Times-S ... ~ 1,686,092 _ 140,896 1,589,901 _ 108,996 

Grand Totol ........ 8,369,254 499,426 7,989,368 518,824 


NOTE: Post-m and Times-e have a combined sat. edition; the linage is only 
shown in the Post-m, 

NOTE: Post-m, Times-e and Post Times-S changed from eight to six-column 
Oct. 1, 1975. 


WESTCHESTER ROCKLAND, N.Y. 


Reporter Dispatch-e .. 1,763,319 356,275 1,929,742 307,503 
tReporter Dispatch-S . _ 783,909 67,584 _ 905,276 __ 23,360 
Grand Total ........ 2,547,228 423,859 2,835,018 330,863 
WICHITA, KANS. 
Eagle-m 2,532,185 442,794 2,528,681 475,265 
Beacon-e 1,264,398 48,400 1,104,488 35,664 
*Eagle Beacon-S ...... 784,835 _ 263,252 _ 836578 _ 234,016 
Grand Total ........ 4,581,418 754,446 4,469,747 744,945 


NOTE: Eagle-m and Beacon-e has a combined sat. edition; the linage is 
only shown in the Eagle-m. 

NOTE: Eagle-m, Beacon-e and Eagle Beacon-S changed from eight to six 
column Sept. 1, 1975. 


NOVEMBER 1979/1978 
LINAGE FIGURES 
SUPPLIED BY PUBLISHER 


ALBANY, N.Y. 
Times-Union-m ........ 1,956,722 1,896,874 
Knickerbocker News-e 1,228,191 1,193,127 
Times-Union-S_........ 820,038 864,246 
Grond Total ........ 4,004,951 3,954,247 


NOTE: Hearst Newspaper period runs Oct. 29-Nov. 25, 1979. 


ALTOONA, PA. 
IMigtor=0 S)iere aces) 2,379,790 2,199,134 
ANAHEIM, CALIF. 
Bulletine ............ 1,576,456 1,466,248 
ARLINGTON HEIGHTS, ILL. 
Herald-m 1,435,532 99,285 1,693,552 95,379 
Herald-S 390,935 _ 37,572 _ 319,502 _ 20,193 
Grand Total ........ 1,826,467 136,857 2,013,054 115,572 


NOTE: Herald m and S changed from eight to six-column Mar. 17, 1969. 
EDITOR & PUBLISHER for January 19, 1980 
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1979 1978 
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BANGOR, ME. 
laily News-m . 1,749,631 1,710,116 
BIRMINGHAM, ALA. 
BOWS=B SNS sit) feft rise thet 2,928,632 390,292 3,110,324 287,336 
lews-S ...... 1,417,276 1,521,562 
ost-Herald-m 1,761,956 1,695,190 
Grand Totol ........ 6,107,864 390,292 6,327,076 287,336 
BRANTFORD, ONT. 
RES ONO icin tare aine.s. = 1,940,831 2,134,658 
BURLINGTON, VT. 
‘ree Press-m 1,878,100 1,950,060 
‘ree Press-S 288,106 239,162 
Grand Total 2,166,206 2,189,222 
CASPER, WYO. 
itar-Tribune-mS ....... 2,545,844 2,071,930 


NOTE: Includes inserts—257,488 lines in 1979. 199,948 lines in 1978. 
Family Weekly not included—79,673 lines in 1979. 


DAVENPORT, IOWA 


uad-City Times-e/m . 4,881,912 4,647,216 

Quad-City Times-S..... 904,302 966,994 

Grand Total ........ 5,786,214 5,614,210 
DES MOINES, IOWA 

Register-m 947,792 353,688 966,723 268,333 

Tribune-e -. 1,497,987 1,551,138 

Register-S .... . 1,058,822 55,542 1,032,729 _ 108,115 

Grond Total ........ 3,504,601 409,230 3,550,590 376,448 
DOVER, DELAWARE 
Yelaware State News-eS —-1,151,142 1,352,850 
NOTE: Figures shown ore on 8-column basis. 
EDMONTON, ALTA. 
SUNOCO Lh e's 5 chee sero 6,065,111 5,682,014 
FORT WAYNE, IND. 

News-Sentinel-e 2,299,395 21,147 2,581,474 16,086 
' Journal-Gazette-m 1,775,186 1,991,038 7,462 
| Journal-Gozette-S ..... 944/286 999,852 

Grand Total . 5,018,867 = 21,147 5,572,364 23,548 
FORT WORTH, TEX. 
| itur-Telegram-m ...... 3,623,338 268,954 3,203,760 
| jtor-Telegram-e .. 3,898,932 293,486 3,550,722 
| star-Telegram-S .. . 1,930,692 _ 206,146 1,670,410 
Grand Total 9,452,962 768,586 8,424,892 
OTE: Includes inserts and zoned editions for Nov. 1979. 
INDIANAPOLIS, IND. 
BRED irs cic since sisal es 3,293,045 3,483,283 
-.. 2,547,900 2,752,428 
- 1,836,390 1,709,828 
Grand Total ........ 7,677,335 7,945,539 
KITCHENER-WATERLOO, ONT. 
tecord-e . 3,179,824 3,206,492 
LETHBRIDGE, ALTA. 
Nerald-e 1,687,962 1,615,476 
. LINCOLN, NEB. 

ournal-Star-d/S ....... 2,280,964 2,475,662 

| 1OTE: Includes inserts—476,238 lines in 1979; 397,278 lines in 1978. 


} 
7 


, 
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LOUISVILLE, KY. 


ourier-Journal-m ...... 3,144,558 3,006,701 
ovisville Times-e ...... 2,959,930 3,000,448 
‘ourier-Journal & 
BimOS-S ih Peveic.n/crsiie-e 1,893,040 1,867,952 
Grand Total 7,997,528 7,875,101 


NOTE: ROP display linage is published on 6-column basis but converted to 
8-column basis above. Classified published and reported on 10-column 
basis. 


MADISON, WISC. 


‘aptial Times-e 2,506,311 2,422,686 
State Journal-m .. 2,562,851 2,432,691 
itate Journal-S - 1,025,502 1,042,003 

Grand Total 6,094,664 5,897,380 


NOTE: 6-column pages converted to 8-column. Includes legal. 
MERIDEN, CONN. 


~Record-Journal-m ...... 1,389,696 1,370,096 
MONROE, LA. 

Norld-m 1,713,502 1,478,232 

“News Stor-e . 1,535,338 1,367,100 

Norld-S ....,. . _ 814,506 787,668 

Grand Total . 4,063,346 3,633,000 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


MONTREAL, QUEBEC 


Gozette-m . 4,715,920 4,367,219 
Le Devoir-m 688,294 725,062 
Le Dimanche-Matin-S ... _ 399,252 415,224 
Grand Total ........ 5,803,466 5,507,505 
NOTE: Le Dimanche-Matin includes inserts—112,344 lines in 1979; 62,090 
lines in 1978. 
NASHUA, N.H. 
Telegraph-e .......... 1,876,875 1,725,990 
NEWPORT NEWS, VA. 
Daily Press-m 2,612,862 2,592,856 
Times-Herald-e . maine ore oe 1,478,022 
Daily Press-S -. 2,389,142 2,511,782 
Grand Total 6,380,136 6,582,660 
NORFOLK, VA. 
Virginian-Pilot-m ...... 3,141,015 253,125 3,044,061 241,929 
Ledger-Stor-e .......- 2,562,194 624,139 2,518,375 603,937 
Virginian-Pilot & 
Ledger-Stor-S...... 1,566,696 _ 318,356 1,477,153 _256,351 
Grond Total ........ 7,269,905 1,195,620 7,039,589 1,102,217 
NORTH BAY, ONT. 
Nugget-e 1,420,835 1,408,374 
NORTH PLATTE, NEB. 
Telegraph-mS ......... 887,919 876,012 


NOTE: Includes Family Weekly—79,948 lines in 1979; 72,917 lines in 1978. 


OGDEN, UTAH 
Standard-Examiner-e . 2,360,774 2,428,152 
Standard-Examiner-S 890,230 _ 849,122 
Grand Total ........ 3,251,004 3,277,274 


NOTE: Sunday includes Family Weekly —78,890 lines in 1979; 83,314 lines 
in 1978. 
we OKLAHOMA CITY, OKLA. 


Oklahoman-m 2,677,901 833,936 2,694,260 646,502 
Times-e ....... 2,515,730 723,775 2,486,565 553,998 
Oklahoman-S 1,365,591 1,365,228 
Grand Total 6,559,222 1,557,711 6,546,053 1,200,500 
OMAHA, NEB. 
World-Herald-meS ..... 4,072,936 4,270,602 
ORLANDO, FLA. 
Sentinel Stor-a/dS ..... 4,877,642 1,033,662 4,668,258 981,974 
OTTAWA, ONT. 
Le Droit-e .......,.. + 2,295,145 2,341,156 
PALM SPRINGS-PALM DESERT, CALIF. 
Desert Sun-e ......... 1,957,850 1,384,649 
PHOENIX, ARIZ. 
Republic-m ........... 5,338,396 389,648 5,092,066 
Gozette-e ... - 5,334,350 389,648 4,991,784 
Republic-S - 2,419,326 2,083,256 
Grond Total ........ 13,092,072 779,29612,167,106 
PORTLAND, MAINE 
Press Herald-m 1,372,847 1,365,243 
Express-e ...... 1,171,079 1,147,108 
Telegraph-S_ .......... 814,647 855,250 
Grand Totol ........ 3,358,573 3,367,601 
PORTLAND, ORE. 
Oregonian-mS ........ 6,527,248 6,322,554 
Oregon Journal-e ...... 2,490,040 2,178,022 
Grond Total ........ 9,017,288 8,500,576 
READING, PA. 
Times-m/Eagle-e 1,943,398 2,046,106 
Eagle-S ....... - _ 893,152 901,804 
Grand Total 2,836,550 2,947,910 
RICHMOND, VA. 
Times-Dispatch-m . 2,492,605 2,400,312 
News Leader-e . 1,993,560 2,060,768 
Times-Dispatch-S_..... 1,458,979 1,423,103 
Grand Total ... 5,945,144 5,884,183 
NOTE: Port-run and comics not included. 
RIVERSIDE, CALIF. 
Enterprise-m ......... 2,674,462 2,474,248 
Press-@ sciences . 2,299,458 2,183,706 
Press-Enterprise-S ..... 564,928 578,816 
Grond Total ........ 5,538,848 5,236,770 


NOTE: Porade linage or preprinted inserts not included. 

SANTA BARBARA, CALIF. 
News-Press-eS 3,218,859 2,917,593 
NOTE: Parade linage not included. 


1979 1978 
FULL RUN PART RUN FULL RUN PART RUN 


SCOTTS BLUFF, NEB. 
Star-Herald-mS 970,240 1,050,321 
NOTE: Includes Family Weekly—19,800 lines in 1979; 72,721 lines in 1978. 


SEATTLE, WASH. 


Post-Intelligencer-m . 2,006,861 2,139,606 
Post-Intelligencer-S - _ 699,082 661,580 
Grond Total ........ 2,705,943 2,801,186 
Times 0 Sh enrol raya eee 4,588,794 4,530,204 
SOUTH BAY (TORRANCE) CALIF. 
Breeze oi tis oeset:3, ese 4,116,364 4,073,776 
SPOKANE, WASH. 
Spokesman-Review-m 1,883,771 1,827,544 
Spokesman-Review-S 1,021,318 1,020,724 
Daily Chronicle-e - 1,963,799 1,977,186 
Grand Total ........ 4,868,888 4,825,454 
TACOMA, WASH. 
News-Tribune-e & 
Tribune-Ledger-S . 4,182,038 4,049,542 
TOLEDO, OHIO 
Blade-e .. 2,701,970 2,821,804 
Blade-S HS ac -. 1,579,704 1,461,033 
Grand Total ........ 4,281,674 4,282,837 
TOPEKA, KANSAS 
Daily Copita-m ........ 1,420,961 1,473,948 
State Journal-e ....... 1,024,159 1,016,382 
Captial-Journal-S 5 625,058 636,202 
Grand Total . 3,070,178 3,126,532 
TORONTO, ONT. 
5,216,431 5,296,242 
. 2,767,102 2,353,425 
7,983,533 7,649,667 
TUCSON, ARIZ. 
Stars eee ere 3,693,396 3,742,438 
Citizen-e .. 3,687,404 3,739,358 
StareSi (costes . 1,257,634 1,127,084 
Grand Total 8,638,434 8,608,880 
NOTE: Sunday includes Parade linage. 
TULSA, OKLA, 
Worlds’ sigs scetenuses 3 1,972,530 2,118,593 
Tribune-e ... - 1,937,076 2,081,633 
WorldS' o'er acc 971,457 926838 
Grand Total .......-. 4,881,063 5,127,064 
VANCOUVER, B.C. 
STS Bete SAR SN ie ae 3,819,259 


NOTE: Includes Weekend Magazine. Due to strike conditions the Sun did 
not publish during Nov. 1978. 


WAUKEGAN, ILL. 


News-Sun-e .......... 2,387,840 2,544,640 
WILKES-BARRE, PA. 
Times- Leader-News 
Record-ao/d ......... 1,364,797 439,404 
WILMINGTON, DEL. 
News-Journal-m-e ..... 2,605,162 2,595,152 
News-Journal-S .. _ 858219 672,112 
Grand Total ... 3,463,381 3,267,264 
WILMINGTON, N.C. 
Sfor-m\ oer ated 1,308,188 1,190,742 
Star-News-S ... - _ 396,088 436,226 
Grand Total 1,704,276 1,626,968 
WINDSOR, ONT. 
Stor-e . 2,992,948 2,922,171 
WINNIPEG, MAN. 
Tribune-e ......-. . 3,841,253 3,461,322 
Free Press-e ......... 3,611,908 3,644,589 
Grond Total ........ 7,453,161 7,105,911 
WINSTON-SALEM, N.C. 
Journal-m ............ 2,240,910 2,222,388 
Sentinel-e .........-. 1,888,656 1,830,682 
Journal-Sentinel-S ; 958,258 859,670 
Grand Total ... 5,087,824 4,912,740 
WORCESTER, MASS. 
Telegram-m . 1,359,232 1,309,644 
Gozette-e ... : 1,338,824 1,254,267 
Telegram-S .... 1,285,459 1,172,665 
Grand Total 3,983,515 3,736,576 


(Deaths 


St. Crairm McKetway, 74, writer for 
The New Yorker for three decades, ear- 
lier in his career a reporter or an editor 
for the New York World and New York 
Herald Tribune, Chicago Tribune and 
Bangkok (Thailand) Daily Mail; January 
10. 

* * * 

Howe G. WHEELOocKk, 68, an advertising 
representative for Newhouse Newspa- 
pers for the last 16 years and before that 
for the Scripps-Howard newspapers; 
January 9. 

* * * 

Keity B. Kenyon, technical sales rep- 
resentative for Consolidated Newsprint 
Inc.; December 31. 
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Tueopore G. Scuwartz, 55, vicepresi- 
dent of marketing at the Azoplate divi- 
sion of American Hoechst Corporation; 
January 6. 


High production wax 
for smooth coaters 


Portage has introduced a high-produc- 
tion wax for smooth roller waxing 
machines called HI PRO Wax. 

The wax is a high-tack adhesive, for- 
mulated to maintain proper viscosity at 
higher temperatures smooth roller coat- 
ers require. 

HI PRO Wax is packaged in silicone- 
treated release sleeves, with 160 cubes 
per 40-lb. box. 


Correction 


In the listing of the top 25 circulation 
newspapers in the Epitor & PuBLisHeEr for 
December 29, the Dallas (Tex.) News 
was omitted. The News has an average 
paid circulation of 286,781 (ABC, Sep- 
tember 30). This total ranks the News in 
25th place ahead of the Kansas City Star. 


* * * 


In the January 5 edition of E&P, it was 
incorrectly reported that Landmark 
Community Newspapers Inc. had ac- 
quired the Rockport (Ind.) Journal and 
Tell City (Ind.) News from Garth and 
Martha Whipple during 1979. Actually, 
the Journal was acquired in 1978 and the 
News was acquired in 1972. Neither was 
owned by the Whipples. 
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Syndicates 


By Lenora Williamson 


Moral—Move West; find new Western strip 


When Field Newspaper Syndicate 
moved from its base in Chicago last 
March to Irvine, California, the syndi- 
cate president already had decided it was 
time for a new western adventure strip to 
be added to the roster. 

And once in the West, Richard Sherry 
sought out Montana cartoonist Stan 
Lynde,-a westerner by birth and inclina- 
tion. Lynde has long been steeped in his- 
tory of the Old West—being born in Bil- 
lings and growing up on the Crow Indian 
Reservation near Lodge Grass, Mon- 
tana. 

Lynde had his own strip, ‘Rick 
O’Shay’’, for 20 years until he left the 
Chicago Tribune-New York News Syn- 
dicate in a contract dispute a couple of 
years ago. 

After that, Lynde had worked on his 
paintings of western action, wildlife and 
landscape. They sold well. 

When the 1979 deal was struck with 
Field, Lynde set about creating his cast 
of characters with the scene to be post- 
Civil War years in a small community of 
Montana territory. His title character 
emerged as ‘‘Latigo’’, a nickname given 
to the hero Cole Cantrell. 

As a youngster Lynde was often in the 
company of old cowboys, traveling with 
his family wherever the sheep-raising 
business took them. He fell in love with 
what the cowboys were and what they 
stood for—but thinks that most fictional 
cowboys don’t capture the spirit of those 
men very well. He intended that Cantrell 
would. 

Lynde’s mother had taught him to 
draw and he went on from high school to 
the University of Montana, Missoula, as 
a major in journalism with a minor in art. 
College days were cut short with 1951 
enlistment in the Navy. Shipping out to 
Gaum, Lynde began doing a humor car- 
toon strip on Navy life, ‘‘Ty Foon’’, for 
the daily Marianas Mariner. 

Returning briefly to Lodge Grass, 
Lynde then got a job as a reporter-artist 
for a short-lived weekly in Colorado 
Springs, and then it was off to New York 
City with a bus ticket and $30. The job 
finally landed: typing for the Wall Street 
Journal. But Lynde soon moved up to 
reporter, attending art school by night. 
In 1957, he created ‘‘Rick O’Shay.”’ 

Field Synducate launched ‘‘Latigo”’ 
last June, with a marketing plan of con- 
centrating in the West and then moving 
to the Midwest and East. ‘‘Latigo’’ is 
now being sold around the country. 

And representative of the strip’s ac- 
ceptance, CBS-Fawcett has signed a 
4-book deal to novelize ‘‘Latigo’’ stories 
_ for distribution in paper backs. And hap- 
pily, adds President Sherry, an arrange- 
ment has just been made with an interna- 
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Stan Lynde 


HEY, DAD —THE E's A) 
TRAFFIC CoP BEHIND _. 


AFTERNOON, GENTLEMEN/ 
IM CALLED LATIGO, AND 
I'M HERE TO SEE MR. MAX! 


Frank Dickens 


4 | 
4 ‘ WY: 


Excerpt from Stan Lynde’s Western strip, “Latigo” 


DRIVING WITHIN THe 
LIMTS AND WE'RE La 


ON THE RIGHT SIDE 
OF THE ROAD... 


WENE NOTHING To 
ABOUT... 


UR 


H 
'AM BEING KIDNAPPED, i 


Excerpt from Dickens’ new humor strip 


tional combine to distribute ‘‘Latigo”’ 
comic books in Europe and elsewhere 
around the world. 

Lynde lives in Red Lodge, near the 
Crow reservation. He was a Deputy U.S. 
Marshall for 8 years, until 1977, and is a 
member of the Montana Sheriffs and 
Peace Officers Association. Each season 
he packs into the mountains to hunt elk 
and deer, and every summer goes camp- 
ing in the Montana wilds. 

The name ‘‘Latigo’’ is significant in 
the strip’s morality play theme. A latigo 
is the tough leather strap securing a sad- 
dle to the band around a horse and if it 
fails the rider is no longer in control. 

of * co 


And skipping across the Atlantic, 


Field Syndicate has just brought back 
‘‘Albert Herbert Hawkins: The 
Naughtiest Boy in the World.”’ Albert is 
the creation of Frank William Huline 
Dickens—a Londoner right down to his 
oxford soles. 

Both of Field’s new cartoonists qualify 
as outdoorsmen. But Dickens is espe- 
cially in the lane of bicycle racing. As a 
young man he set out for Paris to become 
a professional racing cyclist, becoming 
less than successful at it. He turned to 
bicycle cartoons and soon polished a wry 
style in a strip, ‘‘Odd Bod.”’ 

Dickens claims humor is ‘‘in me 
blood” since the Hulines were famous 
for more than a century as bell ringers 
and clowns. Dickens, himself, learned 
how to be funny as part of a double act 
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‘Dickens and Mandell” in a long run at 
.ondon’s Windmill Theater. 

An accomplished painter and honored 
or his debating activities by Cambridge 
Jniversity, Dickens came up with his 
irst book, ‘‘What the Dickens’’, in 1961. 
‘wenty books followed, including **Al- 
vert Herbert Hawkins and the Space 
tocket.’’ In Rube Goldberg tradition, 
he prolific artist experimented with sev- 
ral comic strips before devilish ‘*Al- 

ert’? took solid form. One of Albert’s 
_urviving ancestors, ‘‘Bristow’’, has 
een an European success for many 
ears. 

Beginning March 1, the Washington 
ost Writers Group will syndicate a col- 
imn of sports-related commentary by 
ennis star Arthur Ashe. Ashe has been 
vriting on and off for the sports section 
yf the Washington Post during the past 
year. 

_ The general manager of the Writers 
sroup, William B. Dickinson, Jr., ex- 
lains, ‘‘This is not a column exclusively 
ibout tennis. It is a highly personal, 
yroadgauged look at the sports world, 
yoth at home and abroad. Ashe is com- 
“nitted to the column for the long haul; it 
§ not just a diversion until he finds some- 
hing more lucrative to do. 

*‘Ashe is equally interesting writing 
ibout his personal health problems as he 
s about international athletics.” 


Ashe, 36, suffered a heart attack last 
year. After recent surgery to remove 
fatty deposits, he plans to return to com- 
petitive tennis. Whether he does or not 
will not affect syndication of his column 
on an every-other-week frequency. 

According to the 1980 edition of the 
Guinness Book of World Records, Ranan 
R. Lurie is the most widely syndicated 
political cartoonist in the world. His 
work is published in 45 countries; how- 
ever, Lurie says that since the book went 
to press, he has added 6 countries to his 
client list. His cartoons are now pub- 
lished in almost 400 newspapers. 

Lurie is syndicated in the United 
States and Canada by King Features and 
internationally by Editors Press Service. 

Jimmy Margulies, editorial cartoonist 
for United Features/NEA’s special ser- 
vice to weekly newspapers. Suburban 
Features, is now contributing editorial 
cartoons on a regular basis to The 
Bergen Record in Hackensack, N.J. 
The cartoons deal with issues of local 
and statewide interest. 

Martin Sloane, who writes United 
Feature’s ‘‘The Supermarket Shopper’, 
will make an |I-city book promotion 
tour for Bantam Books in connection 
with publication of his new book, *‘The 
Supermarket Shopper’s 1980 Guide to 


Coupons and Refunds.’’ From February 
25 to March 7, Sloane will appear in 
Cincinnati, Chicago, Cleveland, Houston, 
Dallas, Los Angeles, San Francisco 
Oakland, Portland, Seattle, and San Di- 
ego. 


Hinton wins 2 
writing awards 


Atlanta Journal sports writer Ed Hin- 
ton won two writing awards at the annual 
convention of the National Motorsports 
Press Association. 

Hinton’s first-place awards were in 
feature writing, for ‘‘A Racer’s Odys- 
sey,’ a multi-part series following driver 
Richard Childers on a cross-country trek 
from Texas to Mexico to California to 
Michigan, and in spot news, for his 
coverage of the death of a young pit 
crewman in an accident at Atlanta Inter- 
national Raceway. 

Another story, a two-part series on 
Cale Yarborough’s rise from a farm boy 
to a millionaire driver, was reprinted ina 
racing magazine and placed third in the 
magazine writing category. 

Hinton joined the Atlanta Journal in 
1977 and is responsible for covering col- 
lege sports and about 15 major stock 
races annually. Prior to that, he was a 
copy editor at the Orlando Sentinel-Star 
and wire editor of the Laurel (Miss.) 
Call. 


Bringing you complete TV book- 
lets is one more way TV Data makes 
your job easier. 

Our books are tailored to your 
requirements. Select your own cover 
photo or our beautiful processed 
four-color network photo. Pick your 
Own name, logo style, inside format 
and press run. And save! Because 
TV Data does volume printing, we 
pass printer savings on fo you with 
a lower package rate. 


® Individualized listings 
@ Free feature package 
@ Camera-ready 

e Wire delivery 


TV Data has what you want— now! 
For more information, call our 
Hotline: 


(800) 833-958 1 


New York Tie Line 
(212) 581-3169 


Local Line 
(518) 792-9914 


Toronto Tie Line 
(416) 366-9319 


UIT VY DATA 


Quaker Village, Glens Falls, New York 12801 
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Classified Advertising 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?” 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It’s for real. My news- 
papers don’t cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AMERICAN HISTORY 


OUR AMERICAN HERITAGE—Weekly 
feature with interesting historic facts 
and Americana. Authentic illustrations. 
Stephen Imhoff, 310 W Liberty St, 
Louisville KY 40202. (502) 582-2673. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


COINS 


THE COIN BOX (the original one), pub- 

lished every week since 1965, will intro- 

duce your readers to the world’s most 

fascinating hobby! 400 words, weekly. 

Write for FREE samples. High quality, 

low rates. NMD Features, 1263 West 
| Pratt Blvd, Chicago IL 60626. 


COINS & STAMPS 


COINS, stamps, gold and silver. News 
and markets. Weiss Features, 16000 
Terrace Rd, #208, Cleveland OH 44112. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 

umns, editorial and sport cartoons. 

FREE CATALOG or $2 for sample pack. 

eae 1324 N 3rd, St Joseph MO 
501. 


CURRENT AFFAIRS 


# WEEKLIES—Begin the new year with a 
current affairs feature by William Wal- 


lace. Award winning column: The 
EIGHTIES, Box 15, Fraser NY 13753. 


ANNOUNCEMENTS 
BOOKS 


“HOW TO START Your Own Community 
Newspaper,” Only $9.95. Praised in New 
York Times, Editor & Publisher. Meadow 
ey Box 35-E, Port Jefferson, NY 


Circulate Your Jobs, Services, Talents 
to the Largest Newspaper Audience 
in the World with E&P Classifieds 


BUSINESS OPPORTUNITIES 


THE ORLANDO SENTINEL STAR is pre- 
qualifying potential distributors for future 
opportunities in acquiring state newspaper 
distributorships. Good primary income po- 
tential. For consideration direct inquiries 
to Sentinel Star, Art Farber, Circulation 
Manager, PO Box 2833, Orlando FL 32802. 


PARTNER OR MERGER—Maryland and 
Pennsylvania area. Statewide farm news- 
Paper. Tabloid, 25,000 circulation 
monthly, 55% advertising and subscrip- 
tion. Growth potential unbelievable. Capi- 
tal needed for expansion. ; 

minimum. Box 31824, Editor & Publisher. 


_ ADVERTISING, Promotion Circulation 
Manager. Take charge for Oregon-wide 
Bowling Trade. Contractor Relationship. 
(503) 639-7093. 
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EDUCATION 


TEACHER FEATURE—Utilize the 
“Newspaper as the Textbook.”’ Daily les- 
sons available for Blades K-8. Developed 
by certified teacher/journalist. Syndi- 
cate rates. 603 Union Rd, Spring Valley 
NY 10977. 


ENTERTAINMENT 


HOLLYWOOD writer who has written for 
everyone from Rona Barrett to “16” will 
supply you with weekly or bi-monthly 
entertainment/gossip column on celeb- 
rities and their current happenings in tv, 
film and music. Samples upon request. 
Call (213) 656-6725 or write Eileen Brad- 
ley, Hollywood Vine, 1284 Havenhurst, 
Apt 302, Los Angeles CA 90046. 


GENERAL 


FOR THE ONE publisher in 10 really 


serious about promotion—The Bottom 
Line tells your local merchant why he 
should use more newspaper advertising. 
Weekly questions and answers by 
publisher-professor use fact, logic and 
humor. S. Gale Denley, The Journal, Box 
278, Bruce MS 38915. 


BUSINESS, health, career columns, 
book reviews, photos. Brochure, sam- 
ples $2.50. Kim Coale, PO Box 938, 
Fairhope AL 36532. 


FLEXIBLE FREELANCE FEATURETTES 
on Western History, Natural History or 
Science. Details: Information Systems, 
PO Box 359, Ft Collins CO 80522. 


FEATURES enchant readers. List and 
few samples free. Kit of 60, $2. Dickson, 
17700 Western 69k, Gardena CA 90248. 


HUMOR 


YOU'LL HEAR the knee-slapping all over 
your circulation area! 400-word family 
humor column. $5 each. Now those are 
cheap chuckles! Dick Emmons, 2411 
Buckingham, Ann Arbor MI 48104. 


E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7053 


ANNOUNCEMENTS 
NEWSLETTERS 


FREELANCER’S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue trial 
subscription, $9 PO Box 89-EP, 
Skaneateles, NY 13152. (315) 685-8505. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


HALF CENTURY OF EXPERIENCE in get- 
ting goed buyers and sellers together. 
NEWSPAPER SERVICE CO., INC., PO 
Drawer 12428, Panama City, FL 32401. 


ALAN G. LEWIS, MEDIA BROKER 
On file: over 100 active qualified buyers for 
daily, top weekly or shopper publications. 
Ridge Rd., Hardwick, MA 01037. (413) 
477-6009. 


HEMPSTEAD & CO. 
Revs pape’ brokers and appraisers. Write 
or call for the free consultation. 47 Edge- 
wood Dr., Cherry Hill, N.J. 08003. (609) 
795-6026. 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


MONEY 


“MORE FOR YOUR MONEY'’—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


SMALL BUSINESS COLUMN: Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in News- 
day, Philadelphia Bulletin and other fine 
newspapers. Free samples. M. Stevens, 
15 Breckenridge Rd, Chappaqua NY 
JAS T4: 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated) 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 6th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


MOVIE QUIZZES 


FILM FOLLIES—Weekly movie quiz that 
grabs film fans, makes them regular 
readers of your entertainment pages! 
Authoritative, imaginative reader-puller. 
Inexpensive. Samples, rates from News- 
paper Workshop, 9204 Cypresswood Cir, 
Lutz FL 33549. 


NOSTALGIA 


GRAB young adult market. 500 words 
acked with memories. Samples. 
eisureland Features, 2125 Ewart Av, 

Saskatoon, Sask., Canada. 


PUZZLES 


Readers got the mumble JUMBLE blues? 
USE YOUR MARBLES—GET GARBLES! 
PO Box 54 Cooper Station, NY NY 10003 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says ‘entertaining format, 
concise, solid writing skills and a wealth 
of real estate knowledge.” 6th year, ma- 
jor dailies. Edith Lank, 240 Hemingway, 
Rochester NY 14620. (716)271-6230. 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


KREHBIEL-BOLITHO, INC. 
Over 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, “Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘‘Kansas City Of- 
fice," PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
Property, you should call (813) 733-8053 
daytime; (813) 446-0871 nights; or write 
Box 3364, Clearwater Beach, Fl. 33515. 
No obligation, of course. 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405, (912) 

925-8666, day or night. 
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RECORD REVIEWS 


RECORD REVIEW—Keep your readers 
informed. Everyone buys records!!! Con- 
tact: Imagine Magazine, PO Box 2715, 
Waterbury CT 06720. (203) 753-2167. 


SPORTS 


BASEBALL CONTEST builds ad sales, 
circulation. Dailies, weeklies. We do all 
judging. Hurry for exclusive your ete 
Allied Press international: Box 2291, 
Washington DC 20013. (202) 638-2749. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today's 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


TAXES 


TAX FACTS—Readable, accurate, timely 
column derived from latest Tax Court 
opinions. Free samples and rates. Tax 
Newscorp, Box 1589E, Albany OR 
97321. 


FARM TAXES, popular weekly column in 
its sixth year is available in a few areas. 
For topical samples and prices write: 
Cricket, Box 527, Ardmore PA 19003. 


WEEKLY 


“BOOTSTRAPS" is basic. It’s an in- 
teresting, competitive, habit-forming, 
800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


Feature Your Feature In 
FEATURES AVAILABLE 
And Watch Your 
Syndicate Sales Soar! 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 
NEWSPAPERS. 
W.B. GRIMES & CO. 
National Press Building 
Washington, D.C. 20045 
(202) National 8-1133 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 


Daily 


Lindsay, Cal. 93247 (209) 562-2587 


SYD S. GOULD ASSOCIATES 
“The broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


50 YEARS OF MEDIA EXPERIENCE 


We specialize in radio, TV, weekly, dail 


and community newspapers. Professional, 


confidential. 
Business Broker Assoc. 
(615) 756-7635. 


A BETTER WAY TO 
PEDDLE YOUR PAPERS 
E & P CLASSIFIEDS! 
(212) 752-7053 


Weekly 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


KENTUCKY WEEKLY owner netted over 
$50M in '79. Competitive market. Quick 
sale price $120M. Terms. He’s entering 
lla Great opportunity for husband/ 
wife. 


2 WEEKLIES on Mississippi Gulf Coast. 
Gross $179M and growing. $165M. 

3 OHIO WEEKLIES with specialty printing 
plant and real estate. Gross $542 million. 
Sell for less than gross. A beautiful opera- 
tion. 

FLORIDA GROUP of 3 weeklies. One un- 
opposed in county seat. 1.65 times gross. 
James White 
Box 783, McMinnville TN 37110. 


PACIFIC NORTHWEST county-seat weekly. 


1700 circulation. Potential for growth. 
Agricultural economy (wheat and beef). 
Camera-ready pages taken to central plant. 
Cash-out owners and assume long-term 
contract. Will discuss terms. Box 31759. 
Editor & Publisher. 


FOR SALE BY ABSENTEE OWNER. County 
seat, long established competitive weekly, 
Zone 5, with 4500 paid circulation. $7500 
down payment, long term pay out on re- 
mainder of $150,000. Needs enterprising 
individual or couple to turn it around. 
Send letter giving complete background 
and financial resources to Box 31791, 
Editor & Publisher. 


CALIFORNIA SHOPPER with 30,600 circu- 
lation, '77 sales $100M, '78 sales $220M, 
'79 sales $405M. Excellent growth poten- 
tial with excellent opportunity for expan- 
sion into biweekly or daily possibilities. Box 
31748, Editor & Publisher. 


SMALL COMMUNITY WEEKLY newspaper 
(2000 circulation). Rural community south 
Florida. Suitable Mama-Papa operation. 
Bele from PO Box 12662, Lake Park FL 


WEEKLY, compugraphic equipment pro- 
cessor, Trojan cameras, constant growth, 
thriving market. Everything is ready for 
you to continue publishing a professional 
newspaper. $200,000 cash. Zone 4. 
COMMUNITY SHOPPER 20,000 circula- 
tion care delivery. Serves 4 communities. 
Average 28 pages per week. Camera ready 
shop. Terms. Zone 6. 

WEEKLY, ideal for husband-wife team. 
Friendly community. Good printing ar- 
rangement. Zone 4. 

SHOPPER well established in growth area. 
High coverage of market. 12,000 circula- 
tion. Terms. Zone 4. 


Business Broker Assoc. 
(615) 756-7635 


TWO CENTRAL TEXAS WEEKLIES for sale. 
Well established with new phototype- 
setting equipment. Will sell together or in- 
dividually. Great opportunity for those 
looking for a nice, warm climate. Contact 
Daniel D Bacon, Danax Corp, PO Box 158, 
Valley Mills TX 76689 or (817) 932-6151 or 
932-6362. 


WELL ESTABLISHED county seat weekly 
grossing $70,000, Zone 4, 2200 circula- 
tion. $100,000 includes building and 
equipment. Terms available. Box 31839, 
Editor & Publisher. 


ESTABLISHED statewide monthly tabloid. 
Labor oriented. No competition. Ten years 
Profitable history. Future income potential 
secured. Owner has other interests. 
$25,000. (301) 254-0273, 9 am-5 pm. 


UH GROSS weekly and ore Zone 
. Money maker. No press. $125M cash. 
Box 32016, Editor & Publisher. 


NEW ENGLAND WEEKLY GROUP with an- 
nual volume of $400,000 and showing nice 
return. Modern composition facilities. 
Down payment of $1 56,000 to swing deal, 
with long payout. W.B. Grimes & Co., Na- 
tional Press Bldg, Washington DC 20045. 


NEWSPAPER OPPORTUNITIES 
FOR THE 1980's! 


MINNESOTA—2300 circulation weekly 
and 7000 shopper. Excellent buy for 
husband-wife team. 

MIDWEST—Downtown free paper in major 
city. Moneymaker. Priced less than 
gross at $65,000. 

COLORADO—Small weekly. Good area. 
Fine profit structure. $58,000. 

ROY HOLDING & ASSOCIATES 
PO Box 212, Galva IL 61434 
Days—(309) 932-2270 or 932-2642 
Evenings—(309) 932-2336 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


GROUP WESTERN WEEKLIES in highly 
desirable growth area with central printing 
plant and commercial customers for sale 
to proper person or company. Owner has 
other interests. Established and secure in 
its markets, with steady increases in gross 
and net. This year’s budget is $1.4 million 
gross sales. Modern equipment, reliable 
staff and very clean situation. Queries 
must include evidence financial ability and 
Publishing experience. Box 31926, Editor 
& Publisher. 


PAID WEEKLY with new building in grow- 
ing New Jersey community. Half an hour 
from Atlantic City. Serious offers only. Box 
31843, Editor & Publisher. 


COMMUNICATIONS COMPLEX in major 
European capital, includes English lan- 
guage daily and radio station and central 
printing plant for percentage of annual 
gross, 50 to 80 equivalent equity, $1 mil- 
lion cash down payment. Management re- 
mains. Many tax, travel and cross cultural 
advantages. Box 31950, Editor & 
Publisher. 


ALASKA WEEKLY—Perfect for hard-work- 
ing couple. $92,000 gross. Building, Com- 
pugraphic equipment and VDTs. Asking 
$95,000, owner will carry contract. Box 
31951, Editor & Publisher. 


NEWSPAPERS WANTED 


CONSIDERING SELLING? Concerned 
about the tax consequences? Would you 
prefer to stay on as publisher, or in another 
role, or retain an ownership interest, or 
simply retire totally? We can tailor a pur- 
chase to fit your desires. No enormous 
chain, we are interested in profitable 
hometown newspapers, weekly or daily, 
BipssDe between $350,000 and $3 mil- 
ion. Confidentiality guaranteed. Box 
31314, Editor & Publisher. 


IF YOU ARE without competition in your 
home base, do not have a central printing 
plant, and have at least 4500 paid circula- 
tion, our widely-respected group of com- 
munity newspapers would like to discuss 
purchasing your non-daily publication. 
Flexible arrangements to meet your needs, 
including your remaining with the newspa- 
per. No paper too large for us to consider. 
Please send information to Box 31752, 
Editor & Publisher. All replies kept strictly 
confidential. 


WEEKLY OR SHOPPER located in New 
York metro area, southern Florida, or Los 
Angeies area, grossing $200,000 to 
$400,000, strictly confidential. Box 
32007, Editor & Publisher. 


WANT TRADE PUBLICATION that can be 
published from any location. Prefer tab. 
Write Box 777, Waynesbore TN 38485. 


WANTED: To buy, or manage with option to 
buy, weekly in northern Rockies, Pacific 
Northwest, Alaska. 10 years experience all 
phases. Box 31954, Editor & Publisher 


PROFESSIONAL 
ORGANIZATIONS 


SIGN UP NOW! 
AMERICA*EAST '80 Newspaper Produc- 
tion Conference, featuring largest trade 
show exhibition in the East! Opens March 
26-28 at Hershey Convention Center, Her- 
shey PA. Offers newspaper executives in- 
formative workshops on energy conserva- 
tion, government and labor relations, 
bureau systems and remote terminals, 
preventive maintenance, etc. Details and 
registration forms: Dick Dew, 2717 N. 
Front St., Harrisburg PA 17110. (717) 
234-4067. 


PUBLICATIONS WANTED 


PUBLISHER of two small, special interest 
periodicals seeks a third publication—any 
field. Prefer monthly, will consider others. 
Box 31898, Editor & Publisher. 


E&P Classifieds— 
As effective in the 


newspaper community as 
your newspaper's Classifieds 
are in your community! 
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CLASSIFIED ADVERTISING RATES 


LINE ADS 


(Remittance should accompany 
copy unless credit established) 


1 week —$3.10 per line. 

2 weeks—$2.95 per line, per issue 
3 weeks—$2.75 per line, per issue 
4 weeks—$2.55 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy. 


POSITIONS WANTED 
(Payable with order) 


1 week —$2.25 per line 

2 weeks—$2.10 per line, per issue 
3 weeks—$1.95 per line, per issue 
4 weeks—$1.70 per line, per issue 


Add $2.00 per insertion for box service 
and count as an additional line in your 
copy. 


Count approximately 39 characters and/or spaces per line 
3 lines minimum (no abbreviations) 


Classified display and contract rates available on request 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Box numbers, mailed each day as they are received, are valid for 1 year 


Editor & Publisher 


575 Lexington Ave 


7 ND Yey NGY, 


10022 (212) 752-7050 


CLASSIFIED ADVERTISING 
Order Blank 


Name 
Address 

City 

Phone 
Authorized 
Classification 


Copy 


Assign a box number and mail my replies daily 


To Run: Weeks 


Till Forbidden 


Please indicate exact classification in which ad is to appear 


Mail to: EDITOR & PUBLISHER 575 


Lexir 


INDUSTRY SERVICES 


CLASSIFIED CONSULTANTS 


PROVEN PROFIT-BUILDING PROGRAMS 

for your classified department, incorporat- 

ing sales training, cost and rate analysis, 

balanced ‘‘double scaled” rate structur- 

ing. Inquiries invited from newspaper 

groups and publishers in Zones 1, 2, 3, 4 

CLASSIFIED DEVELOPMENT CORP. 
111 Battle Lane, Chapel Hill NC 27514 
(919) 967-3400 


CIRCULATION SERVICES 


TELEPHONE SALES and boy crew cam- 
paign Florida base operation. Good reten- 
tion program. J.B. Circulators. Box 31768, 
Editor & Publisher. 


TMC CONSULTING—Target market and 
TMC household data base development, 
computer program evaluation, postal car- 
rier pre-sort qualification, non-subscriber 
routing, zip code and distribution analysis. 
James E. Cannon, 50 Elm St, Windsor 
Locks CT 06096. (203) 623-3209. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

@ Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT’s 
Lease Financing 

® Management Consulting 

Minimum transaction level $2 million In- 
itial, confidential consultation anywhere in 
the United States at no charge. Call col- 


lect: 

Frank Caloagno or Brad Hart 

(212) 692-2430 (212) 692-2304 
BANKERS TRUST COMPANY 


280 Park Av, New York, NY 10017 


Equipment 
& Supplies... 


BUSINESS SYSTEMS 


CREATIVE DATA SYSTEMS offers flexible 
business systems designed for |BM/GSD 
computers. Systems available include a 
total market coverage Circulation System, 
Display and Commercial Classified A/R, 
Transient Classified, Payroll A/P, Inventory 
and G.L. Circulation System provides on- 
line access to subscriber, route, carrier 
and service error data. Produces ABC, 
draw, bundle wrappers, truck manifest, 
mailing labels and carrier billing. Handles 
P/A billing and amortization. Display A/R 
has extensive sales comparisons, contract 
performance and salesperson effective- 
ness reports. Contact CDS, PO Box 23054, 
Kansas City MO 64141. (913) 381-1109. 


CAMERA & DARKROOM 


KAMERAK SQUEEZE LENSES 
Variable lenses 0 to 8%. Fixed lenses up to 
12%. Compare our quality and service. 
KAMERAK (213) 437-2779 
Box 2798 Long Beach, CA 90801 


SQUeeze Lenses, new and trade-ins... 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 
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EQUIPMENT & SUPPLIES 


CAMERA & DARKROOM 


CAMERA—Repromaster 14 x 18 also 
stabilization processor, diffusion proc- 
essor, etc. (609) 646-5843. 


CIRCULATION SUPPLIES 


MAJOR SUPPLIER OF POLY NEWS BAGS, 
PLASTIC STRETCH AND BUNDLING 
FILM, RUBBERBANDS, AND KRAFT. AL- 
LEGHENY PAPER COMPANY, 4640 
CAMPBELLS RUN RD, PITTSBURGH PA 
15205. CALL COLLECT (412) 787-2700. 


MAILROOM 


MULLER INSERTER model 227 three into 
one and one Muller 227 two into one. 
Excellent condition. Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


SHERIDAN 24P inserter with conveyor 
connection to handfly table or counter 
stacker. Available immediately. Box 
33230, Editor & Publisher. 


MULLER inserter with 6 stations, excellent 
condition. Available immediately. Box 
33224, Editor & Publisher. 


TWO (2) STEPPER Paper Man machines, 
with two (2) hoppers, good running condi- 
tion. For inserting preprints, rain wraps 
around papers, for rolling and tying pa- 
pers, much faster and efficient delivery. 
Phone Ed Kruger (304) 263-8931, or watch 
them run at the Martinsburg Evening 
Journal. $2000 each, to make room for 
new mailroom equipment. 


NEWSPAPER RACKS 


52 COIN-OPERATED Newspaper Racks 
(K-77BD Tabloid Sho-Rack Berkley-Small), 
$45 each; 179 tabloid wire folding racks 
$2.75 each. All in excellent condition; 
some new. The whole package for $2687. 
You pay freight. Minneapolis Daily Ameri- 
can, 1513 E Lake St, Minneapolis MN 
55407. (612) 721-6536. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


NEWSPRINT ROLLS—Basis 30 Ib steady 
supply, prompt shipment from inventory, 
delivered price on request. Brookman 
Paper Corp., 300 E 54 St, New York NY 
10022. (212) 688-3020. 


OFFERING 

NEWSPRINT 
Write us after February 1 for remaining 
spot-priced 2nd quarter availabilities. Box 
32034, Editor & Publisher. 


PHOTOTYPESETTING 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


APS-4 phototypesetter model B (1975) 
32K core memory, other accessories. Pur- 
chase only $33,500. Contact Bill Gee, 
onde National Leasing (301) 321- 


AVAILABLE for quick sale—Compugraphic 
Il, $4000; Compugraphic II Jr, $3000; 
Compugraphic Jr, $1950: 7200's, $1750 
each; 2961 TL, $2200; 4961 TL, $1600. 
All with spare parts kits, fonts, and in good 
working condition. We also have stabiliza- 
tion processors and waxers. Call Ed Dulin, 
gael Newspapers in Arizona (602) 997- 


CASH FOR MARK |, IV, V 
PACESETTERS 
(614) 846-7025 


COMPUGRAPHIC |, $3300; Compugraphic 
\l, $4500; 12 fonts, $500. Both $7500. 
Call (516) 484-4477, 


COMPUGRAPHIC DUAL IMAGE input. Two 
readers, keyboards, parts, supplies. Used 
little. $250, Box 403, DeForest WI 53532. 
(608) 846-5777. 


FOR SALE—Compugraphic 4961, single 
lens, serial #477 with width plugs and 
fonts. Installed 10/2/70, spare reader 
ode $1100. Call Ferris at (713) 564- 


EQUIPMENT & SUPPLIES 


PHOTOTYPESETTING 


MAKING market in Mark |, II, Ill Photon 
Pacesetters, The Lookout, POB 205, 
Hopewell Junc NY 12533. (914) 226-4711. 


MAKE OFFER 

Compuscan Alpha—Scanner, with special 
package including many extras. 3 years 
old, excellent condition. In service through 
June 1979. Complete spare parts package. 
12-IBM Selectric || typewriters, '76 mod- 
els. Under service contract while in use. 
Like new condition. PDP8/| 4K memory, 
mag tape drive, 3 transports, 2 readers, 2 
hi speed BRPE punches. All items in good 
condition and in use through June '79. 
Where is—as is. Call Dave Ross, Daily 
Local News Co., 250 N. Bradford Ave., 
West Chester PA 19380. Phone (215) 
696-1775. 


COMPUGRAPHIC ACM 9000 and Unitape 
perforator, both in use and properly ser- 
viced, First $10,000 takes both. Call (616) 
457-1120. 


VIDEOSETTER Il, serial #117, hyphena- 
tion and justification, dataport, spares, 
available now, call Jeff Morton (216) 296- 
9657. 


COMPUGRAPHIC Compuwriter IV with 
spare parts kit, 22 years old, excellent 
condition, upgraded, available im- 
mediately, $6500 firm. Contact Guy Hat- 
field, (606) 723-5161. 


COMPUGRAPHIC EQUIPMENT available 
May 1, 1980. Three Compugraphic IV 
“A's, $7000 each; 2 Videosetter Univer- 
sals, $28,500 each. One Autotape with 
visual display $1750. Three Autotapes 
without visual display, $1250 each. Spare 
parts and fonts available for both Univer- 
sals. All equipment is in good condition 
and is presently in use. For further infor- 
mation contact Bob Phillips at the 
Journal-American, 1705 132nd NE, Belle- 
vue WA 98005, or phone (206) 453-4212. 


CG UNITERM H/J with tape reader and 
punch. Will drive ACM 9000, Computape, 
Unisetter or Videosetter. $5200. Call (215) 
868-1620. 


WIDTH PLUGS, set wheels and six film 
strips for Compuwriter |. Some brand new. 
All in good working order. $450. Call (303) 
668-2462 days. 


COMPUGRAPHICS—Two 4961 TL's with 
spare parts, fonts, $1400 each; one 2961 
HS with fonts and spare parts, wire strip- 
per, $2500. Two 4961 keyboards $900 
each. Everything in working condition. A. 
Coulter, Evening Times, (501) 735-1010. 


PRESSES 


2 HOE LITHOMASTER units, one with 


color hump. Also upper former, gears on 
Sree ontact Jerry Gay at (305) 485- 


COTTRELL V-15A, 3 units, JF 7 folder 
Cottrell V-15A, 2 units, JF 7 folder 
Cottrell V-15A add on unit 
News King 2 units/folder 
Color King, 2 units, KJ 6 folder 
Color King KJ 6 folder, 30 HP drive 
Custom-Bilt 3 knife rotary trimmer 
Cottrell 2 position V-15A roll stand 
Cottrell 4: position stacked roll stand 
INTER-WEB SYSTEMS 

1836 Woodward St 

Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


2234" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%2" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 Wood Autopasters. 

2 es] Goss web width 55” or 56” cut down 

it. 

2 Goss double balloon formers, 1 is 23%6” 
cutoff, 1 is 2234" cutoff. 

2 4unit Goss, Community oil bath 

22%" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Merganthaler. 

1 Gregg imprinter. 

12 Units, 2 folders, Goss Suburban. 

5 Unit Community with SC folder. 

BRAMBLE PROFESSIONAL PRESS INC. 

Route 2, Box 2285, McAllen, TX 78501 
(512) 682-7011. 


EQUIPMENT & SUPPLIES 


PRESSES 


HOE COLOR CONVERTIBLE, 23 %6", 
1953, 10 units with 2:1 folder and 
2 half decks. 

Wood double delivery 3/2 folding 
machine, 2234” cut off. 

Goss Headliner, 2234”, 1963, 6 units, 
Di-Litho. 

Goss Headliner, 2234", 1957, 4 units, 
single delivery folder. 

Goss Unitube folders, balloon, roll arms, 
can be used on offset presses. 

Two 60” Capoc Rewinders. 

Baldwin 104 Count-O-Veyor. 

Two Dynaflex 1523-9 processors with 
auxiliary platemaking equipment. 


5 Unit Goss Suburban. 

30 x 40” NuArc non-stop Flip Top. 
New Baldwin press washups, 35” 
Compuwriter Il with 17 strips. 


UNIVERSAL PRINTING EQUIPMENT 
PO Box 455, Lyndhurst NJ 07071 
(201) 438-3744 


1 UNIT GOSS COMMUNITY with folder 
Grease type excellent condition. 

2 1972 Daily King add on units with roll 
stands. 

1 Reconditioned Color King folder with 30 
HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


HARRIS V 25, 4 or 5 units, JF 4 %, ¥ 
double parallel folder with cross perf, 
upper balloon former, accumeter. New ap- 
proximately 1971. Will set as complete 
ress or individual components. IPEC, 
NC, 401 N Leavitt St, Chicago IL 60612. 
(312) 738-1200, Telex 25-4388. 


NEWS KING, 4 unit press, NK folder, older 
press but well above average condition, 
count-o-veyor. Price—$58,000. 

O.N.E. Atlanta, Georgia 
(404) 321-3992 Telex 700563 


4 UNIT web offset Fairchild News King 
with count-o-veyor 1969 to '70 available 
immediately. 

BOBST diecutter with embosser model SP 
1080, 30% inch by 40, in excellent condi- 
tion. Available immediately. Call New Eng- 
land Printing Machinery, (617) 475-3210. 


COTTRELL V-15A, four units. Available 
immediately. Call New England Printing 
Machinery. (617) 475-3210. 


ROLL THE PRESSES! 


If you have a used press (or 
other newspaper equipment) 
standing idly by, put it back 
into production! Perhaps you 
can’t use that particular 
equipment—but we'll bet 
you could sure use the space 
it occupies. Consider the 
dozens, perhaps hundreds of 
square feet being lost in 
storage of unused 
equipment. Now look at the 
space occupied by each 
single piece of equipment on 
this page! Space is 
money—hundreds of dollars 
worth of your space can be 
opened up for as little as 
$2.55 a line of our space! 
We'll put that equipment 
back into production for you 
in someone else’s plant—and 
produce a profit for you to 
boot! 


E&P CLASSIFIEDS 
We move machinery! 
(212) 752-7053 
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EQUIPMENT & SUPPLIES 


PRESSES 


CONTINENTAL PRINTING 
MACHINERY 
We sell presses as is, or reconditioned. 
Move your press, install and train on all 
makes and models web offset and letter- 
press. 25 years experience. CONTACT: 
Ken Langley 
7881 Mastin, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


GOSS URBANITE EQUIPMENT—'2 page 
folder and ¥2 page folder. Will set together 
or separate. Middle section 8 position roll 
stand (42” diameter). 75 HP Fincor motor 
and fee amp drive. Compugraphic 2961 
and 4961, Clydesdale 19x23 camera, 2 
Friden justowriters, Robertson film sinks 
and more. Want to buy 100 HP motor and 
drive. Phone Gary Fernau (415) 757-2525 
or write PO Box 70, Antioch CA 94509. 


EXTEL PRINTER and reperforator. Printer 
three years old but just overhauled by fac- 
tory, in excellent shape. Reperf used less 
than one year, Each has stand. $1000 for 
each unit. Contact Lew Williams, PO Box 
7900, Daily News, Ketchikan, Alaska 
99901, (907) 225-3157. 


GOSS URBANITE equipment. We own and 
offer complete presses, units, folders, and 
upper formers. Very early delivery. Used or 
remanufactured, O.N.E., Atlanta, Ga. 
(404) 321-3992, Telex 700563. 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite % folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234”. 

Fincor motor and control 40 and 75 HP. 

WANTED: Newspaper equipment and 

complete plants. 


IPEGRING: 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


EQUIPMENT & SUPPLIES 
PRESSES 


AVAILABLE NOW for immediate delivery, 
both presses are in excellent condition: 
DAILY KING, 4 units, complete with 
folder and roll stand, water leveler 
30 HP, manufactured 1975, rebuilt 1979 
by King Press, used only 3 months, is 
like new, $120,000. 

HARRIS COTTRELL V 15A, manufactured 
1970, good mechanical condition and 
fine printin, au can be seen 
operating, $9 ,000. 

Contact: 


Gus Izurieta 
BELL CAMP CORP 
PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 =‘ Telex 13-0326 


WANTED TO BUY 


FERAG counter stacker in good condition, 
Must see in operation. 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter required 
by daily pee ep abaa Will pay top dollar. 
Box 25954, Editor & Publisher. 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 units. 
BOX 200, EDITOR & PUBLISHER. 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


HIGHEST PRICES PAID for your obsolete 
lithographic film and silver chip. Call Bos- 
ton Recovery, PO Box 799, Brockton MA, 
(617) 588-3214. 


WANTED: Scrap aluminum litho sheets, 
plastic-backed litho sheets (‘‘Letterflex’’) 
and silver bearing film and chips. Contact 
Bob Hicks, Continental Commodities, Inc., 
(704) 525-1901, for highest prices and 
expert service, 


Help Wanted... 


ACADEMIC 


JOURNALISM/MASS COMMUNICATION— 
Full-time teaching position for Fall, 1980. 
Teach newswriting, reporting, mass com- 
munication history and issues. Also work 
with eee rogram. Two years ex- 
perience on daily newspaper required. 
Doctorate preferred. Master's required. 
Rank and salary negotiable. Application 
deadline: February 15, 1980. Submit 
resume and samples of news and feature 
stories to: Mr. Thomas P. Proietti, Chair- 
man, Communications/Journalism Pro- 
gram, St. John Fisher College, Rochester, 
NY 14618. Equal opportunity employer. 


RESEARCH AND TEACHING ASSISTANT- 
SHIPS available for 1980-81 for qualified 
persons wishing to pursue doctoral studies 
in Mass Communication at the University 
of lowa. Stipends up to $5000 and waiver 
of out-of-state tuition. Contact Graduate 
Studies Director, School of Journalism, 
University of lowa, lowa City IA 52242. 
Phone (319) 353-5414. 


ASSISTANT PROFESSOR (2-year) to teach 
basic and advanced journalism with sec- 
Ondary assignments in literature/writing. 
Newsroom or media experience required; 
PhD desirable, as is competence in one or 
more of the following: teaching of writing/ 
journalism in public schools, folklore or 
ethnic literature. Salary dependent on 
qualifications and experience. Send cre- 
dentials by February 15 to Clare R. 
Goldfarb, Chair, English Department, 
Western Michigan University, Kalamazoo 
MI 49008. Affirmative Action, Equal Op- 
portunity Employer. 


ACADEMIC 


TWO JOURNALISM FACULTY positions 
open: Assistant professor for teaching/re- 
search position. Earned Ph.D. required. 
Must have strong applied research track 
record. Professional experience in media 
analysis, planning and strategy desirable. 
Also seeking assistant professor to serve 
as adviser to student publications. Some 
classroom teaching in reporting, copy- 
editing involved. Supervise composing 
room operations. Must be familiar with 
electronic editing equipment. Ph.D. pre- 
ferred, master's acceptable. Salary in each 
position is competitive, depending upon 
overall qualifications. Appointment for 
both positions: August 1980. Application 
deadline: 2 March 1980. Contact: Dr. Jack 
Raskopf, Chairman, Search Committee, 
Department of Journalism, Texas Christian 
University, Fort Worth, Texas 76129. TCU 
is an equal opportunity, affirmative action 
employer. 


TWO TENURE-TRACK, Fall openings. 
First, news-editorial senior slot with exten- 
sive professional experience, academic 
credentials (Ph.D. preferred) and teaching 
success. Teach newswriting, editing, ad- 
vanced writing, etc. Second, assistant-to- 
associate slot or ‘‘graphic’’ specialist in 
photojournalism and related journalism 
classes. Good professional background, 
top teaching and advanced degree (docto- 
rate preferred), Apply to Dr. Gerald Stone, 
Journalism Department, Memphis State 
University, Memphis TN 38152 by Feb- 
ruary 15, 1980. Equal opportunity 
employer. 
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HELP WANTED 
ACADEMIC 


JOURNALISM CHAIRPERSON: Will head 
expanding department of 250 majors; five 
fulltime faculty, two adjunct. Department 
offers undergraduate degrees in news-edi- 
torial, broadcast journalism, and 
advertising/public relations. Appointment: 
August 1980. Must have earned Ph.D. plus 
substantial administrative, professional, 
and teaching experience. Tenure track po- 
sition. Application deadline: 2 March 
1980. Contact: Dr. Jack Raskopf, Chair- 
man, Search Committee, Department of 
Journalism, Texas Christian University, 
Fort Worth, Texas 76129. TCU is an equal 
opportunity, affirmative action employer. 


INSTRUCTOR or Assistant Professor in 
Journalism with minimum 3 years’ news- 
EER experience, M.A. Degree required, 
h.D. Degree preferred, to teach reporting 

and editing. Should have experience with 
VDTs. Applications accepted until Feb- 
ruary 15, 1980. Employment will begin in 
September, 1980. Salary depends on ex- 
perience and background. Equal opportun- 
ity, affirmative action employer. 
CONTACT: Dr. Raymond W. Buchanan, 

Chairman 

Department of Communication 

University of Central Florida 

(formerly Florida Technological 

University) 

Box 25 

Orlando, Florida 32816 


UNIVERSITY OF NEVADA—Reno seeks 
faculty member to develop TV/radio news 
sequence beginning in Fall of 1980. 
Should have at least master’s degree and 5 
years of full-time professional news ex- 
perience, with emphasis in broadcasting. 
Salary and rank depend on qualifications. 
Deadline for applications: February 1, 
1980. Write to Professor L.W. Gilleland, 
Chairman, Department of Journalism, Uni- 
versity of Nevada, Reno NV 89557. An Af- 
firmative Action/Equal Opportunity 
Employer. 


UNIVERSITY OF NEVADA—Reno will have 
an opening on its faculty in the Fall of 
1980 for faculty member responsible for 
advertising and PR sequences. This is a 
tenure track position. Applicants should 
have at least master's degree in journalism 
and 5 years of full-time professional ex- 
perience. Salary and rank depend on qual- 
\fications. Deadline for applications: Feb- 
ruary 1, 1980. Write to Professor L.W. Gil- 
leland, Chairman, Department of Jour- 
nalism, University of Nevada, Reno NV 
89557. An Affirmative Action/Equal Op- 
portunity Employer. 


ADMINISTRATIVE 


ARE YOU a husband and wife team looking 
for the chance of a lifetime? How about 
running our paper in a beautiful Rocky 
Mountain tourist community? If you know 
weekly journalism from top to bottom don't 
let this (ey pass you by. Send re- 
sume to Box 31933, Editor & Publisher. 
NEWSPAPER EXECUTIVE, strong ac- 
counting including corporate tax. Florida 
headquartered, small newspaper group of 
15 daily and weekly Galette de is lookin 
for a top executive controller. Must be will- 
ing to travel some, Ideal working condi- 
tions, good benefits, salary negotiable. 
Send full information including salary re- 
quirements to PO Box 3239, Tequesta FL 
33458. 


MARKETING MANAGER—We're_ at 
25,000, want to go to 80,000+. If you can 
define existing market, dream up broaden- 
ing strategies and take us where we want 
to go, send resume and salary history. No 
limit for a pragmatic pro. Salary plus in- 
centive. Small Business Report, 497 
Lighthouse, Monterey CA 93940. 


To answer box number ads in 


EDITOR & PUBLISHER: 


Address your reply to the box 
number in the ad, c/o Editor & 
Publisher, 575 Lexington Ave- 


nue, New York, N.Y. 10022. 
Please be selective in the 
number of clips submitted in 
response to an ad. Include 
only material which can be 
forwarded in a large manila 
envelope. 


HELP WANTED 
ADMINISTRATIVE 


SMALLER CAN BE BETTER 
Owner of profitable, weekly newspaper in 
desirable Long Island community seeks 
top deputy with strong editorial back- 
ground plus general management 
problem-solving experience in organization 
of editorial product (including layout, copy 
editing, head writing) plus desire and abil- 
ity eae, assume responsibility for 
non-editorial facets of operations. Send re- 
sume, salary requirements, and letter de- 
scribing how your interests, objectives, 
and background qualify you for the job. 
Box 31914, Editor & Publisher. 


ASSOCIATION MANAGER 
Applications now being accepted for posi- 
tion of manager of 113 year old state press 
association. Qualified applicants with 
newspaper knowledge and/or experience 
should send resume with personal refer- 
ences and salary requirements to Search 
Committee. Mississippi Press Association, 
PO Box 1789, Jackson MS 39205. 


ADVERTISING 


FAST GROWING suburban weekly in 
California, looking for strong, enthusiastic 
individual with some experience in adver- 
tising. Salary/+ high commission, mileage. 
Immediate opening. Reply Foster City 
Progress, PO Box 4040, Foster City CA, 


94404, Attn: Sharry Han, Ad Manager. 


IN NEW YORK STATE, 5 day PM daily, 
under 10,000 circulation, looking for re- 
sponsible advertising manager. Salary 
competitive. Send resume to Box 31807, 
Editor & Publisher. 


WE ARE INCREASING our circulation by 
100,000 in 1980. Positions that will be 
open are Advertising Director, District 
Sales managers, retail sales and circula- 
tion. You must want to achieve total suc- 
cess for yourself and the company. Ad- 
vancement opportunities excellent within 
the paper and affiliated companies. Zone 
8. Send resume, references and salary his- 
tory to Box 31724, Editor & Publisher. 


AD DIRECTOR to be groomed for general 
manager for weekly newspaper group in 
New Jersey. Salary open, full benefits plus 
pension and other options. Send resume to 
include present and past salaries. Box 
31850, Editor & Publisher. 


ADVERTISING SALES PERSON for general 
advertising department of metropolitan 
newspaper, Zone 2, Must have neat ap- 
pearance and experience in calling on top- 
level management. Some out-of-town 
travel required. Company paid life insur- 
ance, hospitalization, major medical, opti- 
cal, dental insurance. Excellent satary 
plus commissions. Send resume to Box 
31829, Editor & Publisher. All replies con- 
fidential and will be acknowledged. 


GOOD RETAIL SALES opportunity. Morn- 
ing, evening daily in Southeastern college 
town. Above average incentives, excellent 
benefits. Great opportunity with family 
owned proue. Send resume to Box 31825, 
Editor & Publisher. 


LARGE GROWING WEEKLY in northern 

California seeks dynamic, experienced ad- 

vertising manager to direct a sales force of 

4. Must be promotional minded and able to 

work with large accounts. Good salary and 

benefits. Send resume and salary re- 
uirements to Box 31753, Editor & 
ublisher. 


ADVERTISING DIRECTOR 

Weekly group with free circulation in ex- 
cess of 100,000 copies per week is accept- 
ing applications for the position of adver- 
tising director. We are located in the very 
competitive market of south Florida. Ap- 
plicants should be very aggressive and 
have training to manage a staff of 16. Ex- 
perience with TMC/shoppers is a must, 
both selling and competing. Excellent op- 
portunity for the right person with all nor- 
mal benefits available including profit 
sharing. Resume and all particulars includ- 
ing salary history to Box 31797, Editor & 
Publisher. All confidences will be main- 
tained. 


ADVERTISING SALESPERSON wanted by 
the Middletown Press. Should be an ambi- 
tious self-starter, fully experienced in 
newspaper advertising sales. The position 
requires selling new accounts and servic- 
ing established ones. Excellent benefits, 
salary and commission. Send resume to 
Sam Tierney at The Press, 472 Main St, 
Middletown CT 06457. 
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HELP WANTED 


ADVERTISING 


ADVERTISING SALES MANAGER 
We're looking for a self starter with the 
right experience to turn our advertising 
department around. If you are promotion 
minded, creative, aggressive, an organized 
planner and can motivate people, we may 
have the job for you! We are a 4 paper, 
30,000 circulation, weekly newspaper 
group in the richest area of Chicago's west- 
ern suburbs and we're offering you a 
great opportunity for a challenging job. 
Your salary will be based on your past his- 
tory and your ability to perform, benefits 
are included and the whole package is 
negotiable. We're one: for experience 
and evidence of success. Please send your 
resume, including employment history and 
salary requirements as well as other perti- 
nent information to Box 31756, Editor & 
Publisher. 


IF ROCKY MOUNTAINS make your heart 
skip a beat and if ad sales are your area of 
expertise, we might have the job you've 
been looking for. Send resume to Box 
31934, Editor & Publisher. 


ADVERTISING SALES REP— 

YOU CAN EARN $30,000 PLUS 
Career opportunity, 30 minutes from Man- 
hattan, selling for fast growing, 112,000 
circulation shopper. Applicant must have 
some experience, must love the thrill of 
victory in successful persuasion but does 
not become discouraged when he or she 
fails to persuade, and, must have the abil- 
ity to accurately sense and adjust to the 
reactions of another person. Excellent 
management potential. To $15,000 salary 
plus commission, depending upon experi- 
ence. Call Jeff Fichtner (212) 720-9700. 


SALES MANAGER for medium-sized San 
Diego County daily. Applicants must be 
strong in staff development and motiva- 
tion; developing and giving sales presenta- 
tions. Newspaper management experi- 
ence, strong track record, good references 
a must. Southern California major account 
contacts necessary. Send a resume to Box 
31899, Editor & Publisher. State salary re- 
quirements. 


ADVERTISING MANAGER capable of 
learning full management of Houston sub- 
urb semi-weekly and shopper. High 
growth, benefits, all perfect for person 
with right background and attitude. Re- 
Pucoconngential Gary Smith, (713) 592- 


ADVERTISING SPACE SALES 
Excellent opportunity for person in- 
terested in becoming a part of one of New 
Jersey's largest and fastest growing daily 
and Sunday newspapers. Challenging posi- 
tion for aggressive individual with news- 
Paper or related space sales experience. 
Attractive salary, liberal commission and 
expenses. Car required. Send complete 
resume including earnings required to Box 
31742, Editor & Publisher. 


MARKETING DIRECTOR for 14,000 sub- 
urban daily in Zone 2. Must be mature 
manager experienced in competitive 
market and extremely energetic. Salary 
plus incentive commensurate with experi- 
ence. Box 31889, Editor & Publisher. 


SALES 
PRESENTATION 
DIRECTOR 


The Chicago Sun-Times is look- 
ing for an experienced creative 
professional to head up its ex- 
panded Sales Presentation De- 
partment. 


If you possess strong graphic 
skills, a working knowledge of 


audio/visual equipment, and 
enjoy a challenge, please call: 


Jim Enright—312/321-2468 


or send letter or resume, in 
confidence, to above person at: 


CHICAGO SUN-TIMES 
401 North Wabash Avenue 
Room 100 
Chicago, Illinois 60611 


Salary commensurate with abil- 
ity; excellent benefits. 


HELP WANTED 


ADVERTISING 


WE'RE LOOKING for an advertising sales 
rep who wants to make top earnings and 
work themselves up. Successful track rec- 
ord is a must. We want an enthusiastic 
self-starter with a professional attitude. 
Aggressive salespeople here are earning 

17-20K. Send resume and details to 

obert Kemper, General Manager, 
NEWS-LIFE, PO Box 524, Marion OH 
43302. 


ADVERTISING 
SALES DIRECTOR 


We are western New York's leading daily 
newspaper, the 29th largest in the nation. 
The individual we are seeking will be re- 
sponsible for all divisions of display and 
classified advertising. Publishing daily and 
Sunday, we are building on a sound circu- 
lation and advertising base—and are look- 
ing for someone to further develop a good 
staff and innovative sales plans for the fu- 
ture. Proven managerial and marketing 
experience, including project organization 
and motivation of sales personnel, is es- 
sential. Background in retail, general and 
classified is important. Excellent pay, 
fringes and working conditions. All replies 
treated as confidential. Send resume and 
salary requirements to Richard K. Feather, 
Vice President, Buffalo Evening News, 1 
News Plaza, Buffalo NY 14240, or call 
(716) 849-4535. 


ADVERTISING SALES 

Due to promotion we have an immediate 
opening. Let your family enjoy this fine 
tri-state area (lowa, Illinois, Missouri). 
Minimum of 2 to 4 years experience 
needed. Good base pay plus commission 
for mid-teens earnings. Apply J W Nelson, 
Ad Director, Daily Gate City, 1016 Main, 
Keokuk IA 52632, (319) 524-8300. Replies 
held in confidence. Call toll free from lowa 
(800) 472-6003, from states touching lowa 
(800) 553-7082. 


MAINE Lakes vacation area, large weekly 
needs aggressive sales person who wants 
to put down roots in the friendliest com- 
munity in New England. Send resume and 
references to: H. James, Advertiser- 
Democrat, Box 269, Norway ME 04268. 


ART/GRAPHICS 


NEWS ARTIST 
Major North Central daily newspaper has 
an immediate opening for an experienced 
news artist. Prime candidate will be highly 
skilled in full color ROP, major illustra- 
tions, newspaper design and layout, and 
informational graphics. 


We offer excellent growth artes with 
a quality newspaper group. Very competi- 
tive salary and fringe benefit package. 

lf interested, send confidential resume 
complete with salary history to: Brian Stef- 
fens, Graphics Director, St Paul Dispatch 
and Pioneer Press, 55 E 4th St, St Paul MN 
55101. No phone calls please. 


GRAPHICS DIRECTOR 
A Major Afternoon 
Newspaper in the Midwest 


Seeks experienced graphics di- 
rector to plan, coordinate and 
supervise the paper's total 
graphic appearance. This is an ex- 
tremely challenging job that re- 
quires maturity and experience at 
all artistic levels, but particularly 
in page layout and design. Ad- 
ministrative qualities are also de- 
sirable to coordinate efforts 
among departments and to over- 
see a 9-person art staff. 


Box 31794, 
Editor & Publisher 


CHIEF ARTIST 


Zone 4, metropolitan newspaper is seeking 
a highly skilled graphics oriented indi- 
vidual with supervisory skills to assume 
total responsibility for our expanding art 
department. Requirements include col- 
Bee or art school degree and a minimum of 
3-5 years editorial art experience. Strong 
illustrator/cartoonist skills required. Salary 
commensurate with experience and com- 
prehensive fringe benefits package. 
Please respond in writing detailing experi- 
ence, education and salary requirements 
to Box 31811, Editor & Publisher. 


HELP WANTED 
ART/GRAPHICS 


NEWSROOM STAFF 
ARTIST 


Graphics artist to illustrate news and fea- 
tures in daily and weekend sections. Must 
be proven illustrator with ability to inter- 
pret news and be versatile in maps, charts 
and diagrams. Two person art staff. The 
industry's most modern offset plant and 
ay color requirements combine to offer 
challenging opportunity. Send resume and 
work samples to George Bryant, The 
Virginian-Pilot, 150 W Brambleton Av, Nor- 
folk VA 23501. 


CIRCULATION 


CIRCULATION MANAGER for weekly 
newspaper located in Las Vegas, Nevada. 
Need an aggressive individual with a 
proven track record in circulation. Em- 
phasis on home delivery. Great opportunity 
for the right person. Excellent salary plus 
incentive program. Call Tom Bravo at (702) 
737-0111, or send resume and salary re- 
gorcreenrs to Box 15205, Las Vegas NV 


DISTRICT MANAGER for far west Chicago 
suburb. Superior salary and opportunity 
available to the superior district manager 
willing to work. We have one of the most 
rapidly growing circulation markets in IIli- 
nois. We are looking for people who want 
to grow with us. If you are promotion 
minded, willing to stretch yourself to learn 
all phases of circulation, we can help you 
advance rapidly to a mid-management 
position. All serious inquiries welcomed. 
Call Ken Simmons (312) 844-5907. 


WANTED—Aggressive, knowledgeable cir- 
culation manager. Must have good ref- 
erences. A good position for assistant 
wanting to move up. AM daily in Zone 3. 
Salary plus bonus on production. Send re- 
sume in confidence to Box 31830, Editor 
& Publisher. 


MEDIUM-SIZE newspaper in Zone 2 look- 
ing for CIRCULATION MANAGER who ac- 
cepts responsibility for growth as a mea- 
surement of job performance. Chain 
newspaper which offers excellent oppor- 
tunity for future advancement. Full bene- 
fits. Salary plus incentive. Apply Box 
31879, Editor & Publisher. 


CIRCULATION MANAGER—Immediate 
opening on a 7500 circulation growing 
daily in Zone 8. Progressive salary, 
bonuses and excellent benefits for a plan- 
ner, manager and motivator. Real oppor- 
tunity to advance in a growing group. Send 
resume to Robert Cook, Circulation Direc- 
tor, PO Box 299, Longmont CO 80501. 


CLASSIFIED ADVERTISING 


CLASSIFIED ADVERTISING MANAGER 
Must be aggressive, innovative and sales 
minded. This is a highly creative and com- 
petitive department. Send resume includ- 
ing employment history and salary re- 
quirement to Advertising Director, Colum- 
bia Daily Tribune, PO Box 798, Columbia 
MO 65205. 


CLASSIFIED MANAGER 
Lerner Newspapers, publishers of 52 
community newspapers in Chicago and 
suburbs is seeking an experienced man- 
ager for 2 of its 5 classified divisions—T HE 
TIMES in_northwest Chicago and THE 
VOICE in Schaumburg. 


You will be responsible for a staff of 19— 
including hiring, training, sales develop- 
ment and agency liaison—as well as 
budgeting, marketing, etc. in coordination 
with other divisions. Newspaper back- 
ground required, recruitment ad agency 
experience a definite plus. 


We offer an excellent salary, health and 
life insurance, profit sharing, etc. Opening 
due to corporate expansion. Please send 
resume in COMPLETE confidence to: Don 
Longacre, LERNER NEWSPAPERS, 800 E 
Higgins, Schaumburg IL 60195. An equal 
opportunity employer M/F. 


EDITORIAL 


DYNAMIC beginner needed by small Mid- 
west daily newsroom. Must be great at 
spelling, writing, typing, college academic 
achievements and leadership potential. 
Chance to learn all phases of publishing. 
Write Box 31301, Editor & Publisher. Send 
complete resume, nonreturnable samples 
and letter about yourself. Include salary 
expectations. 


HELP WANTED 
EDITORIAL 


NEWSROOM EXECUTIVE 
Medium-size daily in East needs a news- 
room leader. We seek an aggressive editor 
who can oversee the city desk while taking © 
an active part in running the rest of the — 
newsroom, reporting directly to the editor. — 
We're committed to excellence and have — 
begun an extensive rebuilding program to 
Take ours a top-notch local newspaper. 
But we need that one editor with the vis- 
ion, drive and sharp management skills to © 
help us get results. We offer exceptional 
salary ($25-30,000), benefits and location, 
and the probability of rapid advancement. 
If you have at least five years of solid daily 
newspaper editing experience, write us at 
Box 31657, Editor & Publisher. Include 
professional references. 


iG 
— 


SPORTS EDITOR and Family Living Editor 
needed. Excellent opportunity, 5700 circu- 
lation daily, good working conditions and 
benefits. Each of these is a one person 
department with help from other staff per- 
sonnel, stringers and correspondents. 
Each editor lays out his own pages. Pa 
depends upon past experience and/or abil- 
ity and training. Located in Louisiana's 
best sports area. Excellent salt and fresh 
water fishing, crabbing, shrimping and 
hunting. Box 31783, Editor & Publisher. 


REPORTER/COPY EDITOR 
Northern California daily 22,000+ offers 
permanency, beautiful family-type growing 
community, excellent climate with mild 
winters. An opportunity to learn and work 
with the latest electronic news system to 
experienced (5 years or more) personnel 
who can offer good, sound journalistic 
fundamentals, and skills, stability, a con- 
cern for local news coverage and an ambi- 
tion to progress. Box 31746, Editor & 
Publisher. 


BUSINESS REPORTER—San Juan, Puerto 
Rico. Weekly business newspaper. Over 
40,000 circulation. We seek a reporter 
with at least 2 years experience not count- 
ing school papers. Must have economics or 
business experience to work with this 
largest English language and business 
paper in the Caribbean. Spanish-bilingual. 
Resume with clippings to: 

Publisher, Caribbean Business 

PO Box 6253, Loiza Station 
Santurce, Puerto Rico 00914 


MANAGING EDITOR for small Chicago 
area daily newspaper. Looking for an ex- 
perienced news person to handle supervi- 
sion and editing tasks. Send resume and 
salary requirements. Box 31774, Editor & 
Publisher. 


IMMEDIATE OPENING for editor of high 
circulation weekly. Must have working ex- 
perience in writing, photography (no dark- 
room), dummies and all aspects of run- 
ning a weekly operation. Good salary, ex- 
ceptional benefits with company of 9 pub- 
lications and central printing plant located 
in Zone 5. Box 31888, Editor & Publisher. 


FAMILY EDITOR 

If you can organize and produce a well 
rounded people oriented section that will 
mean something to the majority of our 
readers please apply. 7-day, 27,000 award 
winning daily. Experience required, VDT 
knowledge preferred. Send resume, clips, 
salary requirements to James R Brown, 
Managing Editor, Sandusky Register, 314 
W Market St, Sandusky OH 44870. 


NEED COPY EDITORS who edit tightly and 
write excellent headlines. Wire and layout 
experience helpful. Try-out is mandatory. 
Only first time applicants please. Refer- 
ences are a must. Send resume to B. Clair 
Cobb, News Editor, Arizona Republic, Box 
1950, Phoenix AZ 85001. 


INSTRUCTOR or Assistant Professor in 
Journalism with minimum 3 years’ news- 
cara experience. M.A. degree required, 

h.D. degree preferred, to teach reporting 
and editing. Should have experience with 
VDTs. Applications accepted until Feb- 
ruary 15, 1980. Employment will begin in 
September, 1980. Salary depends on ex- 
perience and background. Equal opportun- 
ity, affirmative action employer. CON- 
TACT: Dr, Raymond W. Buchanan, Chair- 
man, Department of Communication, Uni- 
versity of Central Florida (formerly Florida 
Technological University), Box 25000, Or- 
lando, Florida 32816. 


BUSINESS REPORTER for medium-sized 
Midwestern daily. One or two years experi- 
ence, or graduate with business orienta- 
tion. Box 31757, Editor & Publisher. 


EDITOR & PUBLISHER for January 19, 1980 


HELP WANTED 


EDITORIAL 


SEASONED REPORTER with at least 3 
years experience on medium or large daily 
or wire service sought for prestigious inde- 
pendent Washington communications 
newsletter committed to superb jour- 
nalism. Highly aggressive, imaginative ap- 
plicants sought. Top pay and benefits. 
Send resume and clips to Paui Warren, As- 
sociate Editor, Television Digest, 1836 Jef- 
ferson Pl NW, Washington DC 20036. 


WE HAVE OPENINGS for 2 skilled and tal- 
ented active arts and entertainment writ- 
ers who want to work in pleasant, conge- 
nial Washington state news room where 
morale is high and there is pride in the 
product. The Everett Herald covers the 
Seattle-Everett scene and is a 62,000 
6-day daily with plans for Sunday publica- 
tion. 


Applicants need a college degree and 
minimum of 3 years daily newspaper writ- 
ing experience. Their writing style will be 
bright, lively and provocative. Good or- 
ganizational skills and a team spirit are 
necessary. 


The ARTS WRITER will be able to initiate 
story ideas and have a background in lively 
arts coverage, knowledge of the theatre, 
classical music, dance, community arts, 
politics. We're looking for balanced, intel- 
ligent reviews, sparkling profiles and be- 
hind the scene features. 


The ENTERTAINMENT WRITER will be 
knowledgeable about the popular music 
scene; write intelligent reviews of con- 
certs, stage and night club shows; produce 
weekly column on Northwest entertain- 
ment scene and cover the business of 
Bey business. Film reviewing a decided 
plus. 


Resume, samples to Ralph Langer, Editor, 
Everett Herald, PO Box 930, Everett WA 
98206. No calls please. An equal oppor- 
tunity employer. 


COPY EDITORS 
CITY/WIRE 


Join one of the South's most progressive 
and dynamic newspaper companies. The 
Ft Lauderdale News/Sun Sentinel, a 
medium sized 7-day metro located in south 
Florida has openings for experienced copy 
editors. Requirements include a strong 
background in copy editing, headline writ- 
ing and layout. VDT experience and a 
minimum of 3 years on daily required. 
AM/PM shifts. Excellent salary and fringe 
benefits. Please respond in writing to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L. Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
(305) 761-4386 
Equal Opportunity Employer 


REPORTER-PHOTOGRAPHER with weekly 
experience to staff news bureau. Also need 
experienced police reporter. Resume to 
Wayne Lyon, af a Editor, The Daily 
Times, Ottawa IL 61350. (815) 433-2000. 


MANAGING EDITOR—Direct news opera- 
tion for California medium daily in met- 
ropolitan area. Report to editor. Five years 
news management with staff of 15 or 
more. Emphasis on quality writing, news 
judgment. Contact Dennis Morefield, 
Evening Outlook, PO Box 590, Santa 
Monica CA 90406. 


SPORTS EDITOR for 10,000, family group 
owned, rapidly expanding AM daily in rural 
northeast Pennsylvania. Prefer J-degree or 
equivalent experience. Should know VDTs, 
design, paste up, photography, etc. Must 
be self-motivated, not a clock-watcher and 
have successful history. Work is with 
young, award winning staff and modern 
plant. eee, about $10,400 based on ex- 
perience. Good benefits package, plus. 
Immediate opening call Dennis Irvine, 
(717) 265-2151. 


REPORTER 


Expanding Ft Lauderdale News/Sun Sen- 
tinel has a position available in its Tal- 
lahassee bureau for a state government 
reporter. Successful candidate must be 
industrious, self-motivated and have pre- 
vious experience covering state govern- 
ment. Excellent salary and fringe benefits. 
Please respond detailing experience, edu- 
cation and salary requirements to: 


Fort Lauderdale 
NEWS/SUN SENTINEL 
Claudia L Jack, Employment Manager 
101 N New River Drive East 
Ft Lauderdale FL 33302 
Equal Opportunity Employer M/F 


HELP WANTED 


EDITORIAL 


GROWING CENTRAL TEXAS AM paper 
needs wire editor. Responsibilities include 
page one layout and working with compos- 
ing room. VDT system. Prefer applicants 
with copy or wire desk experience. Box 
31931, Editor & Publisher. 


BUREAU CHIEF 


New York State daily looking for experi- 
enced newsperson to oversee 4-member 
news bureau in small city. At least 4 years 
reporting and some supervisory experience 
required. Send resume and clips to Box 
31932, Editor & Publisher. 


JACK ANDERSON INTERNSHIP 
A 3-month Progen in Washington DC. 
1401 16 St NW, Washington DC 20036. 
(202) 483-1442 


IMMEDIATE OPENING for a copy editor. At 
least 2 years experience. Write, only, to: 
J.P. Matasich, Editor, Ypsilanti Press, 20 E 
Michigan, Ypsilanti Ml 48197. 


ASSISTANT FEATURES EDITOR needed 
for 50,000 AM daily in Northwest. Must be 
skilled in copy editing, layout, headline 
writing, story and graphic ideas, and man- 
agement. Send resume to Box 32033, 
Editor & Publisher. 


PHOTO EDITOR—We seek a news execu- 
tive, talented in photography and in man- 
aging people. Must be able to take, proc- 
ess and edit pictures and handle adminis- 
trative responsibilities. Need someone 
with good ideas who is willing to work hard 
to achieve success. Present staff of 2 
photographers and several stringers. 
Please contact: Edward R. Querzoli, Man- 
aging Editor, The Patriot Ledger, 13 Tem- 
ple St, Quincy MA 02169. 


LOCAL GOVERNMENT reporter sought in 
northern Illinois. Join a young talented 
staff on an award-winning 6-day PM. Em- 
phasis on in-depth LOCAL copy. Some fea- 
ture writing. VDT use helpful. Prefer some 
experience. Call or write Lenny Ingrassia, 
Managing Editor, Dixon Evening Tele- 
graph, 115 Peoria Av, Dixon IL 61021. 
(815) 284-2222. 


OUTDOOR REPORTERS 

The editor of a West Coast weekly for 
anglers and hunters is compiling a file of 
applicants for forthcoming reporter posi- 
tions. Applicants should have a thorough 
knowledge of angling and hunting and 
must write concise and clear English. Send 
resume and clips to Box 31832, Editor & 
Publisher. 


THE HARTFORD COURANT 
Needs a business reporter with some ex- 
perience preferred. Some editing is re- 
quired. There is potential for advance- 
ment. Send clips, apply to Managing 
Editor, The Courant, 285 Broad St, 
Hartford CT 06115. 


IF YOU HAVE the experience, desire, 
knowledge, ability and professionalism to 
help build, train and develop the best news 
department in the country, and are in- 
terested in the challenge, we have a very 
bright future for the right person. An excel- 
lent opportunity for a qualified, proven 
professional who may be held back in his 
present job. A California daily in the 
30,000 bracket with great potential is look- 
ng for you. A response and resume to this 
ad will bring you a telephone call explain- 
ing the position. Write Box 31859, Editor & 
Publisher. 


HELP WANTED 
EDITORIAL 
REPORTER 


To do research and investigative articles 
on tax planning, estate planning, invest- 
ments, starting small businesses, creativ- 
ity and self-improvement for successful 
national magazine now in its second year 
of monthly publication. Please send re- 
sume, published articles, work references, 
and salary requirements to Editor, Taxing 
Times Magazine, Rt 1, New Concord OH 
43762. 


SPORTS EDITOR 
COPY EDITOR/REPORTER 
Two positions open on 15,000, 6-day PM 
with electronic newsroom in south central 
Pennsylvania. 


Sports editor should be experienced in 
community sports coverage and layout, 
able to supervise staff of 2, plus stringers. 


Copy editor/reporter should have experi- 
ence in layout and headline writing for spot 
that also includes general assignment and 
municipal writing. 

East Coast applicants preferred. Send let- 
ter, resume and nonreturnable clips to: 
John T Adams Ill, Managing Editor, The 
Evening Sentinel, Carlisle PA 17013. No 
phone calls. 


WANTED—General Assignment Reporter 
for small daily newspaper in Zone 2. Prefer 
reporter with some experience. Send com- 
plete detailed resume, salary history and 
clips to Box 31891, Editor & Publisher. 


NEEDED: Reporter to star on morning 
paper in pleasant community of 60,000. In 
return to a talented writer and reporter 
whose interests aren’t limited to jour- 
nalism, we offer a progressive paper that 
wants to improve and is doing what it takes 
to get there. Box 31937, Editor & Pub- 
lisher. Equal opportunity employer. 


MEDICAL REPORTERS 
Cover meetings for national chain of 
physicians’ newspapers based in Washing- 
ton DC suburb. Strong clinical back- 
ground, free to travel. Relocate. Experi- 
ence preferred, will consider beginner with 
good training in both life sciences and 
journalism. Competitive salary, liberal 
fringes, fast advancement, paid reloca- 
tion. Letter, resume must state salary 
range. No calls, visits. Write Personnel, 
12230 Wilkens Av, Rockville MD 20852. 


WANTED: Person to edit lively, rural 
weekly newspaper. Independently owned. 
Nominal dollar pay; fantastic fringe ben- 
efits: hunt, fish, boat, hike or ski in 
nearby NRA and Wilderness area. Garden, 
log or farm in amenable climate. Opportun- 
ity for good copy and fine community rela- 
tionships. Send questions and qualifica- 
tions to PO Box 646, Halfway OR 97834. 


REGIONAL EDITOR—The Watertown Daily 
Times—the newspaper of record for 
Northern New York State—needs an editor 
to manage eight area bureaus, and three 
regional sections. The Times is a 6-day af- 
ternoon family-owned eany. We cover 
three largely rural counties. The success- 
ful applicant must have proven experience 
in working with reporters and editors, have 
hard news experience and some copy edit- 
ing skills. We offer a generous salary, an- 
nual wage increases, substantial fringe 
benefits, pleasant working conditions and 
a very liveable area. Applications UAT 
references should be made by February 
to John B. Johnson Jr., Managing Editor, 
Watertown Daily Times, Watertown, New 
York, 13601. 


EXECUTIVE EDITOR 


Your strongest personal asset is your ability to manage 
and motivate your news staff. You Know your newspaper's 
most important strength is lively, local reporting. You're 
good at planning, people, budget, editing, graphics. 


Your biggest challenge yet is with our 35,000 morning 
daily going against a 49,000 afternoon competitor in the 


same hot market. We need your leadership. 


This exceptional opportunity starts at $35,000 plus ex- 
cellent benefits. Write David Martens, Publisher. 


York; Daily Record 


1750 INDUSTRIAL HWY. YORK, PA. 17402 


EDITOR & PUBLISHER for January 19, 1980 


HELP WANTED 


EDITORIAL 


WE'RE ON THE MOVE! Our newspaper is 
about to get better but we need a key per- 
son to help. Must have excellent layout, 
graphics skills and be an accurate de- 
manding copy editor. Reporting, VDT ex- 
perience helpful. 8600 daily in beautiful 
north Michigan city. Good pay, benefits. 
Prefer applicants from Michigan and sur- 
rounding states. Send resume, references, 
salary history, clips and layout samples to 
Box 32020, Editor & Publisher. 


AGGRESSIVE general assignment 
reporter/photographer for community 
award winning newspaper in New Hamp- 
shire, Long hours, no sensationalism, 
paper has 85% saturation and region grow- 
Ing. Clean air, lots of recreation and access 
to extensive cultural experiences. Write 
Box 32019, Editor & Publisher. 


BUREAU REPORTER—Beat includes gov- 
ernment, schools, features and breaking 
news in small Maine city. Experience 
necessary. Introductory letter, resume and 
clips to James M. Milliken, Managing 
Editor, Kennebec Journal, 274 Western 
Av, Augusta ME 04330. 


WANTED—2 community news oriented 
journalists (camera experience helpful) for 
expanding Nevada firm. Send samples and 
clips to SunWest Publications Inc., PO Box 
1210, Fallon NV 89406. 


CALIFORNIA OPPORTUNITY 


SPORTS COPY EDITOR 

The Fresno Bee, 130,000 AM daily has 
opening for a Sports Copy Editor with at 
least six years experience—a well-back- 
grounded wordsmith whose news judg- 
ment is solid, imagination limber and sta- 
bility certain. VDT experience desirable. 
Salary is $26,000, with liberal employee 
benefits and employer-paid fringe pack- 
age. Send full resume, samples, other in- 
formation you wish to: Personnel Depart- 
ment, McClatchy Newspapers, The Fresno 
Bee, 1626 E St, Fresno CA 93786. An 
Equal Opportunity Employer. 


THE AMERICAN UNIVERSITY School of 
Communication in Washington DC offers 
graduate assistantships with tuition re- 
mission and stipend to experienced jour- 
nalists working towards a Master's Degree 
in its one-year, full time program in Jour- 
nalism and Public Affairs. For information, 
write Dean, School of Communication, The 
American University, Washington DC 
20016. An Equal Opportunity/Affirmative 
Action Employer. 


EDITOR-GENERAL MANAGER for Zone 5 
weekly. Strong reporting skills a must. Ex- 
cellent opportunity to run your own show. 
Send resume and recent salary history to 
Box 31991, Editor & Publisher. 


REPORTER 
For Zone 4 on 70,000 daily. Two-five years 
experience, VDT experience helpful. 
Advancement/opportunities. Send letter, 
resume and examples to Box 31984, Editor 
& Publisher. 


SEATTLE EDITOR 
NEEDED 


Interviews will commence shortly 
for the position of editor of a 
new Seattle business newspa- 
per. It will be published by 
Cordovan Corporation which 
publishes business newspapers 
in Los Angeles, San Francisco, 
Houston and Atlanta. This is an 
important career opportunity 
for the right person. It requires 
a professional journalist with 
substantial experience in busi- 
ness writing and editing. We 
seek an editor with entrepre- 
neurial drive and a desire to 
become proficient in all phases 
of publishing. For more infor- 
mation, contact Bob Gray or 
Mike Weingart, (713) 688-8811. 
Resume may be sent in con- 
fidence to Gray or Weingart at 
5314 Bingle Rd, Houston TX 
77092. 


HELP WANTED 
EDITORIAL 


Night Picture Editor 


Major Midwest metropolitan newspaper 
seeks picture editor to coordinate daily use 
of photos. Creative visual sense, sound 
news judgment and ability to work well 
with senior editors are essential. This is a 
key position on a paper with excellent ben- 
efits. Box 32017, Editor & Publisher. 


NEWS EDITOR—Pro wanted for growing 
Boston area daily. Resume to Philip 
Keohane, Transcript, Dedham MA 02026. 


WRITER—National magazine needs full- 
time staff writer to live and work in Mon- 
terey, California. Must be able to organize 
business information and subject matter 
from rough draft material. Send resume 
and salary history to Small Business Re- 
port, 497 Lighthouse, Monterey CA 93940, 


EDITOR—Freedom to act. Relate with 
editorial board of 3. Lead, coach, counsel, 
teach and guide team of skilled in-house 
writers. Need sharp judgmental skills and 
decision making capability. Business pub- 
lication background desirable. Resume, 
salary history to Small Business Report, 
497 Lighthouse, Monterey CA 93940. 


ASSISTANT TO THE ADVISER 
For the Daily Collegian, morning circula- 
tion 20,000 serving Penn State. A full-time 
Career position for a working journalist 
with management and teaching abilities. 


Preferred: At least three years of news ex- 
perience. Degree desired. Job includes 
setting up and conducting a training pro- 
gram to support news staff of 160 stu- 
dents, advising, preparing critiques and re- 
lated duties. Involves night work. 


Starting salary to $14,000 a year. 
Company-paid medical, hospitalization 
and pension. Other benefits. Application 
deadline: February 1. Apply to Mr Gerr 
Lynn Hamilton, Executive ecretan Col- 
legian, Inc, 126 Carnegie Bldg, University 
Park PA 16802. An equal opportunity 
employer. 


HELP WANTED 


EDITORIAL 


KEY POSITION—South Illinois daily news- 
room. We need a leader willing to work with 
management team. Must be goal oriented. 
Exciting potential in rapid growing com- 
munity. Must have minimum 3 years ex- 
perience and knowledge in all phases of 
newsroom operation. Rapid advancement 
to managing editor for right person. Group 
owned newspapers. Send introductory let- 
ter, resume and salary requirements to 
Box 32012, Editor & Publisher. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stong Blvd., Forest Hills, NY 11375. 


MAILROOM 


MAILROOM FOREMAN 
On 43,000 progressive 6-day operation. 
The one we hire will have mailroom experi- 
ence, be mechanically minded as well as 
being a ‘take charge”’ leader of staff. Good 
salary and excellent benefits. If you are the 
one we seek send complete resume and 
salary requirements to B J Hughes, Water- 
town Daily Times, Watertown NY 13601. 


MAILROOM FOREMAN opening exists for 
5-day PM with Sunday AM. Must be ex- 
perienced with Mueller inserting equip- 
ment. Send resume and salary require- 
ments to Box 31851, Editor & Publisher. 


PRESSROOM 


ASSISTANT offset press foreman wanted. 
Good opportunity for someone with litho- 
graphic printing experience. This is an im- 
portant leadership position for the person 
who enjoys working with and motivating 
others. We are a newspaper who takes 
pride in our award-winning printing. Good 
fringe benefits. Contact Dan Wahlheim, 
Press Foreman, The Daily Dispatch, 1720 
5th Av, Moline IL 61265. 


HELP WANTED 


PRESSROOM 


PRESSROOM SUPERVISOR with technical 
skills and supervisory or management ex- 
perience. Growing small daily in Zone 2. 
Possible 2 shift operation with increasing 
commercial printing. 6 unit offset press. 
Excellent benefits and salary. Not a dead 
end job. Box 31905, Editor & Publisher. 


PRESSROOM FOREMAN 
Non-working, union, 2-6 day daily newspa- 
pers, 8 unit Urbanite, good benefits, Zone 
5. Send resume in confidence to: Jim 
Haines, Production Director, Anderson 
Newspapers, 1133 Jackson St, Anderson 
IN 46015. 


RAPIDLY EXPANDING newspaper in Zone 
5 is seeking an experienced pressperson 
capable of running top quality color work 
on a Harris 1650 or Metro press. Possible 
head pressperson or foreman M/F position 
for qualified person. Good company bene- 
fits and working conditions. Only qualified 
eople need apply. Write Box 31610, 
ditor & Publisher. 


ASSISTANT FOREMAN—Metro offset 
press. Union. Good possibility of ad- 
vancement. 5 day, 372 hour week. Excel- 
lent benefits. State experience, refer- 
ences, salary requirement in writing Busi- 
ness Manager, Sun-Gazette Co., 252 W 4th 
St, Williamsport PA 17701. 


PRODUCTION 


ASSISTANT PRODUCTION DIRECTOR 
Career opportunity is available on Zone 4, 
medium sized metropolitan newspaper for 
individual with a minimum of 1-3 years 
production experience and proven record 
of accomplishment in all phases of pro- 
duction management. Strong people skills 
required. College degree, newspaper pro- 
duction experience, and ability to initiate 
and direct change are all pluses! If you're 
looking for a challenge and a chance to 
join one of the nation’s most progressive 
newspapers, send confidential resume de- 
tailing experience, education and salary 
history to Box 31923, Editor & Publisher. 


SALES 


Graphic arts sales/Service/ Customer applications coast-to-coast 


Right now, Mergenthaler—the largest manufacturer of 


is signing up new members for its famed Linotype Lightning Team. 


Because Mergenthaler is one of the founders of the modern t 
are a division of Eltra—a Fortune 500 Cor 


But the difference now is that there 


are more of them due to our re 
corporate headquarters in Long Island, New Yo 


the following talent to our Linotype Lightning Team roster: 


Front Running Sales Superstars: 


If you now sell capital equipment to the graphic arts or word processing industries, or have a proven track 
record in equipment sales, Mergenthaler can turn that experience into a better financial future and a more 
rewarding career. Compensation includes salary plus commissions plus expenses plus company car. 


Sure Footed Service Pros: 


If you have experience in digital logic, you can work on the newest developments in microprocessor-based 


composition systems at Mergenthaler. 


Customer Applications Aces: 
If you have typesetting experience, Mergenthaler can hel 


with our customers as an applications specialist. 


We offer a ‘blue ribbon"' compensation package including exc 
experience, and comprehensive company-paid benefits including a dental plan. And you'll have an 


unparalleled opportunity to play an integral part in our success. 


So if you're tired of running in place, get a move on and contact Mergenthaler right away to find out about 


the exciting new path your career can take! 


Local Interviews Will Be Arranged Shortly 
Positions Available from Coast-to-Coast 


Send your resume, which must include salary history/requirement in order to be considered, in confidence, 


indicating your area of interest, to: 


| Mergenthaler 


an Eltra company 


58 


Light Years Ahead! 


photocomposition and typesetting equipment — 


ypesetting industry as we know it, and because we 
poration —our career opportunities have always been excellent. 

cent and sizable expansion. With our new 
tk, and sales offices from coast-to-coast, we are looking to add 


p you get the most mileage out of it when you work 


ellent salaries, commensurate with your 


Robert A. Pocsik, Manager, Employee Relations 
Mergenthaler Linotype Company. 201 Old Country Road, 
Melville, New York 11747. (No phone calls please.) 
Mergenthaler is an equal opportunity employer m/f. 


HELP WANTED 
PRODUCTION 


PRODUCTION MANAGER for busy weekly 
newspaper in Sonoma, California. Should 
have experience in all phases of offset 
newspaper production. Good salary for 
right person. Health and dental plan plus 
profit sharing. A great job in a beautiful 
wine-country community. Send resume to 
Production Manager, PO Box C, Sonoma 
CA 95476. 


PRODUCTION MANAGER for ae. after- 
noon daily. We need a bright, well-organ- 
ized person to handle our shop. This is a 
118-year-old family-owned newspaper; 
circulation 42,000. We have the most 
modern computerized newsroom and com- 
posing system and we use the Hercules 
plate system on our 5-unit Hoe Color- 
matic press. The person we hire must have 
background in all production areas 
with particular emphasis on press. We 
offer a good salary with annual increases 
and an excellent package of fringe bene- 
fits. This is a lovely, hassle-free place to 
live. Please send resume and references 
by February 8. We may ask you to travel 
here at our expense for an interview. Ad- 
dress James W. Higgins, General Manager, 
ecto Daily Times, Watertown, N.Y. 
Ne 


E & P CLASSIFIEDS 
Programmed for Selling 
(212) 752-7053 


SALES 


pe ee eS 
WANTED—Sales Manager. Large circula- 
tion shopper-paid weekly community 
newspaper—commercial printing plant 
seeks creative, imaginative hard seeking 
person to assume sales management re- 
sponsibilities of present sales force and 
seek new business. Position requires de- 
gree and at least five years previous ex- 
perience selling advertising or printing. 
Salary and commission. Send resume with 
previous salary history to The Step Saver, 
Inc., 213 Spring St, Southington CT 06489 
or call (203) 628-9645, ask for President. 


Positions 
Wanted... 


ADMINISTRATIVE 


GENERAL MANAGEMENT—skilled exec- 
utive experienced in all phases of group 
and individual newspaper operations. 
MBA, 56. BE Wright, 80 1st South Shores 
Av, Decatur IL 62521. 


YOUTHFUL NEWS EXECUTIVE with ex- 
perience also in advertising and cir- 
culation will work like heck for group or in- 
dividual in return for clearly defined route 
to publishership. Box 31865, Editor & 
Publisher. 


ATTENTION OWNERS 


AND PUBLISHERS 

A Cable TV Corporate Development Execu- 
tive is available to facilitate your entry into 
the CATV field or expand your present 
holdings. 16 municipal franchises to date. 
Have a 26 year multi-media management 
and sales background. Interested in a sal- 
ary, expenses and a reasonable equity po- 
sition in future eee franchises. Con- 
tact: C R Gibson, Office (203) 324-4656, 
residence (203) 329-9670. 


ADVERTISING AND MARKETING EXECU- 
TIVE with 15+ years experience seeks 
newspaper needing +++ profits. Exten- 
sive know-how and high energy in sales, 
marketing, motivation, advertising—both 
retail and classified, promotions, hiring, 
training, computers, MBO. Start your pa- 
per's New Year off right. (315) 733-8986. 


FINANCIAL EXECUTIVE experienced all 
phases of financial operations newspapers 
and broadcasting. Seeks management 
challenge in communications industry. 
MBA, CPA, Big 8. Box 31961, Editor & 
Publisher. 


EQUITY WANTED by two energetic long 
time money making ad pros. Invest up to 
$250,000. Seek Western or Southwestern 
daily suitable for good family life. Box 
31949, Editor & Publisher. 


EDITOR & PUBLISHER for January 19, 1980 


Positions Wanted... 
PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


PUBLISHER'S POSITION on 25M (and up) 
daily. Recently sold my newspaper to chain 
and want new, challenging situation. 
Strong in all business departments with 
special skills in circulation and labor 
negotiations. Have ability to attract and 
inspire good editors. Will relocate any- 
where, with family, for right opportunity. 
Let's talk. Rey 

31983, Editor & Pu 


SOUTHERN EXPOSURE—30 year old pub- 
lisher with nine years of extensive weekly 
and daily newspaper experience seeks 
challenging managerial position on daily, 
preferably below Mason-Dixon Line. 
Proven track record in all phases of news- 
paper management, both business and 
editorial. Good reputation in North 
Carolina, South Carolina and Virginia. Now 
publishing award-winning newspaper, for 
respected chain. Twice-weekly's financial 
record and journalistic accomplishments 
rove what | can do. Box 31976, Editor & 
ublisher. 


YOUNG EXECUTIVE, Southeast in major 
market, seeks new, creative challenge in 
other areas of newspapering. Fourteen 
years on-line and administrative experi- 
ence. Prefer move to Managing Editor slot, 
or business/corporate side of publication. 
Relocation no problem. Box 31964, Editor 
& Publisher. 


ADVERTISING 


AD MANAGER, experienced all phases. 
TMC, staff training, budgeting, promotion. 
Agency, chain, shopping center sales. Box 
31881, Editor & Publisher. 


NEWSPAPER PRO with 30 year success 
story seeks new challenge. Knows how to 
work, train, build and manage. Available 
now! Box 31882, Editor & Publisher. 


blisher. 


EMPLOYED, experienced advertising per- 

son, good references, desires permanent 
Boonen display or classified in eastern 
tates. Box 31919, Editor & Publisher. 


AVAILABLE AD MANAGER experienced, 
aggressive, very promotion minded, staff 
training, motivator, new business, daily or 
shopper preferred. David Wise, 1647 Yel- 
lowglen, Cincinnati OH. (513) 474-3494. 


ADVERTISING MANAGEMENT—Director, 
classified, retail. Proven sales record, 
motivation, promotion, budgets, employee 
screening. ANCAM. Dwight Thomas, 1201 
N 64 St, Waco TX 76710. (817) 772-1697, 
752-6226. 


MANAGEMENT 
Experienced display account executive 
with new ideas ready to move into man- 
agement. Journalism School graduate. Box 
31947, Editor & Publisher. 


CIRCULATION 


NORTH DAKOTA circulation manager 
small daily seeks warmer climate. 30 years 
experience. Box 31963, Editor & 
Publisher. 


CIRCULATION MANAGER with years in 
competitive metro market AM, PM, Sun- 
day and last 7 as Circulation Manager of 
medium size dailies with Sunday and TMC 
Products, seeks relocation and advance- 
ment. Offering a total of twenty-two years 
of successful experience in widely varied 
markets and situations and the desire to 
continue to grow with job. Strong in per- 
sonnel development, cost control, sales 
Promotion and service. Age 41 and still 
gets excited by a challenge—do you have 
one? Box 31960, Editor & Publisher. 


EDITORIAL 


HAVE DONE IT ALL on weekly. Seeking a 
challenge, reporter with layout, rewrite, 
photo experience will bust tail for small 
daily that demands excellence. Prefer 
Kansas City area, but not necessary. Box 
31860, Editor & Publisher. 


MANAGING EDITOR, Southern small to 
medium daily, experienced and qualified. 
Box 31864, Editor & Publisher. 


YOUR PROFITS and prestige rise, costs 
fall via my copy reading. Large metro. Box 
31870, Editor & Publisher. 


in confidence. Box | 


EDITORIAL 


FACTS AND GOOD WRITING are my forte. 


3 years of solid daily experience, including 
government and investigative. Some edit- 
ing experience. Looking for metro general 
assignment or beat, any Zone. Will con- 
sider STRONG medium-sized daily. Call 
(404) 294-5574 or write Box 31835, Editor 
& Publisher. 


| PRIZEWINNING feature writer, young, 


ambitious, seeks features position. Ex- 
perienced in editing, layout, VDT. Box 
31745, Editor & Publisher. 


TAKE-CHARGE city editor wants to lead 
medium-size daily staff to prominence. 
Will help young writers become polished 
professionals. Excell in bringing out best in 
others. Proficient at editing, designing 
layouts, writing headlines, generating 
ideas, and solving problems. Box 31818, 
Editor & Publisher. 


MAGAZINE writer/editor, 7 years experi- 
ence, seeks challenging position with envi- 
ronment, health or general interest 
magazine. Lincoln Bates, 30 Forrester St, 
Salem MA 01970. 


NEED TOP NEWSROOM TALENT? 
Highly competent, sober, reliable writer- 
editor-administrator ready to relocate for 
responsible, challenging post. Offers 
sound, 25-year background as metro daily 
newsman, published freelance writer, au- 
thor, owner-editor of prize-winning weekly 
newspaper. Top references. Income flexi- 
ble. Let's exchange letters. Len Davis, 
6832 E. Nelson, Tucson AZ 85730. 


NEWSWOMAN experienced in courts, gov- 
ernmental affairs, copy desk, seeks chal- 


31857, Editor & Publisher. 


ENTERTAINMENT CRITIC/Feature Writer 
seeks position. MS, experienced, capable, 
creative, versatile. Neil Peters, 5251 
Glenwood, Chicago IL 60640. 


OK, YOU SAID | should get 1 or 2 years 
experience on smaller papers, so | have. 
Now |'m looking for a quality paper in a 
larger city; circulation 80,000 or more. Ex- 
perience includes education, city beats. 
Good feature writer. VDT. Some editing 
work. Box 31922, Editor & Publisher. 


REPORTER/Photographer getting married. 
Need nursing school for fiance and wage to 
support family. Six years experience. Write 
or call: 8601 Zuni, Sp. 269, Denver CO 
80221; (303) 428-3482. 


EXPERIENCED, young, weekly sports- 
writer-editor seeking jump to solid, small/ 
medium daily. Columnist and photographer. 
Zones 1-3 preferred, but willing to listen 
to other offers. Joel Poiley, (301) 655- 
7465 or (301) 465-1400. 


SYRACUSE UNIV, Newhouse School grad, 
1% years typesetter-proofreader-feature 
writer-temporary feature editor at weekly 
Paper; 3 years news-feature-sports writer 
for SU daily, women’s sports specialty. 
Avid sports fan, seeks job as writer for 
daily in Los Angeles or New York City area. 
I'm good—Let me show you! Box 31827, 
Editor & Publisher. 


REPORTER, needs only 4 hours sleep and 
editors who care about quality. Eats 
stonewalling officials for breakfast. Com- 
passionate features. Knows public rec- 
ords. VDT. Mid 20s, 3 years at good papers 
including The Miami Herald. Good ideas 
and unlimited energy needing right outlet. 
Box 32014, Editor & Publisher. 


WORD-LOVER, 29, diversified job experi- 
ences, seeks entry level spot, hard news or 
lifestyle, on small paper, any Zone. Excel- 
lent speller, photographer, grammarian, 
academic credentials. L. Fernchild, 157 
Glenmary, Jackson MS 39203, or (601) 
355-5215 evenings. 


OUTDOOR WRITER, 17 years with San 
Diego daily, quit when beat quailed. Out- 
door coverage can have depth, variety and 
sensitivity. Harlon Bartlett, Box 187, Ju- 
lian CA 92036, (714) 765-0761. 


ENTHUSIASTIC award-winning sports writ- 
er in Los Angeles area with experience 
covering pro and college teams would like 
to relocate family to smaller (college?) 


town. Excellent references, credentials. 
| Box 31997, Editor & Publisher. 
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lenging beat, bureau or desk job. Box | 


EDITORIAL 


NEWS PROFESSIONAL seeks challenge in 
Zone 8. Solid reporting, business writing 
and news agency background. Also strong 
management experience. Reply Box 
31994, Editor & Publisher. 


YOUNG (24), experienced (44 years) jour- 
nalist seeks position with mid to large pa- 
per. Ambitious, have done it all: sports to 
muckraking. Not interested if partisan 
politics dictate hard news content. Jim 
Fraze Jr, 9072 Basin St, Indianapolis IN 
46236, (317) 897-1236. 


HARDNOSED, coastwise reporter/editor 
can write with intelligence about people as 
well as issues. Wants new challenge in 
warmer seaside setting. Five years experi- 
ence in major Northeast fishing port. Box 
31972, Editor & Publisher. 


YOUNG COUPLE, reporter and photog- 
rapher, seeks daily or wire service posi- 
tions. She is acrisp writer (skilled on VDT) 
who tackles entertainment, news and 
sports. He is a versatile photographer— 
comfortable with any assignment. Both 
have daily experience. She has an 
English/Journalism degree and a political 
science minor. He has a Liberal Studies 
degree and an AAS in photography from 
RIT. Will move to any Zone. Box 31970, 
Editor & Publisher. 


BRIGHT, hard-working reporter, 24/2 years 
daily experience, wants to switch to desk 
work. Will relocate for mid-sized daily that 
demands quality. Box 31969, Editor & 
Publisher. 


JOURNALISM GRADUATE seeks general 
assignment or sports position on small 
daily or weekly paper. Some experience, 
can handle camera. Willing to learn and 
relocate. Box 31968, Editor & Publisher. 


YOUNG reporter/editor seeks general as- 
signment reporting position on qualit 
Eastern daily. 2 years daily experience. M 
J-degree. Box 31965, Editor & Publisher. 


YOUNG, imaginative general assignment 
reporter seeking similar position or copy 
desk slot anywhere in the Midwest or East. 
Almost three years of experience in 28,000 
Midwest college town daily. Ready for a 
challenge. Box 31962, Editor & Publisher. 


VERSATILE writer, 2 years daily experi- 
ence, wants to handle features on enter- 
tainment beat. VDT, prone skills. Any 
Zone. G.M. Ring, 1151 E Main St, Gales- 
burg IL 61401. (309) 343-4301. 


EXPERIENCED, Quality-minded editor 
seeking news-oriented paper. Take-charge 
individual with flair for makeup and head- 
line writing. Have hired, trained and moti- 
vated staff of 13. Experienced in VDT sys- 
tem and wire procedures. Wanting chal- 
lenge. Box 31952, Editor & Publisher. 


CONSUMER REPORTER with business 
and medical background seeks daily news 
job. Book author, top credentials. Box 
31946, Editor & Publisher. 


EDITORIAL 


WELL EXPERIENCED in editing and rewrit- 
ing wire services and editing manuscripts. 
Box 31940, Editor & Publisher. 


REPORTER with 412 years experience ona 
treadmill at a Midwest daily and needs a 
change. Seeking government/political re- 
porting slot. Also interested in editorial 
writing, some experience. J-school grad. 
Box 31975, Editor & Publisher. 


WASHINGTON pinpoint coverage, your 
Senator, Congressman, local project. 
Daily, weekly, enterprise, query basis. Box 
31973, Editor & Publisher. 


VERSATILE young writer wants to move to 
South and a challenging police/courts 
beat. 2 years as jack-of-all-trades on small 
daily, college town preferred. Mark Whit- 
ney, 109 Arlington, Sault Ste Marie, MI. 
(906) 632-2235, 


FREELANCE 


MOSCOW OLYMPICS OR BUST. | am head- 
ing there in a Volkswagen camper. Will 
send you a 1000-word weekly column 
about my adventures. Exclusive in your 
area if desired. Solid newsroom experi- 
ence. Modest fee. Leaving June 1. Joe 
Felmet, 1831 W First St, Winston-Salem 
NC 27104. (919) 722-4555. 


PHOTOJOURNALISM 


PHOTOGRAPHER—First place 1979 Key- 
stone Press Award winner. 6 years experi- 
ence, seeks position as staff photographer 
on city daily. Female, 31, BS psychology. 
Reply to Box 31846, Editor & Publisher. 


PHOTOJOURNALIST with journalism de- 
gree and four years daily newspaper ex- 
perience seeks picture editing job at daily 
newspaper. | can make words, pictures 
and design work together for your readers. 
Box 31820, Editor & Publisher. 


WILLING AND ABLE—Photojournalism 
grad and L.A. Times intern, seeks a posi- 
tion on a photo-conscious newspaper. 
Contact David Meissner, 8391 Lake 
Ashwood Av, San Diego CA 92119. (714) 
469-7781. 


DIVERSIFIED PHOTOGRAPHER, age 28, 
seeks more than just a paycheck. Free- 
lance photojournalist (national/inter- 
national) for 7 years. Now in temporary po- 
sition at Los Angeles Times; looking for 
Career position with wide potential. Excel- 
lent references, clips. Geof Payne, 620 
The Village #116, Redondo Beach CA 
90277, (213) 379-8078 or (213) 923-9711. 


PUBLIC RELATIONS 


CREATIVE young Zone 5er now in govern- 
ment PR seeks challenging position. Skilled 
in newsletter preparation, speech and fea- 
ture writing, reporting, researching. Box 
31878, Editor & Publisher. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific 


identification 


Shop Talk at Thirty 


By Robert U. Brown 


Afghanistanism 


Newspaper editorial writers are going 
to have to find another word for **Af- 
ghanistanism.’’ For the last 30 years it 
has applied to editorials written by 
newspaper pundits without fear of con- 
tradiction about far-away problems and 
places because few readers if any know 
any more about the subject than the 
writer and couldn’t care less. 

In 1948, Jenkin Lloyd Jones brought 
members of the American Society of 
Newspaper Editors to their feet with his 
speech attacking newspaper editorial 
pages as indulging in ‘‘Afghanistanism.”’ 

‘The tragic fact is that many an edito- 
rial writer can’t hit a short-range target. 
He’s hell on distance. And there’s a lot 
that is comfortable about this distance. It 
takes guts to dig up the dirt on the 
sheriff, or to expose a utility racket, or to 
tangle with the governor. They all bite 
back, and you had better know your 
stuff. 

““But you can pontificate about the 
situation in Afghanistan in perfect safety. 
You have no fanatic Afghans among 
your readers. Nobody knows more about 
the subject than you do, and nobody 
gives a damn.”’ 

We've given Jenk Jones a lot of mile- 
age on that speech quoting it frequently 
over the years. The last time being July 
28, 1979. 

But how times change! 

We have the feeling most newspaper 
editors in recent days had paid more at- 
tention to Afghanistan, done a little 
home work and knew more about the 
country. 

It brings home the accuracy of a com- 
ment made to E&P thirty years ago by a 
returning foreign correspondent who 
noted the advent of television and jet 
travel and said: World news will soon be 
covered from the city desk. 

When you realize that events in Iran 
have been shown nightly on the tube via 
satellite transmission, it seems to be 
true. Within a few hours our reporters 
can get to almost any place in the world 
and instantly start reporting events to the 
people back home. 

What a tragedy for all parties con- 
cerned that the Iranian government 
should expel all representatives of U.S. 
media at this point. The U.S. public must 
rely on the reportage from representa- 
tives of the press in other nations but it 
will not be the same. Nor is there any 
assurance they will be permitted to stay 
in that country very much longer. 

It has been typical of almost every in- 
stance where a government has taken over 
a nation’s press, censored dispatches, or 
evicted foreign correspondents, that it 
has been brought about by a frantic effort 
to keep the world from knowing of 
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events occurring or about to occur. 

Iranian authorities, whoever they are 
at this moment, should know that neither 
they nor their country can exist for long 
in a communications vacuum. Global si- 
lence will be worse for the people of Iran 
than for the rest of the world. The people 
who will really suffer will be the U.S. 
hostages in Teheran. 


JWT unveils new 


Burger King slogan 


With a $50 million budget, J. Walter 
Thompson Co. has designed a new ad- 
vertising campaign for Burger King 
Corp. built around the slogan ‘*Make It 
Special—Make It Burger King.’’ The 
multi-media effort to boost the business 
of the Pillsbury Company’s fast food 
chain was unveiled to 1,000 Burger King 
employes in a Miami movie theater. 

Burger King went into heavy promo- 
tion three years ago with the “‘Have It 
Your Way’ concept, then changed to 
‘*America Loves Burgers and We’re 
America’s Burger King.’’ More recently 
the theme has been keyed to ‘““We’ve Got 
the Best Darn Burger in the Whole Wide 
World.” 

Peter A. Schweitzer, Burger King’s 
new marketing vicepresident, said the 
new pitch is aimed at the youth market 
primarily. ‘‘In many of the little human 
stories we’re going to tell in this cam- 
paign,’’ he said, ‘‘Burger King is the re- 
ward, the resolution, a natural part of the 
things are customers do or would like to 
do.” 


New daily to cover 
Jefferson County, Mo. 


Festus (Mo.) News Democrat, a daily, 
will combine with the twice-weekly Ar- 
nold (Mo.) Pilot into a new daily, called 
the Jefferson County Democrat-Pilot on 
January 21. 

Publisher Eugene A. Mace said the 
combined edition will have a Monday- 
Friday paid circulation of about 7,500 
with 100% mail distribution. The news- 
paper abandoned ‘little merchant’ car- 
riers last year. 

Jack Lovelace, previously managing 
editor, News Democrat will be editor of 
the Democrat-Pilot. Les Mann, formerly 
editor of the Pilot, was named managing 
editor. 

The News Democrat was established 
in 1856 and has been a daily since 1950. 
The Pilot was started by the daily’s own- 
ers in 1978 as a twice-weekly. 


Marketing & research 
experts join NY News’ 


New York News has retained Ruth} 
Clark, senior vice president—public| 
opinion for Yankelovich, Skelley a 
White, and Steve Star, an independent 
newspaper consultant, for help in devis-| 
ing a marketing strategy. 

Neither Clark nor Star would divulge) 
details of the project they will be working}; 
on under a 3-year contract with the) 
News. Star said: ‘‘Keep your eye on this}, 
place (the News). A lot of things will be: 
happening.” f 

Bruce DeYoung, a sales and marketing | 
executive for more than 25 years, has | 
been named manager of marketing and | 
research services for the News. 

“This position will strengthen the 
Daily News in future operational and 
strategic marketing efforts,’ Henry K. 
Wurzer, sales director, said. 

Until his new appointment, DeYoung, 
54, was vicepresident for marketing, | 
planning and product development for 
Success Unlimited, Inc., a magazine 
publishing company based in Chicago 
and specializing in self-improvement 
materials and motivational products. 

From 1968 to 1978, Star was a faculty 
member of the Harvard Business | 
School’s marketing department. He 
served as chairman of INPA/ANPA 
marketing seminars and gave the presen- 
tation ‘‘Newspaper Marketing: A Blue- 
print for the 1980’s’’ at the INPA conven- 
tion last May. 

Clark conducted for Yankelovich 
‘“Changing Needs of Changing Read- 
ers,’ a research study commissioned by 
the American Society of Newspaper 
Editors as part of its Newspaper Read- 
ership Project. 

With its 1.6 million daily circulation in 
September 1979 down 200,000 from 
March 78’s 1.8 million, the News is seek- 
ing a strategy that will maintain its 
500,000 circulation in the suburbs in the 
face of stiff competition from papers like 
Newsday and the Record in Bergen 
County, N.J. while increasing its read- 
ership within New York City. 


South San Francisco 
newspapers acquired 


A group of weekly newspapers in 
South San Francisco will be acquired on 
March 15 by Amphett Printing Co., pub- 
lisher of San Mateo (Calif.) Times. 

Industrial City Publishing Co. news- 
papers are the South San Francisco En- 
terprise Journal, San Bruno Enterprise 
Journal, Daly City Record, Pacifica 
Record, San Francisco Today and Bris- 
bane Bee-Democrat. 

The papers have a combined circula- 
tion of about 87,000 on Wednesday, 500 
on Thursday and 55,000 on Friday. J. 
Hart Clinton is editor and publisher of 
the Amphett newspapers. 
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nNew Engiand, 
when you say 
OOD, you re 
aying an eleven 
billion dollar 
mouthful! 


New England 1980 retail sales are estimated at $49,939,482,000*, with 
per-household sales above those of other U.S. regions. But 

it’s in food sales that our markets truly shine. In 1980 we'll spend 

$11 ,582,329,000* for food—$2,602 for each of our nearly 4.5 million 
families, topping the U.S. average and those of most other regions. 


) 


Newspaper circulation has always been high in New England, and the 
current trend is up. Between March, 1978 and March, 1979, daily circulation 
went up in each of our six states (from 1% to 6.8%) an average of 
90,334 more copies daily. Now, more than ever . 


"1980 E&P Market Guide 
Estimates 


Smart marketing starts with New England daily newspapers 


MAINE 

3angor Daily News (M) 
Maine Sunday Telegram (S) 
2ortland Press Herald (M) 
?ortland Express (E) 


NEW HAMPSHIRE 

Manchester Union Leader (AD) 
Nashua Telegraph (E) 

New Hampshire Sunday News (S) 


VERMONT 

Barre-Montpelier Times-Argus (E&S) 
Burlington Free Press (M&S) 
Rutland Herald (M&S) 


MASSACHUSETTS 


Boston Globe (AD) 

Boston Globe (S) 

Boston Herald American (M) 
Boston Herald American (S) 
Brockton Enterprise & Times (E) 
Fall River Herald News (E) 
Gardner News (E) 

Lynn Item (E) 

New Bedford Standard-Times (E&S) 
North Adams Transcript (E) 
Pittsfield Berkshire Eagle (M) 
Springfield Daily News (E) 
Springfield Union (M) 
Springfield Republican (S) 
Waltham News Tribune (D) 
Worcester Telegram (M-S) 
Worcester Gazette (E) 


CONNECTICUT 

Bridgeport Post-Telegram (M&E) 
Bridgeport Post (S) 

Bristol Press (E) 

Hartford Courant (M) 

Hartford Courant (S) 

Meriden Record-Journal (M) 
Middletown Press (t) 

New Britain Herald (E) 

New Haven Journal-Courier (M) 
New Haven Register (E&S) 

New London Day (E) 

Norwich Bulletin (M&S) 
Torrington Register (E) 
Waterbury American (E) 
Waterbury Republican (M&S) 


RHODE ISLAND 
Providence Bulletin (E) 
Providence Journal (M&S) 
Woonsocket Call (E) 


UPI has recently opened seven new bureaus 
in cities across the United States. 


The Trend Continues. 


Now we can offer even more on-the-spot reporting, And 
a depth of reporting second to none. In these cities and in any 
cities throughout the country and around the world, 


If all this added coverage—in a company that still sticks to its 
bottom-line way of thinking—appeals to you, give us a call or 
drop a line. And ask us to show you what's Causing SO many 
others to make the switch to THE NEWS COMPANY. 


Roanoke 
Virginia 


United Press International / 220 East 42 Street, New York, N.Y. 10017 212 682-0400 


